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GOPoliticians didn’t think much 
of the idea of that manufacturer who 
distributed headache tablets at the 
Cleveland convention. They thought 
they should have been reserved for 
the boys in Philadelphia. 
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It’s pretty difficult, though, to 
quarrel with the idea that about all 
some of the hard-working lads and 
lassies will get out of their political 
activities this year is a first-class 
headache. 
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The Democratic National Commit- 
tee billed $302,550 of advertising in 
the convention handbook. Imagine 
getting all that business without 
even an A.B.C. statement. 
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Walter Burke says that a lot of 
publicity is just a free ride for some 
advertiser. And, like the fellow who 
never goes to the ball game except 
on a pass, some people can’t get a 
kick out of publicity unless it’s free. 
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The advertising agency which de- 
mands a page of free publicity for 
a page of advertising ought to ex- 
plain whether the publicity page is 
billed to the advertiser at the line 
rate. 
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Writers of testimonials for Dreft 
are being phetographed at the micro- 
phone while deposing on the subject 
of tneir pet enthusiasm. And they’ll 
even agree to cross their hearts with- 
out crossing their fingers. 
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The vets are getting their bonus 
money, and the business world is 
booming. Fortunately most of the 
taxpayers are in one class or the 
other. 
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A national association of building 
owners is planning promotion of 
skyscrapers. The idea is that lately 
business men have been too intent 
on keeping their feet on the ground. 
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Whisky advertisers are trying to 
prove that their products will cool 
you off, but this is only inviting their 
competitors to rush to the defense 
of Tom Collins. 
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The Wisconsin cheese manufactur- 
ers have decided on an advertising 
campaign, but insist that this has 
nothing whatever to do with the na- 
tional political situation. 
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The engineering advertisers of 
Chicago put on an entertainment 
program recently which demon- 
strated that engineers know exactly 
how to figure curves. 
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Remington-Rand is dashing to the 
rescue of amateur typists with a 
complete instruction plan, but for 
thousands of the two finger fraternity 
help comes too late. 
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All advertisers commend truth in 
advertising; the only problem is 
Whether to employ the truth, the 
whole truth and nothing but the 
truth, 
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The consumer, repeats C. C. Par- 
lin, is king. The only exception is 
when she happens to be queen. 


Copy Cus. 


‘the money for necessities. 


PICK ADVERTISING AGE ESSAY WINNERS 


LINEAGE BOOMS 
AS DEALERS BID 
FOR BONUS CASH 


Much Copy “Premature, But 
It Pulls Anyway 


New York, June 18.—Retail busi- 
ness in the United States, already 
well on its way to complete recov- 
ery, received a powerful hypodermic 
this week in the shape of the $2,- 
500,000 soldiers’ bonus. Dealers 
everywhere reported beneficent re- 
sults from distribution of the golden 
flood, which, in the opinion of ex- 
perts, will not reach high tide until 
next week. 

While retail advertising did not 
fail to take cognizance of the bonus, 
much of it was ill-timed. Retailers 
apparently did not realize that at 
least 48 hours would elapse before 
the bonds could be converted. 
Hence, most of the advertising ap- 
peared Monday, when the veterans 
were still without ready money, and 
bonus lineage died away to a trickle 
by Wednesday, when the cash did 
begin to get into circulation. 

Present indications are that a 
large percentage of the bonds will 
be converted by veterans, in spite 
of suggestions that they hold on and 
get 3% per cent interest. Many need 
Others 
who do not, feel that the bonds 
do not represent an attractive in- 
vestment, because interest, while 
compounded, is not payable an- 
nually. 


Hot and Cold 


There was a remarkable variance 
in the reception accorded the bonus 
by retailers in various parts of the 
country. In some cities, 75 per cent 
of all retail copy mentioned the 
bonus. In others, distribution of the 
negotiable bonds enlisted scarcely 
passing notice from dealers. 

One of the few pieces of copy run 
on anything like a national scale was, 
strangely enough, that of Wernet 
Dental Manufacturing Co., of Brook- 
lyn. This company used small space 
in a considerable list of dailies to 
urge veterans to “see your dentist.” 
Whether or not the copy had the 
desired effect, it created much favor- 
able comment in the dental profes- 
sion, which is the direct customer 
of the company. 

Important among advertisers fea- 
turing the bonus angle were the de- 
partment stores. They laid empha- 
sis on installment plans and special 
sales events in their advertising, and 
also publicized special facilities for 
cashing bonus checks. 

Automobile dealers, insurance 
agents, jewelers, banks and trust 

(Continued on Page 4) 
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URGES VETERANS TO CARE FOR TEETH 


upon good teeth. No 


BEFORE YOU SPEND 
YOUR BONUS 
CONSIDER THIS FACT 


Goop health and good appearance depend 
-other investment can 
bring you more lasting dividends than that 
necessary dental work you have so long de- 
layed. So before you spend your money on 
things that will soon be gone and forgotten— 
see your dentist! This is vital to your health 
and happiness for the years to come. 


WERNET DENTAL MFG. CO. 
Brooklyn ... 


New York 


Brooklyn company wins gratitude 


of dentists with this reminder to 


recipients of bonus. 


Discrimination 
Bill Is Sent 
to Roosevelt 


Washington, D. C., June 18.—With 
Presidential approval assured, adop- 
tion by both the Senate and House 
of the conference revision virtually 
makes the Robinson-Patman Dill 
curbing discrimination in sales prac- 
tices the law of the land. (Full tezt 
of conference report will be found 
on Page 29.) 

Passed by the Senate originally 
with little or no debate and by the 
House 290 to 6, enactment of this 
anti-discrimination legislation was 
forecast several weeks ago. Despite 
a bitter fight led by the Distribu- 
tion Institute and other organiza- 
tions, a rising tide of sentiment for 
the legislation was evident in both 
congressional and administrative 
circles. 


Disclosures Were Factor 


Impetus to this move to curb spe- 
cial concessions to large purchasers 
in both the wholesale and retail 
fields was given by findings of the 
Federal Trade Commission in its in- 


vestigation into the business prac- 
tices of chain stores. But the final 
fusion of the sentiment came from 
disclosures of the special congres- 
sional committee headed by Wright 
Patman of Texas, which made a pro- 
longed investigation ofthe buying 
and selling practices of large chain- 
store systems. 

Publication of special discounts, 
brokerage allowances, rebates and 
advertising allowances given large 
food and drug chains was deemed in 
Congress as sufficient evidence that 


something must be done to “save the 
little man” and prevent eventual 
monopoly. 


Sponsored by Jobbers 


This anti-discrimination legisla- 
tion was sponsored by the United 
States Wholesale Grocers Associa- 
tion, comprised of wholesale estab- 
lishments located principally in the 
South and Southwest. Their orig- 
inal draft of the measure was intro- 
duced simultaneously in the Senate 
and House by Senator Robinson of 
Arkansas and Representative Pat- 
man of Texas, in the closing days 
of the last session. During the re- 
cess, subcommittees of both houses 
made studies of its provisions. The 
Senate group was headed by Sen- 

(Continued on Page 6) 


Last Minute News Flashes 


Humphrey Appointed for Massachusetts Campaign 
Boston, June 19.—H. B. Humphrey Co., Boston, has been appointed 
for an advertising campaign to promote Massachusetts as a vacation center, 
Secretary of State Frederic Cook announced following conferences with 
a special advisory board on advertising. 


Chrysler Signs Major Bowes for Program 
New York, June 19.—Major Bowes has been signed by Chrysler Cor- 
poration for a series of institutional programs to start in September. 
Beyond the certainty that the Major will conduct the type of show for 


which he is noted, plans are incomplete. 


Ruthrauff & Ryan, Inc., is in 


charge of this phase of Chrysler advertising. 


Bittner Expands Duties with Hearst Newspapers 


New York, June 19.—In addition to his duties as general manager of 
Hearst Newspapers, Harry M. Bittner has become publisher of the New 


York Journal. 


Alcorn, Veteran Representative, Is Dead 


New York, June 19.—Franklin P. Alcorn, vice-president of West-Holli- 
day-Mogensen Company, died here Wednesday. He spent 30 years as a 


newspaper representative. 


CAPITAL PRIZES 
AWARDED TO TWO 
FROM NORTHWEST 


One Is Girl; Both to Appear 
at A. F. A. Convention 


New York, June 16.—Two students 
from the Pacific Northwest walked 
off with leading honors in the essay 
contests sponsored by ADVERTISING 
AGE, when selection of the winners 
was completed here last night at a 
meeting of the contest judges. 

First prize in the high school con- 
test, for the best essay on “How Ad- 
vertising Helps the Consumer,” was 
awarded to Katherine Elizabeth 
Howard, 1928 W. Dean Ave., Spo- 
kane, Wash., a student at Holy Name 
Academy. 

First prize in the college contest 
for the best essay on “The Economic 
Value of Advertising,” went to Rein- 
hart W. Knudsen, 609 E. 16th Ave., 
Eugene, Oreg., a student in the school 
of journalism of the University of 
Oregon. The winning essays of Miss 
Howard and Mr. Knudsen are pre- 
sented on page 14 0f this issue, _ 

Both of these prize winners will 
be present at the annual convention 
of the Advertising Federation of 
America in Boston as the guests of 
ADVERTISING AGE where they will be 
presented with checks for $250 at 
the opening general session on Mon- 
day, June 29. 


Will Meet in Spokane 


The two winners will meet in Spo- 
kane on June 25, when they will 
board a Chicago, Milwaukee and St. 
Paul train which will bring them to 
Chicago on the morning of Saturday, 
June 27. 

After a short tour of that city, 
they will join the group of Western 
and Middle Western advertising men 
and women who are leaving for Bos- 
ton on the Midwestern Advertising 
Special being run by the New York 
Central. This train leaves Chicago 
at 2 p. m. Saturday, bringing the 
prize winning students to Boston in 
time for the special meeting cele- 
brating the 25th anniversary of the 
“Truth in Advertising’ movement on 
Sunday afternoon. 

The prize winning essayists will 
be in Boston during the entire A. F. 
A. convention. They will be given 
an opportunity to visit all sessions 
of the convention, with their free 
time occupied in sightseeing and 
other diversions which the local 
arrangements committee of the A. F. 
A. will co-operate in providing. 

Notified of their selection as the 
principal winners in the _ contest, 
both students expressed gratification 
and advised ADVERTISING AGE that 
they would be ready to leave for Bos- 
ton “at any time.” 

Second prize in the high school di- 
vision was won by Edwin Hewitt, 
920 N. Michigan Ave., Chicago, who 
is a student at the Leelanau School 
for Boys, Glen Arbor, Mich. In the 
college division second place went 
to Alfred Owen Aldridge, 36 Vernon 
Place, Buffalo, N. Y., a student at 
Taylor University, Upland, Ind. Each 
of these winners will receive $100 in 
cash. 

Third place in the high school di- 
vision was won by Margie F. Weaver, 
28 S. Ray St) @éattle, Wash., a stu- 
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dent at Queen Anne High School, 
while third place in the college di- 
vision went to Henry A. Jones, 65 
Morgan Ave., Washington, Pa., a 
student at Washington and Jefferson 
College. Each of these students will 
receive $50 in cash. 

Fourth to thirteenth places in the 
high school division carrying an 
award of $10 each, went to the fol- 
lowing: 

Sidney Rosendorf, 5607 16th St., 
N. W., Washington, D. C., a student 
at Roosevelt High School, Washing- 
ton. 

Ruth Annabelle Friedman, 2962 
Poppleton Ave., Omaha, Neb., a stu- 
dent at Central High School, Omaha. 

Beatrice Bordman, 532 S. Eighth 
St., San Jose, Cal., a student at San 
Jose High School. 


Idaho Student Wins 


Sidney Newton Shuck, 311 18th 
Ave., So., Nampa, Ida., a student at 
Nampa Senior High School. 

John Joseph Weisbecker, 2001 
Spencer St., Omaha, Neb., a student 
at South High School, Omaha. 

Marshall Stevens, Jr., 8249 Keating 
Ave., Niles Center, Ill., a student at 


New Trier Township High School, 
Winnetka, II. 

Charles Edward Nauman, 71 Ma- 
rion Ave., Newark, N. J., a student 
at Ivy Street High School, Newark. 

Diana Bailey Gunn, 1110 E. 42nd 
St., Savannah, Ga., a student at Sa- 
vannah High School. 

Jean Jacobson, 512 Baxter Ave., 
Superior, Wis., a student at Superior 
Central High School. 

In the college division fourth to 


thirteenth prizes, also carrying 
awards of $10 each went to the fol- 
lowing: 


Ruth C. Hammond, 5915 N. E. 
Flanders St., Portland, Oreg. a stu- 
dent at the University of Washing- 
ton. 

Marjorie S. McKinney, 146 Cleves 
Ave., Cleves, O., a student at the uni- 
versity of Cincinnati. 

R. J. Wittrock, 3334 Aubert Ave., 
St. Louis, a student at Washington 
University, St. Louis. 

Jack E. Richter, 279 Weirfield St., 
Brooklyn, N. Y., a student at Colum- 
bia College. 

Thomas P. Neill, 4225 Maryland 
Ave., St. Louis, a student at St. Louis 
University. 


Lima, O., a student at Ohio State 
University. 

Robert V. Mitchell, Oblong, IIl., a 
student at the University of Illinois. 

Edward Shapiro, 616 Adams St., 
Gary, Ind., a student at the Univer- 
sity of Indiana. 

Woodward Grove, 231 Scottswood 
Road, Riverside, Ill., a student at 
the University of Michigan. 

The selection of the winners was 
made by a distinguished jury of 16 
advertising men, representing as 
many national associations in the 
advertising field. These judges were: 


Judges Who Picked Winners 


Edgar Kobak, vice-president, Lord 
& Thomas, New York; Chester H. 
Lang, director of publicity, General 
Electric Company, Schenectady, N. 
Y.; Raymond Rubicam, chairman, 
Young & Rubicam, Inc., New York; 
Major James G. Stahlman, publisher, 
Nashville Banner; Everit Terhune, 
president, Boot & Shoe Recorder, 
New York; Ken R. Dyke, general ad- 
vertising manager, Colgate-Palm- 
olive-Peet Company, Jersey City, N. 
J.; P. L. Thomson, director of public 
relations, Western Electric Company, 


Evanston Township High School, Virginia Jane Diebold, 836 N. 14th |New York; J. S. Roberts, Retail 
Evanston, Ill. St., Milwaukee, a student at Mar-/Credit Company, Atlanta; Leo Fitz- 

Sally Ann Eastman, 385 Ridge |quette University. patrick, vice-president, WJR, De- 
Ave., Winnetka, Ill., a student at Morris A. Kozek, 420 Albert St.,|troit; R. Davison, advertising man- 
sl 
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BUILDING 


.. » to house twelve 
thousand people! 


... and it takes the BIG 
sales push of “Big City” ad- 
vertising schedules in The 


Moines Register and 


Tribune to turn all Iowa 


your “sales city” .. 


280,331 circulation...more 
than 
2,470,939 people. 


40% of 


coverage 


Lowest milline rates in Iowa 


CONTEST WINNER 


Reinhart W. Knudsen, 
Oreg., winner of first prize in the 
college essay contest. 


Eugene, 


ager, New Jersey Zinc Company, New 
York; Earle H. McHugh, vice-presi- 
dent, Hearst Magazines, Inc., New 
York; W. Rex Bell, president, Arbee 


Corporation, Terre Haute,  Ind.; 
Frank Braucher, vice-president, 
Crowell Publishing Company, New 
York; B. Morgan Shepherd, vice- 
president, Southern Planter, Rich- 
mond, Va.; Robert W. Sparks, vice- 
president, Bowery Savings Bank, 
New York; G. D. Crain, Jr., pub- 


lisher, ADVERTISING AGE. 


“FEEL LIKE SWEEPSTAKES 
WINNER,’”’ SAYS KNUDSEN 


Eugene, Oreg., June 17.—Reinhart 
Knudsen, winner of first prize in the 
ADVERTISING AGE essay contest for 
college students, says, “No _ Irish 
sweepstakes winner ever felt better, 
I assure you.” 
“You see,” he told ADVERTISING 
AGE, “on April 1, I was 21 years old. 
I will be a senior at the University 
of Oregon next fall. On May 10 I 
was married, much to the chagrin of 
many classmates and_ professors 
who disapprove of early marriages. 
I completed the last draft of my es- 
say just four days afterward, in time 
to meet your contest deadline. 
“Ever since I started to school 
I have been entirely self-supporting, 
so you can see this $250 will be re- 
ceived with open arms. It insures 


me of finishing my university edu- 
cation.” 

Young Knudsen’s early marriage 
seems to have inspired him, since a 
week after submitting his essay in 
the ADVERTISING AGE contest he 
worked up a campaign for a local 
skin lotion as part of a contest spon- 
sored by Botsford-Constantine & 
Gardner, Portland, and won first 
prize of $15. 


Studies Journalism 

Knudsen is in the school of jour- 
nalism at the university and has sold 
advertising and worked in various 
capacities on the school paper, the 
Oregon Daily Emerald. This year 
he also had charge of publishing the 
annual student edition of the Eu- 
gene Register-Guard. 


General Electric in 


Co-ordination Move 


Co-ordination of activities of the 
plastic department of General Elec- 
tric Co., is the objective of creation 
of a new division at Bridgeport, 
headed by C. K. Mead. Known as 
the insulation, glyptal and plastics 
sales section, it embraces the miscel- 
laneous sales section supervised by 
Mr. Mead. 

The new department reports to J. 
H. Crawford, manager of construc- 
tion materials sales. R. E. Coleman, 
manager of the plastics department, 
has been transferred to the appliance 
and merchandise department. 


Rotogravure in 
Big Gains in May 

Rotogravure advertising in May, 
1936, amounted to 1,170,435 lines, 
compared with 807,981 for May, 1935, 
a gain of 362,454 lines or 44.8 per 
cent. 

Local lineage increased from 277,- 
582 to 451,958, for an increase of 
174,376, or 62.8 per cent. National 
rotogravure jumped from 530,399 to 
718,467, for a gain of 188,068, or 35.4 
per cent, 


Watson Heads Club 


Wallace N. Watson, general agent, 
Connecticut Mutual Life Insurance 
Company, was re-elected president of 
the Sales Managers’ Club of the Bos- 
ton Chamber of Commerce last week. 
Harry R. Chapman, vice-president, 
New England Confectionery Co., was 
elected vice-president. 


Right Number 


The telephone number of Jules 
Lippit, who has established an ad- 
vertising agency in New York, was 
incorrectly reported by ADVERTISING 
Ace. The correct number is Wiscon- 
sin 7-4861-2. 


trade-marked 
merchandise 


is sold. 


Use Metropolitan for 


intensive coverage of the 


territory where 75% of all 


4). 
million 


PUNCH at the point of sale. 


NEWSPAPERS. Luc. 


CIRCULATION 
e Gravure 
Metropolitan Comics 


W hat kind of 


motor trucks do 
lumber dealers use? 
What capacities? 
How many? 


Ask any American Builder represen- 
tative. He knows! Or write for in- 
formation. 


AMERICAN BUILDER 


AND BUILDING ACE 


CHICAGO: 
105 W. Adams Street 


ANN ARBOR, MICH.: 
1930 Norway Road 


SAN FRANCISCO: 
111 Sutter Street 


NEW YORK CITY: 
30 Church Street 


SEATTLE: 
1038 Henry Building 


LOS ANGELES: 
Union Bank Building 
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Young & Rubicam follows advertising right 


into the reader’s home. 


There we find out what attracts attention, 
what induces people to read, what holds 
their interest. In short, we find out who’s 
reading what advertising and why. 

This special research helps put us—and 
keep us—on the right track in our cam- 
paigns. 

But that is not all. While we’re in people’s 
homes, we also find out what appeals to them 
most in the way of editorial matter—what 


they like in news, fiction, pictures, features, 
comics, ete. 

This additional research gives us a knowl- 
edge of reading habits that, intelligently ap- 
plied, helps keep advertising fresh—and 
enables us to substitute certainty for much 
of the guess-work that has existed in the past 
preparation of advertising. 


YOUNG & RUBICAM, INC. 
Advertising 


NEW YORK - CHICAGO - DETROIT 
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LINEAGE BOOMS 
AS DEALERS BID 


FOR BONUS CASH 


| $e barred straight merchandise 


1) 
companies, and public utilities were 


(Continued from Page 


also major advertisers using the 
bonus theme. 

A deeply serious note was struck | 
by Better Business Bureaus in va- 
rious parts of the country. The Bet- 
ter Business Bureau of Hartford, 


Conn., called attention to “the larg- 


| est ‘sucker list’ in the world,” the 
| bonus recipients. 
| “Two and a half billion dollars 
| now being distributed—imagine the 
Fem of the racketeers!” the bureau 
| warned. It urged special caution in 
regard to cash bonds for jobs, part- 
ita territorial rights, etc. 


Lots of Warnings 
Greenfield's department store in St. 
presentations from its copy. The 


| store praised the veterans for their 
war service, and declared that “it 


| is a high privilege to live in a land 


where such noble obligations are 


recognized.” 
The Associated Retail Credit Bu- 
reau and Credit Men of Omaha em- 


ployed large newspaper space 


to | 


advise veterans to pay their debts. 
“All honor to your past....and may 
respect be due you as a man of char- 
acter tomorrow,” the advertisement 
was headlined. 


Bonus for All 


Some stores enlarged the bonus 
theme to include a “bonus for every- 
body.” The advertising of Famous- 
Barr Company, of St. Louis, was of 
tris type. : 

“During June we're playing ‘Uncle 


Sam’ to everyone in and around St. 
Louis!” the store’s advertisement 
read. “We're giving bonuses of our 


own....in the form of extra savings 
on things you need.” 

Along the same line, Studebaker 
dealers throughout the nation made 
use of a timely company-prepared 


advertisement, headlined ‘“Stude- 
baker offers every car buyer a 
bonus!” A strip of star-spangled 
bunting encircled the headline. Copy 
was addressed to the general public. 

Frankel’s, Des Moines outfitter, 
took large space in the Des Moines 
Register to give its “answer to the 
pertinent question WHY Frankel’s 
has not and will not advertise for 
any portion of the veteran’s bonus!” 


Disclaimer Is Entered 


The company declared that the 
veterans are receiving a well earned 
bonus for a duty well performed, 
and that “we feel that we are no 
more a part of your bonus pay- 
ment than we were a part of your 
entering the service.” 


The bonus, the store declared, “is 


REDBOOK’S contents are not 


aimed at certain types of 
people. Instead it is deliberately 
edited for families who like and 
can afford better things. Adver- 
tise to your better customers 


first ... in Redbook Magazine. 


IN THE CURRENT ISSUE: Mazo de la Roche, 
Philip Wylie, Senator Arthur H. Vandenburg, Eric 
Hatch, Lucian Cary, 
Carroll, Vicki Baum, Carl Sandburg, and others. 


Gilbert Seldes, Gladys Hasty 


strictly an important personal mat. 
ter between you and the govern. 
ment. Our sincere hopes and wishes 
are that you enjoy the greatest 
pleasures and benefits possible from 
your grand reward—your bonus.” 

The Watertown, Wis., Daily Times 
showed enterprise with publication 
of a special “Congratulations Vet- 
erans” section, typical of syndicated 
material which was widely used. 
Clothiers, jewelers, banks were rep. 
resented. A full page in the section 
carried the headline “Let Your Bo. 
nus Make Your Dreams Come True,” 
and stressed the advantages of home 
ownership. Signatures included real- 
tors, builders and lumber companies, 

“We see by the papers that you 
have come into a_ considerable 
amount of United States money... 
no strings attached....in fact all 
you have to do is prove that you’re 
you, and then step up and collect,” 
one group of advertisers in the sec. 
tion stated. 

“Well, you’ve waited a long time 
for it....too long most of us think 
....and if anybody deserved to be 
paid off it’s you! And although 
we’re frankly a little envious, there 
is no lack of sincerity in the rousing 
‘Congratulations!’ we extend you at 
this time.” 

Active in K. C. 


Kansas City, Mo., was typical of 
communities where local merchants 
rushed to advise, cajole, warn, or 
persuade the veteran in regard to 
the use of his new-found funds. 
Newspapers of the city were crowd- 
ed with bonus advertising. 

Mace-Ryer Company, jewelers, 
placed emphasis on the fact that it 
has 42 veterans in its employ, ready 
to serve veterans and see that they 
get “a square deal and your dollar’s 
value.” 

Under the title, “Here’s a Bonus 
Value,” Nederman’s offered a fac- 
tory purchase sale of Hotpoint elec- 
tric refrigerator, priced at $169.50, 
compared with the regular price of 
$219.50. Appealing to musically- 
minded veterans, the store invited 
them to learn to play a piano ac- 
cordion in five weeks. 

The American Writing Machine 
Company in Kansas City suggested 
that veterans woo success through 
typewriter mastery, while the Bar- 
nett Fuel Company declared pur- 
chase of coal at low summer prices 
would make bonuses pay big divi- 
dends. 

A used car dealer advertised 
“Weekend and U. S. Veterans Spe- 
cials.” A tire dealer asserted that 
“You don’t need a bonus to buy 
Goodrich,” since no down payments 
were required on instalment pur- 
chases. 

Immediate roofless plates cost no 
more than old style plates, Dr. J. F. 
Duffendack, dentist, announced, urg- 
ing ex-service men to have their own 
and their families’ dentistry done 
now. 

Bunting’s department store in 
Kansas City suggested purchases of 
something permanent and _ useful, 
advertising merchandise ranging 
from garbage cans to lawn mowers. 
Lest the appeal be too practical, the 
store also drew attention to special 
quality minnow buckets and casting 
lines. 

Offer of Paint 


Montgomery Ward & Co., of Kan- 
sas City, told veterans they deserve 
not one but many breaks, so they 
planned a special sales event, fea- 
tured by an offer of one gallon of 
linseed oil and three quarts of tur- 
pentine with each purchase of five 
gallons of Ward’s Super house paint. 

The Store Without a Name, a de- 
partment store in Kansas City, re- 
sorted to proverbs. “Buddy, here’s 
an old proverb that’s mighty true.. 
‘A bird in the hand in worth two in 
the bush’....hold on to your bonus 
bonds.” The company promised the 
lowest under-selling prices in the 
“Heart of America” every day in 
the year, and listed scores of na- 
tionally advertised brands of mer- 
chandise. 

In another advertisement, the 
same store urged “Mr. and Mrs. 
Veteran” to “buy what you need, 
shop and spend your money wisely.” 

The feminine interests of the vet- 
eran were not forgotten by the Kan- 
sas City advertisers. The “largest 
pawn shop in the Middle West,” 

(Continued on Page 32) 
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@ So woman’s place is in the home. 


And these women, also praise be, are 


to be sure of singling out these home- 


ng 
“ the world’s finest prospects for every- bodies would be to publish a magazine 
ial | That’s a good one! With the last cen- .; ; 
ing thing that is used ina home... baking devoted exclusively, entirely and com- 

sus showing nearly 11,000,000 of our 

powder, bath towels, coffee, carpet plete/y to the home. 

a- | womenfolk ‘‘gainfully employed”’. With é: 
ve tacks, shortening, soap flakes, washing : 
ey | one women out of every four out taking é é Which we did. And which we are doing 
ea- eit ; ey machines, watering cans, and so on ; 
ot | dictation, selling piece-goods, practicing hill ee —so thoroughly and so practically that 
ve | medicine, writing copy and what not. it’s beginning to look as though we’ve 
de 


Now there are still, praise be, plenty of 
women whose place is in the home... . 
whose chief occupation is running a 


home and personally buying fora home. 


Right here is where The American 
Home comes into the picture. 


Looking the census figures squarely in 
the face, we decided that the only way 


started a regular “back to the home’”’ 
movement. 


Our circulation will be oNE MILLION as 


of next January first. 


a There’s no place like A OME 


st,” America’s No. 1 medium for advertisers 
who sell anything that is sed fi (he "Wéiie: 
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HIGH PRESSURE 
COPY SOURING 
PUBLIC: JONES 


Says Rising Doubt Must Be 
Stemmed 


Chicago, June 18.—Taking sharp 
issue with proponents of the “prac- 
tical. realistic school of advertising,” 
Turner Jones, Coca-Cola Company 


vice-president in charge of advertis- 
ing, today declared high pressure 
selling methods are back of an alarm- 
ing loss of public confidence in ad- 
vertising. 

His views were presented in an 
address before the Chicago Federated 
Advertising Club on “What Do Ad- 
vertising Men Do to Advertising?” 


Pointing to the rise of self-regula- | 


tory activities, government extension 
of advertising control and critical 
private movements, he urged adver- 
tising men to take a long-range view 


|to meet “the hard, metallic ring of 
public skepticism” in these manifes-|seeks entertainment or votes for a 


tations. 
Cost of Freedom 

“If we are to retain freedom in ad- 
vertising,’ he declared, “we must 
recognize that the more freedom a 
man has the more responsibility he 
must accept.” 

So-called liberals, he declared, are 
the ones seeking profits only of today. 
He said the conservatives in adver- 
tising, with an eye to the future, 
are actually the liberals. 

Mr. Jones cited two speeches re- 
cently given at the White Sulphur 
Springs sessions of the American 
Association of Advertising Agencies 
in defense of advertising. He de- 
clared the crux of the situation was 
touched in the statement, “‘advertis- 
ing cannot exist and function on pub- 
\lic tolerance alone. It must have 
public confidence.” 

Challenging the statement that the 
public regards advertising in the 
same way it does news and that ad- 
vertising must compete for attention 
by the same methods, he declared: 


Public Is Discriminating 


“The public has an understanding 
of the inevitable inaccuracies of 
news and has adjusted itself to the 
| presentation in news columns of the 


|happenings of life. 


But when it 


political candidate, it is a voluntary 
choice or purchase and when it 
doesn’t like the result, something 
happens.” 

Mr. Jones asserted “that the ulti- 
mate test is whether or not what is 
said in our advertisement builds 
good will and confidence for the fu- 
ture and in seeking this goal watches 
every implication and thinks more of 
|the interpretation to be made by the 
‘reader than of technical proof of ac- 
|curacy in the laboratory.” 

Citing examples of ultimate fail- 
ures of certain high-pressure adver- 
|tising campaigns that yielded profit 
for a time, he said the argument that 
these advertisers “went too far” does 
not hold water. 

“T cannot grant the defenders of 
questionable advertising the _ privi- 
lege of choosing only those examples 
which have not as yet failed and ex- 
cluding those that have,” he said. 

“I must insist that they stick to 
the fundamental principle and take 
1un-of-mine as the rest of us. I be- 
lieve that some of the so-called suc- 
cesses of today achieved through high 
pressure methods are living on pub- 
lic tolerance and ultimately must 
face loss of public confidence.” 

Mr. Jones expressed belief that this 
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NEWS 
Circulation Goes Up! 


et De 


| TOTAL CIRCULATION OF 

THE DETROIT NEWS 

A.B.C. STATEMENTS OF 
MARCH EACH YEAR 


wa Z 
284,586 2 
Ss > 280,355 
Se 
Se + 0 975 


= S —Shows Gain Over Six Months 
fe = Ago, One Year Ago, Two Years 
Ago and Three Years Ago! 


Moving constantly upward Detroit News circulation is now 
greater than it has been at any time since March, 1931. 


Its 


progress during the last four years is graphically portrayed above. 
Concurrent with the increase of Detroit News total circulation has 
been its gain in home delivered circulation. Today The Detroit 
News has more HOME DELIVERED city circulation than at 


any other time in its history. 


In both city and retail trading area 


circulation The Detroit News had the greatest gains of any Detroit 
newspaper during the last six months, both weekdays and Sundays. 
Since city and retail trading area comprise the area of greatest 


weekday and 83% of 
trated in this area. 


New York 
I. A. KLEIN, Inc. 


worth for any advertiser in the Detroit market The News today 
offers still better dollar value, particularly since 95% of its 


its Sunday circulation is concen- 


». Largest Trading Area Circulation 
« of Any Detroit Newspaper! 


The Detroit News 


THE HOME NEWSPAPER 


Chicago 
J. E. LUTZ 
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One of a series of eight store displays being made available to 
dealers, all hammering away on the safety angle. 


viewpoint “is born of a deeper and 
truer realism—that after all adver- 
tising is of public interest and there- 
fore must render a genuine and ac- 
ceptable service in its interpretation 
of business to the public.” 
Declaring high pressure methods 
are definitely not the way to build 
for permanency and _ stability, he 
said, “I hope we are not so slow 
in learning that we will bring on 
catastrophe in the meantime.” 


How to Lose Trust 


“We cannot win confidence by ex- 
treme claims,’ he continued, “that 
can be proved only technically in 
the laboratory, and that have mis- 
leading or exaggerated implications 
to the public; by commercial en- 
dorsements, technically true, but mis- 
leading in implication; claims appar- 
ently for our own product but in 
reality intended to lift us above our 
industry, and yet striking at the 
foundation of public confidence in 
that industry; appeals to unworthy 
motives—the whole repertoire of ex- 
aggerated and high pressure selling.” 
Characterizing the political, social 
and economic unrest pervading the 
world today as a “profound challenge 
to advertising” to present business so 
that its purposes are sympathetically 
understood and confidence in busi- 
ness’s service to man created, Mr. 
Jones urged: 

“That the advertising manager 
forget his petty railing against rates 
and agency commissions, that the 
agency stop straining to outdo its 
competitor and produce over-night 
magic results, and that the business 
executive charged with the advertis- 
ing appropriation show more _ per- 
spective—and that these three take 
as their objective the building of ad- 
ertising that will merit and hold pub- 
lic confidence.” 


Pratt for Chrysler 

Dr. Edward E. Pratt has been ap- 
pointed sales promotion manager, ex- 
port division, Chrysler Motors Cor- 
poration, Detroit. He has been chief 
of the Bureau of Foreign and Do- 
mestic Commerce, Washington. 
Robert B. Powers, who has been 
functioning as advertising and sales 
promotion manager, will devote his 
full attention to advertising hence- 
forth. 


Test Oil Filter 


Fleming Mfg. Co., Worcester, Mass., 
has appointed Willard G. Myers, New 
York, for a campaign on Fram oil 
filters. A test is now being con- 
ducted in New England in news- 


Discrimination 
Bill Is Sent 


to Roosevelt 


(Continued from Page 1) 

ator Logan of Kentucky, and the 
House group by Representative Ut- 
terback of Iowa. 

Much opposition to the legislation 
arose in the Senate and in order to 
gain passage sponsors were forced 
to accept numerous amendments. 
The House went ahead with its bill, 
disregarding the Senate measure en- 
tirely. This caused a rather unusual 
situation, in that both houses had 
passed widely different bills, yet 
were hot in disagreement from a par- 
liamentary standpoint. Hence the 
Senate was forced to recall its meas- 
ure and add the House bill as a new 
section in order to send the bills to 
conference. 

The only provision of the Senate 
bill inserted in the measure adopted 
was the Borah-Van Nuys section 
making provision for both. civil and 
criminal action by parties injured 
through violations. 


McCall Appoints Ayer 


The McCall Company, New York, 
has appointed N. W. Ayer & Son, Inc., 
New York. 


ADVERTISING 


Four-color process on News- 
print, swell-elegantly printed 
on fast newspaper presses. 
Plenty low-priced. We have 
a nifty sample you may have 
for the asking. 


- EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHIO 


papers and radio. 
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ADVERTISING AGE 


A “THANK YOU” 


from the 
ST. LOUIS POST-DISPATCH 


Following the announcement that the St. 
Louis Post-Dispatch had abolished rate 
differentials, hundreds of commendatory 
letters, telegrams and long distance calls 
were received. 


In expressing their appreciation of the 
leadership of the Post-Dispatch, agencies 
and advertisers all over the United States 
joined executives of the Association of 
National Advertisers, Newspaper Repre- 
sentatives Associations and the Trade Press. 


The Post-Dispatch is pleased to have these 
many assurances that it has taken a de- 
cidedly constructive step in the interest of 
newspaper advertising. 


‘“< 


ST. LOUIS POST-DISPATCH 


New York Advertising Office Chicago Advertising Office 
521 Fifth Avenue Tribune Tower : 


R. A. FLETCHER, Manager P. L. HENRIQUEZ, Manager 
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Index of Retail Activity Retail Lineage 
: k for Week Is Up 
in Important Markets = 8.3% Over 1935 
Chicago, June 19.—Retail advertis- 
ing for the week ended June 13, 1936, 
Based on total retail lineage carried by all daily news- | 2° 8-3 Per cent above the level of 
3 the corresponding week of 1935, 
papers in each market reported on according to the ADVERTISING AGE 
index of retail activity. 
During the week ended June 13, 
retail lineage in 66 reporting cities 
‘ (Copyright, 1936, by Advertising Publications, Inc.) totalled 17,957,275, an increase of 
3 1,370,292 lines from the 16,586,983 
: lines carried in 1935. 
3 ink tad For the year to date advertising 
i, 24-Wee -Wee 
" Sastan Period Week Week placed by retailers in these cities is 
bly Ended Ended Percent Ended Ended Percent | 3.8 per cent above the 1935 level, the 
2 sf June 15, June 13, Gain June 15, Junel3, Gain index shows. For the year to date 
; fees Akron, O. ....+0+. 7,201,527 7,355,915 +2.1 308,616 363,818 +17.8|pared with 387,388,172 lines for last 
eae , Atlanta, Ga. .....+- 6,464,977 7,065,730 +9.3 272,524 278,852 +2.7 year. This is an increase of 15,143,- 
age: Birmingham, Ala... 5,576,662 6,261,206 +12.3 216,594 230,146 +6.21 G94 jines. 
* eh Boston, Mass. .... 9,728,675 9,549,404 —1.8 397,082 438,655 +104) °° f the citi a 
esi “Gs 2 Bridgeport, Conn.. 5,206,264 5,446,820 +4.6 223,608 258,244 +15.4 e record of the cities measured, 
oe eer showing the percentage of gain or 
og Buffalo, N. Y....... 7,835,542 7,511,394 —4.1 357,014 406,238 +13.8]ioc8 from last year for each of the 
Ree Camden, N. J. .... 1,833,693 1,831,481 —0.1 85,772 93,904 +9.5 k i the beginning of the 
aes . Cedar Rapids, Ia.. 2,188,298 2,313,794 —5.7 109,228 98,056 —10.1| Weeks since the g 
¥ vc iret Chattanooga, Tenn. 3,536,793 3,143,637 —11.1 154,818 154,611 —0.1/year, is as follows: 
Chicago, lll. ......13,251,316 14,153,313 +6.8 608,301 737,657 +21.3 Per Cent 
- Week Ending Difference 
. Cincinnati, O. .... 7,690,123 7,880,449 +2.5 319,544 RE <5 pe 2.5 
Cleveland, O. ..... 8,482,165 9,109,447 +7.4 370,324 Meet +003 cease 0h. 15.4 
Dallas, Tex. ...... 8,853,791 9,535,376 +7.7 390,022 486,660 +e on All + lhe iat 463 
1a 1 Dayton, O..cccccess 6,859,362 6,298,422 —8.2 254,226 295, OP ie... sebce beeen’ +-3.6 
Your Advertising in Los Angeles SN GE cccss chenee.  esanve pow 205,680 243,410 +18.8|opruary 1.................. 43.2 
Des Moines, Ia... 3,022,789 2,976,110 —1.5 131,810 119,067 —9.7 Subeunes epee eon en steered = 
~ Detroit, Mich. .... 9,962,540 10,081,780 +1.2 403,121 424,900 +7.9] Sooruary a3 any 
Es evaces es 3,289,356 3,321,654 +0.9 139,748 144,396 +33) copruere 29 tt as 
Evansville, Ind. .. 5,552,036 5,996,648  +8.0 257,096 RR | | oh Sen oY 
Fall River, Mass.. 1,544,328 1,598,027 +3.5 61,676 Tenet HORSi Se an Tete +34 
Flint, Mich. ...... 4,030,082 4,254,728 +5.6 167,832 170,730 +1.7 par po Pete eeeceeeeeeceees t 
a eee 2,394,841 2,792,899 12.4 106,330 179,019 +68.4 ype cot eseereesccsoeecs Tr. 
Yrand Rapids, Mich. 4,302,358 4,257,228 —1.0 187,684 199,808 -+6.5 aoet P ce kc Mey 
Greenville, S. C... 2,851,885 2,669,169 —6.4 125,286 117,322 —6.3 | APril os teen e teen eee ee eens <i; 
Houston, Tex. .... 6,109,278 6,396,897  +4.7 239,442 274,002 414.4 | BPTI 1S woe cece rere cee secees rv. 
YE  eiaiinntlpandiecreet aspmeape ite +4.6 
On e Indianapolis, Ind.. 7,792,011 8,024,751 +2.9 329,400 ae) ee eee +3.4 
Jersey City, N. J... 1,055,376 1,150,431 +9.0 61,269 CAE GEE OD vis secs es ececesecnaes +8.3 
Kansas City, Kans. 956,473 1,077,811 +12.7 43,141 55,895 +29.6 | May 16 eect e cartes cee sesoeee +7.6 
Knoxville, Tenn.... 4,055,517 4,406,360 +8.7 179,816 Pr eS EB ee +9.6 
Little Rock, Ark.. 4,386,354 4,202,072 —4.2 213,836 170,142 —20.4| May 30 .......... 2. ceeeeeeee +5.9 
OD RRP Cree re ere ee +7.5 
Lynn, Mass, ...... 4,874,940 4,785,822 —1.8 206,962 er er rf ee ererrerernrrerrerre +8.3 
Manchester, N. H.. 1,643,570 1,562,418 —4.9 74,730 ores Pe y Detailed figures for each of the 
Memphis, Tenn. .. 5,252,968 5,188,950 —1.2 222,404 25,946 y 
a Milwaukee, Wis. .. 6,101,928 6,642,260 +8.9 252,378 295,479 +17.1 ae —— are given page tab- 
Minneapolis, Minn.. 6,641,524 7,142,436 +7.5 272,840 288,431 +5.7|Ulation which appears on this page. 
Moline-Rock Island 3,559,192 3,944,488 +10.8 156,674 152,124 —2.9 er eremenenemraneeati 
I ™ 4 | ql | 7 | | | 7 New Bedford, Mass. 1,537,758 1,494,696 —2.8 61,362 65,870 +7.3 
n s Angeles retall sé . é i 2 2 : New Orleans, La.. 8,493,330 8,932,244 +5.2 351,758 360,980 +2.6 
- 8 : = toad family are the world’s New York, N. Y...27,248,212 30,220,617 +10.9 1,166,814 1,323,189 +13.4 PUBLISHERS 
highest. Here, your advertising should pay larger than Brooklyn, N. Y¥.... 3,383,393 3,244,235 —4.1 127,563 = 161,598 +26.7 = 
average dividends. If not, too many of your advertise- Norfolk, Va. ...... 4,259,248 4,406,122 +3.4 195,048 199,892 +2.5 A I 
—— : Oakland, Calif. ... 3,413,066 3,553,658  +4.1 159,587 156,424 —1.9 
ments may be going into homes which cannot afford your Okla. City, Okla... 4,810,071 5,137,353 +68 178,444 182,266 +2.1 
Peoria, Ill. ...... 5,252,385 5,202,463 —0.9 233,208 217,654 —6.7 
product. Philadelphia, Pa...13,244,720 13,452,482 +1.6 565,479 626,920 +10.9 I — an annual a sch 
The Purline—a new advertising yardstick developed in Sieudie: let <a Adkins LL aaa a | ee ee. 
; oes hater? 9 "e71. vit which has shown an -ex- a 
a . . : Pittsburgh, Pa..... 11,251,466 10,671,982 —5.2 464,940 491,610 +5.7 , : 
Los Angeles—now can help you avoid this waste. Portland, Ore. .... 4,816,010 5,380,542 +11.7 =: 178,710 +=. 200,228 ~+12.0| ceptional profit each issue, | 
Providence, R. I.. 6,461,161 6,303,906 —2.4 266,032 257,123 -3.4 s . 
_ : ait ' , and would like to dispose * 
PURLINE LINE RATE X1 BILLION DOLLARS Richmond, Va. .... 5,350,170 5,918,514 +10.6 223,118 259,532 +16.3 of it. Because of my other vs 
PURCHASING POWER OF READERS Rochester, N. Y¥... 8,376,158 8,487,627. +1.3 373,125 362,178 —2.9 ublications, I do not have 
Sacramento, Calif.. 4,838,518 5,223,604 +7.9 200,680 218,610 + 8.9 p : . at 
With this f 1 al a Oe | San Antonio, Tex... 2,611,541 3,074,427 417.7 86,716 163,828 +88.9 the time to devote to ex- 
ith this formula you measure advertising costs on the San Diego, Calif.. 5,817,832 6,268,138 +7.7 277,116 257,250 —T.1 panding the catalog as it 
.. ’ . : ais Ve 1g g 
basis of the readers’ capacity to buy. A comparisor of San Francisco, Cal. 6,681,864 7,237,676 +8.3 307,970 297,997 —s.2| should be. 
— : South Bend, Ind... 3,934,750 4,027,215 2.3 173,996 171,563 —1.4 ; 
—— reveals, for example, that from the standpoint Spokane, Wash. .. 2,955,536 3,300,478 +11.6 130.354 140042 +7.4 The accounts carried are re 
sales e ; St. Louis, Mo..... 8,372,405 8,587,975 2.6 326,930 372,320 +13.9 : : 
xpectancy a page in one newspaper may cost St. Paul, Minn..... 5,669,591 6,233,305 +9.9 226,088 258,663 +14.4 ~ best i 75 the United 
you TWICE AS MUCH as in another. - nnesenmecentinterenaecete Rested tates, an % of the mi 
Syracuse, N. Y.... 5,799,209 5,955,994 +2.7 279,940 272,622 —2.6 k f 1936 h b 
PURLINE RAT S IN L Tacoma, Wash, ... 2,675,067 3,131,674 +17.6 125,890 124,054 —1,.2 wor waa ood oon, 
4 E OS ANGELES: Tampa, Fla. ...... 3,113,084 2,799,806 —10.1 124,348 100,800 —18.9 done. to 
Toronto, Ont., Can.11,298,148 10,797,052 —4.4 392, 109 383,222 —2.3 : 
3 2 Se $0.65 Washington, D. C. 17,244,243 19'044,988 +104 725,053 733,262 «11| (Jf interested, please write . 
i Of gg y | & Se 1.89 ——— SEES eee Box 789 
SSRN ae ; 29 SHE ye ara gI , ' ine 
NEWSPAPER C ] 37 Worcester, Mass... 6,081,324 6,112,023 +0.4 244,221 276,671 +13.2 
nb hy - Vévew ne ee es ee seen . Youngstown, O. .. 4,837,451 4,891,673 +1.1 185,664 230,923 +24.4 c/o Advertising Age 
NEW PE errr 1.27 ies 387,888,172 402,532,156 +38.8 16586983 17.957.275 PU 
FU TEE OD bos ve esssaredcsses 1.37 OE caseses ea’ 387,388,172 402,532,156 3.8 586,983 17,957,275 +8.3 enone 


These Purline rates were developed after one of the most 
comprehensive studies ever made of a newspaper market. 


PRACTICAL BUILDER 


/AND BE SURE TO RESERVE ) wil 


This study showed that charity rolls have listed 40% of 

the readers of one leading local newspaper . . . yet only THAT ADDITIONAL SPACE co’ 

9% of the readers of The Times. IN PRACTICAL BUILDER= d 

WE WANT TO GET IN ON | . 

No wonder The Times has led in advertising here for THAT TEN THOUSAND . SAI 

21 consecutive years. And now more advertisers than 

ever choose The Times before considering any other CIRCULATION orenny TIA 

newspaper in Los Angeles. BEFORE RATES GO UP. y, RE 


For further Purline data, or for help 
with merchandising or advertising plans “WALTHER. 
in Southern California, write The Times. 

Or call Williams, Lawrence & Cresmer, 
New York, Chicago, Detroit, or San 


= we PRACTICAL 
Los Angeles Times PS 


One of the world’s great newspapers — ; - §9 East Van Buren yosaim oe 
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SPLENDID customer for any gas station is Bill Saunders; for long ago, and 

at the same time that he adopted automobile transportation into his 

scheme of things, Bill decided that the cost of running a car should be as much 

a part of the family budget as rent, or insurance, or laundry service. And Bill 

just couldn’t be bothered with buying gasoline on the “car-fare” plan—a gallon 
at a time; the car must be ready to go anywhere, any time. . 


In the Pacific Coast Market the Bill Saunders kind of customer is best 

reached through Associated Weekly, for the editors of those newspapers which 

make up the group report the news of the day with a style treatment designed 
* A telephone, letter, or wire, addressed to any of 


to appeal to readers of the Bill Saunders type. That they have succeeded is best ey ahead Rend eat eae eel 


indicated by the retail linage record for those cities where member papers are analysis of retail linage for the twelve cities in As- 
blished. * sociated Weekly Group, without any obligation. 
pu , 


Your advertisement in Associated Weekly, Magazine and Comic Sections, 
will reach over 1,100,000 of the better customers in the Pacific Coast Market, a 
coverage of 44% of all families with a deep-etched impression that only color 
advertising can produce. 

SAN FRANCISCO CHRONICLE e OAKLAND TRIBUNE e SACRAMENTO UNION e LOS ANGELES 
TIMES e LONG BEACH PRESS-TELEGRAM e SAN DIEGO UNION e PHOENIX, ARIZONA 


REPUBLIC e PORTLAND OREGONIAN e TACOMA LEDGER e SEATTLE TIMES e SPOKANE 
SPOKESMAN-REVIEW e SALT LAKE TRIBUNE 


“Over one million and one hundred thousand circulation and a 44% coverage of all families.’’ 
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i | i Pharmaceutical Men C 
seminola used in macaroni products, | [yce Furniture to . Wales Appointed for Choose New Officers ™ 
a which would yield about $275,000 a Launch Fall Drive Adirondack Resorts , Pg S c 
a ee” year for promotion. os aaeee ; aign in trade| Wales Advertising Company, New Douglas Wakefield Cou ee, Merch 
; The suggestion for a millers’ com eg eee in Sep-| York, has been appointed by the Lake | & Co., New York, bee \ aavertiaieg 
gens a paign was presented by a committee ee er te “Pi Furniture Cor-| Placid Chamber . en eS Pe aes oe ft 
Sass 2 2 . ae , mt iew 4 , 
10 BE CON headed by Joseph Freschi, —" poration, Grand Rapids, Martin J. Mag wetted yg ao Lake Inn, St.|ing in New York. Other officers 
- City Macaroni Co., St. Louis, vice- Dregge, president announced. eaatin aah Stevens House, all of|chosen were, vice-president, A. D. Was! 
me president of the association. | The company recently leased show- | ie Placid sae ani Brewer, Ciba Company, New York; wosthal 
Mr. Freschi said that annual con- /rooms in the Merchandise Mart, Chi. | Hurricane Lodge, of Hurricane, | secretary, E. Walton Bobst, Hoffman- which 
sumption of macaroni in Italy is 50/-ago. Ben Dean Agency, Grand| westport Inn and Country Club, of|La Roche, Inc., Mutter, Theeies quarte 
pounds per capita, contrasted with) Rapids, is handling the campaign. | Westport, New York, and Edgewood eae ee York. , among 
4.5 pounds in this country. Italians | ‘Inn, Greenwich, Conn. have ap- —- sent Winthrop Chemical in Chi 
s insist upon macaroni made with semi: | h t _M d Started pointed the same agency. Pi nemoney ‘aan York, is the retiring pices « 
nola, he said, while Americans are) oto odes a be ren Committee chairmen will sion 
. indiffer > -] s, Inc., I been formed | ° ' 
Consumer Campaign ameaiosa “a tan =. Semaine St., Indian. | Men’s Shoes toW & W be chosen later. Asse 
| GEL SN. . Tol)-Str . se Company, North certail 
apolis, Ind., to supply photo plowups| Wall-Streeter Shoe — : . 
Asbury Park Resumes and photo display material to de- ———. a age gg, eg a . O’ Neil Moves —_ 
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Chicago, June 17.—A proposal for/ Asbury, Park, N. J, will resume ote +o gy ag Melo ae a campaign on Styl-EEZ shoes for} William J. O'Neil, poem > nth 
co-operative advertising of high-| advertising, using newspapers, radio, | president; jo : - wi See loan’ "iemeines, take peoert One signer, has taken new quarters a Bi 
grade macaroni in trade publications, | posters and direct mail. Leland|dent, and Paul H. Meloy, se y | Girect fone ae fe ak. 155 E. 34th St., New York. statem 
as a step toward stemming a wave Agency, Asbury Park, is in charge. | treasurer. 


of destructive quality and price re- 
duction in the industry, was placed ; 
before the National Macaroni Manu- payshs MEET OLRM. aes See 
facturers Association here yesterday. 


G. G. Hoskins, Libertyville, IIl., 
macaroni expert and N. M. M. A. 
adviser, made the suggestion for 
joint advertising by the manufac- 
turers, in reporting results of a 
$2,500 survey which he conducted for 
the industry. The advertising plan 
awaits further consideration by the 
association’s directors. 


Another proposal, that millers be ee 
asked to stage a co-operative con- 3 
sumer macaroni campaign was en- 
dorsed by the association in a reso- 
lution. The suggestion that another 
factor in the industry foot the bill 
was made in the belief that millers 
would benefit greatly from the in- 
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"Spokane and Inland Empire Equal iin, ( 


Grand Coulee Dam Is Onl 


Grand Coulee Dam, now’ 
being built on the Spokang) 
side of the mighty Cascades 
will, when completed, 58] 
almost a mile long and 500% 
feet high. The most massive) 


Grand Coulee Dam 
2,646,000 Horse Power 
: When Developed 


constructi re 

creased consumption expected : aes ever unde 193) 
through restoration of quality de- taken, it will contain more i 
mand. 


i uch mason 
To Employ Director than 3 timesas m 


ry as Boulder Dam; and ig 
destined to irrigate 1,200, 
coo arid acres besides gener 
ating tremendous power. 


Indications that the macaroni in- 
dustry has been stung into action, 
under the whiplash of price-cutting 
and production of “inferior” maca- 
roni, was shown not only in the two 
proposals for co-operative advertis- 
ing but also by the association’s 
move to employ a managing direc- 
tor, and by a committee report that 
there is an “appalling need for 
greater association activity.” 


If funds can be raised, a manag- 
ing director will be named. He will 
receive $12,000 for salary and travel- 
ing expenses. As a first step, indi- 
vidual manufacturers subscribed 
$2,900 for this purpose. 

Mr. Hoskins, the association ad- 
visor, reviewed the industry’s pro- 
motion efforts in these words: 

“We swing from one extreme to 
the other, and suffer alternate pe- 

° riods of enthusiasm and despon- 
dency. In 1930, under the influence 
of high-pressure salesmanship and 
hope, we subscribed $1,375,000 for a 
four-year advertising campaign, spent 
$427,000 and quit in less than one 
year, before the advertising could 
possibly have had a chance to be ef- ne 
fective.” : 


Niagara Fal.s 
American Side 
562,000 Horse Power 
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Room for Expansion 


No industry has greater natural x 
opportunity for expansion than the 
macaroni business, Mr. Hoskins de- 
clared, citing the plentiful supply 
of durum wheat under ordinary con- 
ditions, a domestic market with high 
standards of living and purchasing 
power, and a practically untouched 
export field. 

“Quality standards are being low- 
ered, not because of a desire to lower 
them, but because of pressure of eco- 
nomic conditions. The depression 
years curtailed consumer buying 
power and this, coupled with the ag- 
gressive selling of lower grades by 
manufacturers who do not know or 
will not take the trouble to put the 
quality story over to their buyers 
and the consumers, has put undue 
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“tt his ‘; # . ¥ ~/ _ ei , ie iC Al eo cri 4 r, 4 y’ ts y _ a a 
pressure upon the industry to meet we aA 3VUU,0UU & : i 
destructive price competition by ‘: Spokane’s A BC Trade Area ? 
lowering quality standards.” z ; 
that manufacturers have the power ‘ol ‘2s v. 
within themselves to develop and ra 
enforce proper labeling, through edu- FR SUNDAY MORNING = : 
sic of the trade buyer; a sus- vf SPOKA! 7 AS. 
tained campaign through trade pub- e '¢ % 
lications; and consumer education 8 More Than 100,000 Net Paid Circulati 5% 
through descriptive booklets en. : 


Largest Circulation in Om@is 1. 
Advertising Representatives—JOHN B. WOODWARD, INC, New Y@@ics, 
Ne ae, Thine Uae seen te xt ‘ it tit it yw ~3t nee ia 


closed in macaroni packages. 
Mr. Hoskins suggested a levy of 
10 cents a barrel on all flour and 
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Conference of 


Schools Called 
to Debate Copy 


Washington, D. C., June 17.—Ad- 
yertising of correspondence schools, 
which has been under fire in several 
quarters recently, will be discussed, 
among other subjects, at a meeting 
in Chicago June 24 under the aus- 
pices of the Federal Trade Commis- 
sion. 

Asserting that the advertising of 
certain schools is misleading, the 
Commissioner of Education of the 
Office of Education (formerly the 
Bureau of Education), issued a 
statement to the effect that this 


branch of the government does not 
formally “approve, recommend or ac- 
credit any private commercial 
schools or courses of instruction as 
given in any school.” 

“No private business school,” the 
statement continued, “has any author- 
ity to advertise or otherwise claim 
that either the school or any of its 
courses has been approved.” 

Some of the schools thus advertis- 
ing explained that their statements 
were based on Circular No. 4, issued 
Nov. 1, 1919. 

“That circular,” according to the 
Commissioner of Education, “stated 
only that certain courses of study 
were ‘submitted to all private busi- 
ness schools with the hope that they 
may be found helpful in standardiz- 
ing the work of these schools.’”’ 


\ny City With Half-Million Population 


Dne of Spokane Market Asset 


IGHTH wonder of the world, the 
dam now building in Spokane’s A. B. C. trade area 
fis only one of the outstanding resources which make the 
4S ilies market a hot spot on the nation’s sales map in 
uperb assets in the line of fruit, wheat, 
minerals and lumber are listed in the boxeson these pages. 

Population of Spokane and Inland Empire totals 
563,798 (R. L. Polk a Co.) making the ged yas): 
kane market the equal of Washington, — 
D. C. or Milwaukee; two — Y, 
or Dallas and Denver Com DETER 

The Spokesman-Review and — 
qSpokane ‘Daily Chronicle, with , 
amore than 100,000 circulation 
qweek days, and a record of more - 
than half a century of servi ” 
each, give advertisers dominat- 
ing sales influence throughout 
athis lucrative market. 


1336. Other s 


NBC Celebrates 
Linotype Founding 


To commemorate the 50th anni- 
versary of the introduction of the 
linotype, National Broadcasting Com- 
pany will broadcast a “Salute to the 
Modern Newspaper” over its blue net- 
work, June 29, from 8-8:30 p. m., 
EDST. 

Charles A. Wright, instructor in 
journalism, Temple University, Phila- 
delphia, won $500 offered by Mergen: 
thaler Linotype Co., New York, for | 
the best script. 


Account to Tyson 


Long Hill Laboratories, Long Hill, 
Conn., have appointed O. S. Tyson & 
Co., New York, for a campaign in 
drug, sporting goods, hardware and 
electrical fields. Trade publications 


and direct mail will be used. 


i. See 


Me... of these papers 


‘heeled bs 8000 phi Children 


Vis sokune Bails 


EVENING 


hionitle 


> UNduplicated, R. L. Polk & Co. ) 


Powderly Elected 


A. T. Powderly of Rochester, N. Y., 
Democrat & Chronicle was elected 
president of the Association of Classi- 
fied Advertising Managers at the 
convention at Asheville, N. C. 
Other new officers are George T. 
Bertsch, Baltimore Sun, first vice- 
president; Frank Becker, Flint Jour- 
nal, second vice-president; Henry 
Manz, Cincinnati Post, secretary, 
and Roy E. Ballou, Peoria Star, 
treasurer. 


Bread Film by Long 


Though the Chicago Herald and 
Examiner placed its facilities at dis- 
posal of Norman W. Alley during 
production of a new film on bread, it 
has no other connection, it advised 
ADVERTISING AGE. The picture was 
made for Long Foundation of Food 
Research. 


great Grand Coulee 


Corner of Model Kitchen in Home Eco- aa 
nomics Dept.—One of The Spokesman- 
Review’s Many Services for Women.. 
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CARR EXPLAINS 
CONTEST WHICH 
TOOK A TROPHY 


Santa Monica, Cal., June 15.—The 
Fenger-Hall trophy, awarded an- 
nually for the best advertising and 
promotion idea, was presented to the 
Westwood Hills Press, published by 
A. C. Waite and B. C. Wanglin, at 
the meeting of the California News- 
paper Advertising Managers’ Associ- 
ation. Homer Carr, advertising man- 
ager, represented the newspaper and 
received the trophy. The respective 
merits of display advertising ideas 
entered in this contest were ad- 
judged by S. Kenyon, of the South- 
ern California Edison Company and 
August Broom of McCann-Erickson, 
Inc. 

The winning idea, “Westwood 
Hills Trade-At-Home Vacation Con- 
test,” was summed up in a brief 
resumé accompanying the display of 
contest placard, ballot box, ballots, 
and special pages and literature. 

“No merchandising idea planned 
and executed by newspapers in this 
field has created more interest and 
received better merchant support 
than the present Westwood Hills Va- 
cation Contest, which will send a 
winner on a trip to Alaska, Panama, 
or Hawaii,’ said Mr. Carr. “Fifty 
merchants are now giving votes with 
purchases of 30 cents or more to cus- 
tomers who are patronizing them to 
secure votes for their favorite can- 
didates. 


Sell at Profit 


“Whereas special sales events are 
of short duration and can include 
only a handful of merchants who 
have real bargains to offer in a small 
community every type of business is 
benefitted by a contest of this kind. 
Not only can all classes of merchants 
participate and maintain usual price 
levels, but can and do receive in- 
creasing business over an_ eight 
weeks’ period as the contestants and 
their friends do most of their buy- 
ing locally to receive votes. 

“Attractive window displays, ac- 
ceptable at this time of year, have 
been placed in each store, while ar- 
tistic ballot boxes have been placed 
in conspicuous spots inside these 
same _ stores. 

“Everyone enjoys a close contest 
and when the contestants in the main 
are attractive young ladies, well, you 
have all the elements of a most suc- 
cessful campaign. By publishing the 
standings of the contestants weekly, 
intense interest is created.” 


Clark Leaves WLW 


for New Enterprise 
John L. Clark, general manager of 
WLW, Cincinnati, has resigned, effec- 
tive June 30, and will act as head of 
a new organization which will buy, 
lease and manage stations, sell time 
and manufacture transcriptions. The 
new firm’s holding company will be 
Trans-American Broadcasting and 
Television Corporation, with head- 
quarters in New York. 
Trans-American will be composed 
of four branches. One will buy and 
lease stations, another will function 
as counsel on station management 
and operation, another will sell time 
and handle promotion and the fourth 
will make transcriptions. 


NBC Changes Policy 


National Broadcasting Company 
has changed its policy with reference 
to protection on future contracts. 
General Motors is discontinuing its 
show for the summer, but will re- 
sume in October, and as a result of 
this agreement, the network will 
allow others to follow the same plan. 
The time limit is now 9@ days in- 
stead of 60. 


WKY’s New Studios 

Station WKY, Oklahoma Citr, 
Okla., has completed new studios, 
one feature of which is a kitchen 
from which “Aunt Susan,” the sta- 
tion’s home economics expert, will 
broadcast as she cooks. An acoustic- 
ally treated ballroom is another ad- 
dition. The station is affiliated with 
the Daily Oklahoman, Oklahoma City 
Times and Farmer-Stockman. 


Bis as a Maat ek cel eal 8 OR I aig, RMN ag Ae os Ey GR PS a ME 8g OE ey og trig id aby wa kot ly hea Tiel Arce 0 oe eg an i YC eee eae BY eae AN 
é fe, ie Som 3 e : i ee ae ae ee ae 7 oe aa a nt ep cae apm he Ma: me mad aw ot i At Se z 
4 25 * . yk a 
. Rade. 
a a - nee ce 
| a a A a Re EN A A A A tN en nn ne é: 
-_— em a a a 
7 aaa Me 
a T 
3 | 
7 nn <8 
_ ee 
4 ee om: Sg : 
| Dee | ea 
ee are egg eae 
4 ,——— ee 2 PSS 
ARs pacer eee 
| ; cs ere 
RRS eee 
eo ht 
|  - 
} a Eas 
P nas os 
ow | - *. 
ane | a: 
 aeerree 
7 . | a 
ler | aa. 
ore Poe 
a 
Onis . 
ees, 
00, | oe ; 3 
ef _ | Re 
So a 
Bel, Oe omy 
| Bearer t 
| ee 
‘ } Bares 
ee. 
| sae” 
‘ | eee 
» | ae 
4 b | ee eres 
: | Be tt 
: | nee es 
| a 
. ee 
. | Ce oe 
ae F : - ” ; de % _— es : ® Tas — i _ 4 Be Cae a -* ue “% - - a nee + 
; i a ai , i wee? yee. ae é {3 ~ for i rae geaee 
ae . dee, So Oe a BR Le 
x $ * ys iE EEE iS " 2: A 6S . Le aes ; ; : a 
J , i re Fy i ee 3" make ae - I . 
‘ ie Bs - aera [tome r f ‘om . - } aa H fo } : eo fol lee 
é 2 Zee) ee oe on See, EN — re . pe Sate hala 
: 4 2 J HF : : a J fj Bilis si ‘ ed a (% aS a oe co 
| “] $ . ' \ P P : iy a i ve ‘ = ae Ne, > % a ak gate tag ; Pe a By : 
~~ = AT’ ae t vif re 5 ag s fos ni 
Pye ae. \ is fi J 4 , i 4 Z Sy iy , ae 
ip AM et, \ ) The ee 
m Ae he SAGX spo : a 
So ed i ~S > & : ag. 3 ’ et v4 ny 4 ~ / } . -* - ei “7 ‘tay | KAN vy 2 ig 
iit» . 2. 4 iG ‘ ny ac Oma git > oe om © et ee : ieee 
os ue ' \W - = “s Bi! Ae r Sz 1 oe a A 5 48, ‘ ARK : 5 a ae sat 
. j } j a af 4 . eA. ‘ Pe ‘ & 4 ee, te T ne .. Lee: eee ? 
2 . yt ag Se 4 | ed j r oe | Prod ee 
- tan a ee] = g 13 “ r j Il / ] Ces “ ot a 
ay P) - @ “ oe | = . a i ’ ea mS P CE ie ] "Of nation - * ‘ ; 
el td 3 | *» i , 4q Bat @ a ae ! 5 of Natio S Wheat ane 
- . . F -_ p . - ss rn . \ ae 2 n 's f “ 
z - r rey ; me af : toy “aus ws L 4 of Natio a apples fee SRP. 
ae io a Rs, led  . oe 1/3 of nati #0 8 Silvey ‘cage 
im I > i Wal) ae Ge 1 Bol nai lead —- po 
4 —- : sn ah. t “ys 0e Huge qu Weeds £old 
' Tr 4 ee”: A Sn \ —. ast aes Poles, wie ot titie. fe 
J hie See Indoyw of | : * 
“a ate RP Se Age vo ; iy ees Match pi oY and a |! ™be, : 
se ae Se ee ‘Ti wa Poultry Gg OCks, live “OOF fr ‘ ao : 
- : ‘ rin. oF ees Res 4 b " te a ; , i : . : try mn dai : ’ Ty e Sto ames, i 
i: ——— So 5 3 Crops, pel ry Produe ck, eggs : . 
aie ~ i a ih ia Sait 8M Fe at = asm UF ae erin Ones and Pper, m e, Woo] fi a. fe ” 
Pic AiCce- an Man v ot} #ENesite . leld er: 
i ageren. ler Pro I a eMen t bes = ae * 
T at 2 ( UC 
nore tha eate anny f Cts With ; : 
3 an § a “ ‘ 
tg ; *400,000,099, #!4e of 4 ; 
. ‘ ; 
\ i AS me = — 3 < 
re a = y 
; mh By at 18 ; gee Drage 
ae stew fo, FX pay oh 
i At: %e* ‘ 3 = aN ye " 
re BL MEART OF 7,0Ne2 DAN” Sep a | 
ote A CIFIC bor. | 
1- he vl aed. ine ang : ee ae Seine Le 1. * Sai cmiateed et Ay bay eo a: 2 heen " ee on 
—_ IE AEE SST RAN SE ae 
att, haa 
ig heey emir ea: ts Se ee tepee ‘ § Pate Fee cs re Behe ic Pie. Te AES le Sat Fa No aeee fs ete Erie a et ae pe eer e caer eS ef Gwar ers ps fa AL a ti fo eae i Sete LY aig ee sis a ihe Sets ERS ve te a wets ‘peed aca ei fear pon Sy a3 ~ te eee ? Pet Seca # 
i a a Ne Tr ee ae gs egy te PE Oa ee MEER PROP ease aes 


12 


ADVERTISING AGE 


June 22, 1936 


Advertising Age 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Trade Mark Registered U. S. Patent Office 


ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Publication Office, 100 E. Ohio St., Chicago..................... Tel. 
New York Office, 330 W. 42nd St. 
G. D. CRAIN, Jr., 


Del. 1337, 
a Tel. BRyant 9-6432 | 
President pw Publisher 


KENNETH C. CRAIN, Vice-President. O. L. BRUNS, Vice-President. E. KEBBY, Secretary. 


MURRAY E. CRAIN, Managing Editor 
HAROLD MONAHAN, Eastern Editor. 
DONALD B. HARTER, RALPH O. McGRAW and KEITH PAXTON, Associate Editors 


Correspondents in All Principal Cities 


Advertising Department 
NEW YORK: Kenneth C. Crain, Eastern Manager; John D. Gallagher, M. D. Hicks, 
Philip W. Murphy. CHICAGO: O. L. Bruns, Western Advertising Manager; John E. 
Walsh. SAN FRANCISCO: Simpson-Reilly, Russ Bldg., Walter S. Reilly, Manager. 
LOS ANGELES: Simpson-Reilly, 536 S. Hill St., Gordon Simpson, Manager. 
ATLANTA: B. Frank Cook, Walton Building 


S. R. BERNSTEIN, 


Director of Research and Promotion 


MEMBER 
Audit Bureau of Circulations, Associated Business Papers, Inc., National Publishers 
Association, Advertising Federation of America 


HARRY E. SHUBART, J. M. RUSSAKOFF, | 


en 


NEW IDEA IN RETAILING 


| The “layaway department" is a great business stimulator, 


unless the lad grows too quickly, the Dry Goods Economist 
points out. 


Vol. 7, No. 25 June 22, 1936 


No Summer Slump in 1936 


Most of the general business in-| which will receive the stimulation 
dicators are favorable for a continu-| are those which need it most, in- 
ance of improvement in the situa-| cluding the durable goods of the 
tion during the summer, regardless | building industry. That will help. 
of the presidential election. With Advertisers, including those who 
the addition of the expenditures | have urged the soldiers not to cash 
based on the distribution of the] their bonds unless absolutely neces- 
bonus, business should be unusually|sary, are taking advantage of the 
good for the months just ahead. opportunity to tie in with the ex- 

The financial situation of the gov-| pansion of retail trade which the 
ernment and the ultimate advantage | bonus is making possible. Heavier 
of the soldiers would suggest that| advertising and promotional activi- 
recipients of the bonus bonds hold|ties of all kinds will naturally be 
them until maturity, but the needs] profitable at this time, and this is 
of individuals will result in the|another good reason why the curve 
bonds being cashed, in most cases.| of advertising volume, which usually 


5 Cents a Copy, $1 a Year 


The resultant expenditures’ will| takes a seasonal decline in the sum- 
speed up activity in almost all di-| mer, will probably resist this normal 
rections. tendency. In fact, retail advertising 


Analyses of the probable direction 
of the expenditures indicate that 
after taking care of his current in- 
debtedness, the average bonuseer 
will be interested in an automobile, 
either used or new, and after that in 
home improvements of one kind and 
another. Following this type of ex- 
penditure, the money will go into a 
wide range of retail purchases. 

It seems certain, therefore, that 
manufacturers of motor cars, build- 
ing materials and equipment and 
general household supplies will have 
an excellent chance to convert 
bonus dollars into immediate retail 
business while all classes of con- 
sumer goods will benefit from in- 
creased buying. Some of the lines 


might well show an increase over 
volume in the months immediately 
preceding, a situation which would 
be nothing short of remarkable. 
The fact that business refuses to 
take the presidential election too 
seriously, and is proceeding on the 
theory that the country will go 


November indicates that sales and 
advertising will carry their normal 
assignments throughout the remain- 
der of the year, including the sum- 
mer. Consequently it may be pre- 
dicted without much _ qualification 
that the usual slump in business ex- 
pected in the midsummer months 
will be notable in 1936 principally 
for its absence. 


Riding a Good Horse to Death 


“Much publicity,” Walter A.| for advertising, and when advertis- 
Burke, of McCann-Erickson, Inc.,/ ing contracts are placed with pub- 
told the California Newspaper Ad-| licity as a necessary part of the 


vertising Managers’ Association at 
its recent convention, “is just a free 
ride for some advertiser.” 

The statement which Mr. Burke 
made regarding the evils of exces- 
sive publicity in the newspaper field 
is applicable to other classes of 
media as well. Short-sighted adver- 
tisers, advertising agents and pub-| 
lishers who permit the desire for 
publicity to “dilute” the editorial 
columns of publications, to use Mr. 
Burke’s rather mild term, are simply 
hastening the day when the public 
will rebel and refuse to give cred- 
ence to anything that appears in the 
so-called editorial pages. 

Publicity, on its merits, has a 
place in the picture. The company 
whose new products or new 
interesting to the public cer- 
tainly has a right to submit this in- 


deal, it becomes nothing more nor 
less than a racket. One advertiser 
is getting a free ride at the expense 
of others and of the public. 

There is one magazine advertiser 
whose practices in this respect are 
almost scandalous. ‘Page for page’”’ 


and sometimes its publicity material 
opposite the advertisement. Even 
though the advertising hook is well 
buried in the publicity article, the 
intelligent reader cannot fail to get 
the connection and to place the 
proper rating on both the adver- 
tiser and the publisher. 

As Miss Jean Austin, editor of 
American Home, told the 4 A’s at its 
convention last month, too aggres- 
sive publicity methods will kill the 
formation for publication on the | that lays the golden eggs. 
its editorial value. But) The goose, of course, is public con- 
when publicity is made a condition | fidence in the media of advertising. 


ideas 
are 


goose 


basis of 


ahead regardless of the outcome in| 


is the basis on which it attempts to 
| 
buy publicity along with advertising, | 


has appeared in magazines directly | 
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Voice of the Advertiser 


MAKE-UP MAN CONTINUES HIS PRANKS 


A Full Size W. 
An All Time Lo 


KENMORE # 


Cee nagt a milion Anverican bounn 
wives have wlitenty chenen “Kenmore.” 
Prief encegh that & ie the washing 
min where QUALITY Cons 


Record Breaking 
in this Record Breaki., 


The gentleman in the ages reading matter seems to be pointing with 
price offered by Sears, Roebuck & Co., in 
the Philadelphia Record. 


Perfect Position 

To the Editor: 

the Philadelphia 

my idea of 

I wonder 

his order, 
please.” 


Record represents 
perfect position. 

if the ad-man wrote on 
“Next to reading matter, 


MILTON FELNBERG, 
Advertising, Philadelphia. 
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Chirurg Volume in 


To the Editor: 
on space placed in 
by agencies in 1935 
serious error which 
rected. 


Our recent release 
member papers 
contained one 


should be 


The total number of pages placed 
by the James Thomas Chirurg Com- 
pany of Boston, was actually 245, in- 
stead of 167, as reported. This brings 
the agency up from 63rd to 44th 
place on the list. 

BENNErr H. HoRcHLER, 
Manager, Advertising Bureau, 
A. B. P., Inc., New York. 
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“Above Fold Spiegel” 


Hears from Australia 

To the Editor: I feel sure you will 
be interested in a letter I received 
from Walter R. Granger, sales pro- 
motion manager of John Sands, Ltd., 
Sydney, Australia, who wrote me as 
follows: 

“ADVERTISING AGE of March 23 tells 
the story of your recent trip to Aus- 
tralia. We liked it and I can say 
the same for the _ hospitality of 
American business men whom I had 
the pleasure of meeting during my 


The enclosed from | 


Business Papers | 


cor- | 


| 


| 


last visit to America a few months 


lago. 


“If we can help you or your friends 
with any information about Aus- 
tralia at any time, do not hesitate 
to write. We are in a position to 
give you surveys on merchandise or 
channels of distribution at any 
time.” 

This 
AGE 


indicates that ADVERTISING 
has pretty wide distribution. 
I. R. SPIEGEL, 
President, The Nurito Co., 
Chicago. 
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Raps Critics of 
Discrimination Bill 

To the Editor: I note in ADVERTIS- 
ING AGE that Professor McNair, of 
the Harvard Graduate School of 
Business Administration, terms the 
Robinson-Patman bill a “horse and 
buggy concept.” 

Why doesn’t Professor MeNair, 
when he cites the justice of allowing 
an automobile tire manufacturer to 
do what he will with his product, go 
further and tell all of the truth? He 
forgot to mention that not only does 
the leading mail order company re- 
ceive preferential treatment over the 
independent for the same type of 
mechandise, but secretly received as 
a bonus 18,000 shares of common 


stock and an additional $800,000 
cash. 
That is just what the Robinson- 


Patman bill is trying to cure—secret 
rebates. To our way of figuring, this 
type of rebate is nothing but a high- 
class racket. Look at the A. & P. 
situation with regard to milk in New 
York State—a _ substantial differ- 
ential. 

Big industry has brought on itself 


such legislation as the Robinson. 
Patman bill, and other curbs, no 
doubt, will be put into effect untj| 
these monopolistic practices are 
stopped once and for all. 

The trouble with some of these 
authorities on business tactics is 
that they can see only one way. If 
Professor McNair had studied the 
situation in detail, he would never 
have made the comparison he ge. 
lected. I wonder what the professor 
would say about the mail order com. 
pany’s practice of giving away acci- 
dent policies with tires. 

GEORGE J. BURGER, 
Secretary, National Assn. of 
Independent Tire Dealers, 
New York. 
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Duty of Agency 

To the Editor: I have not had an 
opportunity to see a complete copy 
of the paper of William L. Day on 
“Sell It As You Must.” For this 
reason, I do not feel that I can in- 
telligently comment. 

If one were to pick out of it only 
that portion in which he says that 
an agency, having accepted an ac- 
count, is bound “whole-heartedly and 
intelligently to sell the goods by any 
methods which prove’ successful,” 
he might get a wrong impression of 
what Mr. Day was trying to get 
across. However, if that is the tenor 
of the entire article, I am afraid | 
could not at all agree with his con- 
clusion. 

S. A. KNISELY, 

Director of Adv., Republic Steel 

Corporation, Cleveland. 

Mr. Day, whose address was deliy- 
ered at the recent convention of the 
American Association of Advertising 
Agencies, was called upon for a de- 
fense of what is known, in the jargon 
of the profession, as “tough copy.” 

Whether Mr. Day was merely try- 
ing to oblige the program committee 
or whether he really feels that sales 
are the sole standard by which ad- 


|vertising should be judged, is not 
‘known. His address, however, at- 
tracted much comment, with few 


willing to talk for publication. 
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Check on Radio 


To the Editor: We are interested 
in knowing if any independent serv- 
ice is checking appearance of radio 
programs, their adherence to sched- 
uled time limits, quality of rendi- 
tion, ete. 

ADVERTISING AGENCY. 

Radio checking service seems to 
be available only from research or- 
ganizations on special assignment. 
Cost of maintaining such a check, 
demanding constant opening to clos- 
ing time audition for each station, 
is said to have obviated standardiza- 
tion of such a service. 

Stations individually make _ affi- 
davit reports on each program, tes- 
tifying to appearance, time of pro- 
grams, etc. <A script of each pro- 
gram as broadcast also is filed with 
the Federal Communications Com- 
mission. 

¥ YY F 


He Wanted to Know 


To the Editor: In answer to nu- 
merous inquiries as to the cost of ad- 
mittance to one of our programs. 
David Stone announced on the Satur- 
day night barn dance that tickets to 
the Grand Ole Opry of WSM were 
free. 

From a fan in Lake Charles, La. 
came the following query: 

“Are the tickets good for round 
trip or just one way?” 

Well. that’s something to think 
about. 

JACK HArrIs, 
WSM, Nashville. 
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Editors, Too 


To the Editor: Coincidences it 
copy are not confined to the advertis 
ing pages. Two cartoons with almost 
identical themes and similar treat 
ment appeared in the editorial col- 
umns of The Saturday Evening Pos! 
of April 24, going on the stands Apri! 


21, and The American Boy, dated 
May, and out April 20. 
G. W. YounG, 


Crowell Publishing Co., 


Springfield, O. 
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‘TR nine short months Farm Journal's 4-day printing 


schedule has created an entirely new concept of 
monthly magazine publishing. 


“No longer do Farm Journal editors find themselves 
‘on the press’ when changing conditions make a carefully 
planned article obsolete . . . nor need writers try to 
guess four weeks in advance what is likely to be timely. 
They write with new interest ... new enthusiasm . . . 


knowing that what they write will be delivered while 
it ts still fresh. 


‘For instance, in our July issue, more than 1,200,000 
subscribers from coast to coast were reading the high- 
lights of the Republican National Convention within 


ADVERTISING AGE 


BELIEVED IN FOR 


* “Consider the possibili- 
ties of service when a 
magazine editor is only 
A days from his readers.” 


ARTHUR H. JENKINS 


Editor 


4 days of its close . . . statements of the candidates. . . 
platform promises to the farmer... with pictures of the 
Nominee and of activities on the floor of the convention. 


“Also in this issue, fully illustrated, is the complete 
account of the Triennial Conference Of Associated 
Country Women Of The World, which ended in 
Washington on June 11th, and which was attended by 
approximately 10,000 farm women. 


‘These are merely examples of the timeliness and fresh- 
ness which prevail throughout the entire magazine. 


“Added to characteristic Farm Journal brevity and 
accuracy, this new timeliness commands intense reader 
interest...the sole purpose of this magazine.”’ 
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Field Starts 
Daily Series 


of Editorials 


Chicago, June 18.—Buying space 
to editorialize on subjects of “inter- 
est and value to the public,” Mar- 
shall Field & Co. (retail) will launch 
next Sunday a daily column in the 
Chicago Tribune under the heading, 
“Moving Forward.” 

Officials said “no merchandise will 
ever be offered for sale’ in the 
column. The subject matter will be 
whatever the editor chooses to write 
to reflect the company and its poli- 
cies and ideals to the reader. 


Sired by “Caleb” 


The column is signed by “Caleb,” 
selected, says the announcement, “as 
a name entirely consistent with the 
traditions of Marshall Field Com- 
pany—the store having sprung from 
solid New England stock.” Conno- 
tation from the Biblical Caleb also 
is intended as reflecting aggressive- 
ness and enterprise. 

Clyde O. Bedell, formerly with 
N. W. Ayer & Son, Detroit, is author 
of the column and has been prepar- 


ling the editorial matter for a year. 
| The column will appear in the for- 
| ward part of the paper, usually page 
'6, and will run 155 lines seven days 
la week. 

The column will be similar to the 
“Callisthenes’” column of Gordon 
Selfridge, London, England, which 
has been running for many years. 


Artists Plan to 
Control Disc Use 


The National Association of Per- 
forming Artists, meeting in New 
York June 15, resolved to draw up 
contracts with manufacturers of elec- 
trical transcriptions, regulating the 
use and life of the disks. Under the 
plan, each transcription would carry 
definite instructions specifying con- 
ditions under which it may be broad- 
cast. 

Lawrence Tibbett, Fritz Kreisler 
and Bing Crosby were elected to the 
board of directors. 


Macfarland for “Guide” 


Alexander O. Macfarland has been 
appointed advertising manager for 
the 15th edition of The Market Guide 
for Latin America, New York. He is 
also business manager of the Game 
Breeder and Sportsman. He was 
formerly with Bartley Richardson 
Co., New York, golf bag manufac- 


turers. 


IGHT o'clock starts Al Puchstein’s interest- 
ing day which is filled with a variety of 
problems as broad as the field of electric motor 
Look at the variety in this typical 


application. 
day, for instance: 


After disposing of the mail, a short time is spent 
with Walter Foley, mechanical engineer, and 
Martin Spahr, chief draftsman, checking their 
progress on the mechanical design or modifications 


of new motor applications. 


Olen Coffman, specialist on induction motors, 


James Webb on D.C. motors, 


Series A.C. motors, George Bargdill on capacitor 


NBC Announces 
Script Contest 


In connection with its tenth anni- 
versary, National Broadcasting Com- 
pany is sponsoring a contest for new 
scripts for children’s programs, open 
to both amateur and professional 
writers. The scripts must be written 
on a 13-week basis, with the first two 
complete and the other eleven in 
synopsis form. 

The contest will close Sept. 1. The 
necessary official entry blank may be 
had from NBC Children’s Program 
Contest, & Literary Rights Division, 
RCA Bldg., 30 Rockefeller Plaza, 
New York. The six prizes range from 
$1,000 to $100. 


Syntha-Milk Co., Dayton, O., has 
appointed Lake-Spiro-Cohn, Memphis, 
to conduct an advertising campaign 
in trade papers for its concentrated 
vitamin. 


* ” 
Joins “Rural Progress 
Frederick A. Ewald, formerly with 

Esquire, has been placed in charge 
of the Detroit office of Rural Prog- 
ress, Chicago. 


Name Briggs & Varley 
Oldbury Electro-Chemical Com- 
pany, Niagara Falls, has appointed 


‘Penund the Clock 


Briggs & Varley, New York. 


with 


At PucHsrermn 


Chief Engineer of Robbins & Myers, Inc., Springfield, Ohio 


special motor is 


being developed, drops in to dis- 


cuss his special application problems. 


If it is Monday, much of the afternoon is spent 
in a meeting of the Management Committee, con- 


sisting of the President, Vice-President and Chief 


Executives of the Factory, Sales, Engineering and 
Purchasing Departments, discussing general policy 
matters that accumulated during the previous week. 


So goes the day of the chief engineer in an. in- 


dustry which builds motors to meet the special 


John Castor on 


types, are each consulted on their specific prob- 


lems. 


Al Puchstein is then free for that part of his job 
that interests him most, the development of math- 
ematical equations, vector diagrams and methods 
of procedure for the use of the engineers in solving 
their design problems. A large part of these com- 
putations are made by Al Puchstein, and the 
remainder are delegated to Messrs. Campbell, 
Lloyd, Barnes and Tang who specialize in mathe- 


matical computations. 


Howard Stone, fan engineer, discusses new 
development work on fans or fan motors. Occa- 
sionally electrical problems of the Hoist and 
Crane department must be discussed with Frank 
Seaman or Carl Schirmer of that division. 


A visiting engineer from a customer, for whom a 


working on his 


needs of practically every type of electric motor- 
driven device, from the smallest household appli- 
ance to intricate machine tools. 


A Constant Reader of 
Eleetrical World sinee 1902 


Al Puchstein was a young man still in his ’teens, 


father’s farm, but with his ambi- 


tion headed for electrical engineering, when he 


first subscribed 


ELECTRICAL 


for Electrical World. Much of 


his preliminary technical education, he states, was 
gleaned from a thorough study of its pages. 


Electrical World is the common meeting place of 
electrical engineers and executives in every branch 
of the industry. 


They represent a tremendous 


market that you can profitably contact through 
Electrical World. May we provide more details? 


WORLD, McGRAW - HILL 


BLDG., NEW YORK, N. Y. 


Advertising 


The Winning Essays in 


Age Contest 


The Economic Value 
of Advertising 


You can’t open your eyes without 
seeing it, you can’t uncover your ears 
without hearing it, no you can’t 
even extend your hand _ without 
touching it. It’s in the air, on the 
trees, in the books you read, the 
pictures you see, even at the bot- 
tom of your soup bowl. It is Ad- 
vertising! Two billion dollars a year 
of it clamoring for our constant at- 
tention. It eats closely into our 
thoughts. Our most repressed emo- 
tions are ruthlessly exploited by it. 
Thoughts and fears we hardly knew 
are thrown violently in our faces 
from pages of leading magazines. 

Who pays for this enormous ma- 
chine of ballyhoo, propaganda, and 
broadcast? What justification is 
there for the existence of this in- 
vader of our wants and desires? Has 
it any right to bend us to its mighty 
will? 

Ever since the snake gave Eve a 
sales talk for the apple we have had 
advertising in some form or another. 
It has changed with the times and 
become more aggressive and enter- 
prising even as life and business 
have become aggressive and enter- 
prising. It hasn’t been until the last 
few years, however, that advertising 
grasped the power it holds today. 
Now we suddenly realize that this 
machine incurs an expense. How 
much is difficult to say. Some critics 
however, have quoted sums as high 
as two billion dollars a year. It 
has been condemned as the most 
wasteful phase of our economic or- 
ganization. 

Must Justify Cost 
Both as consumers and producers 
of goods, we are asking, “Why must 
this bill be paid?” Surely some- 
one has to dig down in his pocket. 
So we are placing this questionable 
character on the stand. We are de- 
manding quite deliberately, “Justify 
and explain yourself. Either prove 


your usefulness or get out. Speak 
up!” 
Advertising sits calmly on _ the 


stand, and then, in a careful tone, 
and with a half-amused but patient 
smile, answers back, “I earn my own 
way. Not only that, I save money 
and make life richer for each and 
every one of you.” 

We are skeptical of this bald state- 
ment. “Explain yourself,” we say. 

“All right,” says Advertising, 
raising his voice slightly, “You pro- 
ducers who would like to see me go 
because my wages add to your costs, 
see how I have assisted you, how I 
have succumbed to your every whim 
and demand. True, some of you 
with nothing to offer have over- 
worked me. Some of you have used 
me to satisfy your demands at the 
sacrifice of others. Under assumed 
names I have been enslaved by 
shysters, crooks, and charlatans, by 
demagogues, politicians, colleges and 
even churches. But you must not 
blame me entirely for that. Because 
a reckless driver runs over a child, 
would you eliminate automobiles? 


reaching into the homes of every 
family, telling them of your scien- 
tifically packed goods, your food-sav- 
ing electric refrigerators, and your 
labor-saving washing _ machines. 
Without me you could never have 
done this. You could never have 


world-wide distribution of goods, and 
you know yourselves that without 
such distribution you could never 
have engaged in the American mir- 
acle of mass production which has 
enabled you to increase your profits 
and at the same time reduce the 
price of your products. Without me 
you would not have been able to 


discover more and better ways of 
easing the life of the American fam- 
ily. You needed me badly to awaken 
the people to the fact that you ex- 
isted and to convert them to using 
your products. 

“You consumers, you should bow 


(Continued on Page 16) 


“See how I labored night and day 


had that marvel of national and 


erect your great research plants to.| 


How Advertising 
Helps the Consumer 


In the world today we are so com. 
pletely surrounded by advertising 
that we hardly realize that modern 
advertisements are descendents of 
ancient mural inscriptions which 
traders used to make themselves 
known and to call attention to their 
products. The history of advertis. 
ing is long and closely connected 
with the invention and development 
of the printing press, the appearance 
of newspapers and magazines, and 
the development of transportation 
and commerce. Today advertising, 
a process of disseminating informa. 
tion for commercial purposes, is 
probably the most powerful force 
in the everyday life of all people. 
There is hardly a business or a type 
of commodity for which the printed 
word is not used as a means of sell- 
ing.’ 

Everyone agrees that advertising 
helps the producer, and surely no 
one denies that advertising also 
helps the consumer. However, in 
the busy whirl of modern life we 
seldom stop to think how important 
a part advertising plays in the life 
of the consumer; how great a force 
it is in his economic and social life. 

Probably its most important ef- 
fect upon his life is the raising of 
the standard of living; for when ad- 
vertising created a demand for an 
increased volume of products and re- 
duced the seasonal fluctuation in the 
volume of business, it brought about 
a decrease in the cost of production 
and selling and a consequent lower- 
ing of prices to the consumer. Ad- 
vertising also helps to prevent fluc- 
tuation in prices by aiding in the 
stabilization of production, the sim- 
plification of products, and the stand- 
ardization and quality of goods. 

Health and comfort are essentials 
of a normal standard of living. 
These, advertising has promoted by 
creating a market for products that 
give greater convenience and health. 
By campaigns for sanitation, bet- 
ter light, etc., advertising promotes 
the health of the individual and of 
the community. It has created such 
a demand for things once considered 
luxuries that they are no longer con- 
sidered so, and low prices have 


(Continued on Page 28) 
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HOTEL 


RENMORE 


Commonwealth Avenue 
at henmore Square 


Horet KENMORE is conven- 
ient to business, amusements, 
historical points. Main motor 
routes converge there ... 
And the Kenmore offers every 
modern comfort—air-condi- 
tioned dining rooms— deli- 
cious food at moderate prices— 
spacious outside rooms, each 
with tub shower and circulat- 
ing ice water. 
Ample Parking Space 


Rooms with $77.00 


| A(( Bath from 


Write for Historical Map of Bostom 
and complete details of 
5 Day All Expense Trip *11-78 
L.. E. WITNEY, Manage 
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What other newspaper in all America can show such returns? 


The Oregonian—with a record of having the 
largest women reader response (per capita) of 
any newspaper in America—oflfers advertisers, 
whose messages are directed to women, an attrac- 
tive, responsive audience—second to none! 


In the first four months of this year, its women’s 
department—the largest of any Portland news- 
paper—received 69,485 letters requesting pat- 
terns, information or help on household eco- 
nomics, recipes, child care, beauty aids, fashion 


advice, etiquette—and a thousand and one other 
things! 


Women in the Oregon Country know and have . 


learned that The Oregonian’s Women’s Depart- 
ment and the Oregonian’s women’s pages are 
their one reliable and authoritative source of all 
information that renders them invaluable aids in 
their manifold pursuits of daily living! 


If you’re selling to women, The Oregonian is 
by all odds your first buy. And if you want further 
proof, just ask any woman you meet from Oregon! 


PORTLAND, OREGON 


National Representatives—VERREE & CONKLIN 


New York, Chicago, Detroit, San Francisco 


National Color Representatives— ASSOCIATED WEEKLY, INC. 
New York, Chicago, Detroit, Cleveland, San Francisco, Los Angeles 
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Wash One- Third 
of Babies with 


Unbranded Soap 


New York, June 18.—In spite of 
the large volume of advertising of 


soap asserted to be _ innocuous 
enough for a baby’s skin, 33 per 
cent of mothers returning a ques- 


tionnaire issued by Baby Talk re- 
ported that they use unbranded Cas- 
tile soap for their infants. 


While this would seem to point to 


ineffectiveness in advertising, a suc- 
cess story was written by the same 
questionnaire, when 65 per cent of 
those responding said they used 
Mennen’s antiseptic baby oil. 

The magazine sent the question- 
naire to 4,000 mothers, replies num- 
bering 505, or 12.8 per cent, chiefly 
from the metropolitan district. Shef- 
|field and Borden, two well known 
| advertisers, were reported supreme 
in the milk field, getting 76 per cent 
of the business, with the remaining 
24 per cent being divided among a 
dozen or more companies. 
| Mead’s cod liver oil was men- 
tioned by 42.5 per cent of those re- 


porting, followed by Squibb’s, with 
18.5 per cent. In the talcum pow- 
der field, Johnson & Johnson were in 
front by a wide margin, receiving the 
votes of 42.5 per cent of the mothers. 
Mennens came second, with 21 per 
cent. A surprisingly large number, 
11.1 per cent, reported that they 
used no talcum powder for their 
babies. 


To Texas on Indians 


Indian Motorcycle Co., Springfield, 
Mass., has sent two couriers, attired 
as Indians, on motorcycles from 
Springfield to Texas to advertise the 
city’s 300th anniversary. 


Last Winter’s Snow is Now 


SALT LAKE 


MARKET. 


Working for Advertisers Here » 


This typical Utah high mountain 


winter scene is more than a 


freshing picture for June contem- 


plation. It’s a picture of sales- 


the-making for advertisers in the 


Salt Lake Market Area. 


At this moment the water from this 


“white gold” is flowing in strear 


canals, irrigation ditches—or is be- 
ing held in huge reservoirs, ready 
for use—to insure good crops this 


summer for western farmers. 


Good crops mean good sales. 
dollars and cents, farm and li 


stock new wealth production in this 


re- area for the past three years has 


in- 


averaged $148,810,000.00 each year. 


This, together with $147,456,000.00 


from mining, and $146.916.000.00 
from manufacturing, explains why 


ns, 


fectively serving the rich, 


In mountain, four-state market at one 


ve- low cost! 


the people of the Salt Lake Market 
Area buy at retail 15% more per 
capita than the national average. 


The Salt Lake Tribune-Telegram is 


the one metropolitan medium ef- 


inter- 


New all-time circulation peak is 


the Salt Lake Tribune-Telegram . . . 
consistent growth of this dominant medium 


“any 712,209 
66.269 77 sunpay 


... and speaking of mountains! 


attained by 
showing 


>» 


COMBINED 


1935 As | 


SUNDAY 
$1,029 


1936 aid 


National Representatives 


eattle 


REYNOLDS-FITZGERALD, INC, 


Member, 


New York Detroit New York 
Chicago San Francisco Chicago 
Philadelphia Los Angeles Cleveland 


Figures are from Publisher's Statements for 6 months ending March 31 of each year. 


The Salt Lake Tribune 


MORNING AND SUNDAY EVENING ONLY 


Color Representatives : 
ASSOCIATED WEEKLY 


Detroit 
San Francisco 
Los Angeles 


Boy Analyzes 
the Economics 
of Advertising 


(Continued from Page 14) 


your heads in shame. Any woman 
who would trade her electric washer 
for the tub and scrub board, please 
step forward. Any man who would 
turn in his 1936 automobile for a 
horse and buggy, please raise his 
hand. What, no one? Of course 
not. Yet oh, how hard I worked to 
convince you that these articles are 
better than the ones you were us- 
ing! How I burned my light 24 
hours a day trying to achieve your 
acceptance of these goods, these 
goods you can’t do without now. 
How I sweated and cursed your ob- 
stinacy and stupidity! 


Paradoxical Sentiments 


“But now you accept them, in fact, 
you demand them. Yet at the same 
time you feel indignantly selfish 
about paying me for my pioneering 
efforts. In order to collect, I have 
had to divide my wage minutely and 
distribute it over the goods I ad- 
vertise. Here is where you may be 
amazed to learn I have paid my own 
salary. I did so well in my want- 
creating efforts that you producers 
were able to save money by manufac- 
turing on a large scale. You were 
able to reduce the price of your 
goods to the consumer in spite of 
the addition of my thinly spread ex- 
pense. You are able to sell canned 
soup, packaged cigarettes, and styled 
clothes of incomparable quality at 
relatively the lowest prices in the 
history of production. In this sense 
I am a producer of wealth, as much 
a producer as your factories and 
mills. By aiding the satisfaction of 
human wants, I have justified myself 
economically. 

“On the average my _ expense 
amounts to less than 2% of the séll- 
ing price of your goods. On a cake 
of well-known soap it is only % of 
a cent. On a package of popularly 
advertised breakfast food my price 
is only %9 of a cent. The micro- 
scopic sum of $.0017 is all I ask for 
my evangelical work in selling a 
can of delicious soup. 

“You condemn me of a two billion 
dollar bill, yet you cannot dispute 
that I am largely responsible for 
an annual gross sales in this coun: 
try of $123,000,000,000. How many 
of you would work for a commission 
of only 1.6%? 


Some of By-Products 


“T am the spark of your business. 
I not only aid you in producing and 
selling radios but also in making pos- 
sible a wide variety of programs 
that are broadcast over them. I pave 
the highway to fame and fortune 
for thousands of talented young mu- 
sicians and entertainers. I decidedly 
aid in developing the artistic and 
cultural life in America. Do you 
realize that from 50% to 75% of the 
costs of publishing our best news- 
papers and magazines are paid from 
advertising receipts? 

“You must remember first of all 
that I am not a single child of cer- 
tain interests. I am the sum total 
visible expression of the entire 
American tradition. What you are, 
what you do, how you think and act 
determine my form and mode of 
expression. I am the dramatization 
of your culture. I am the silver 
screen of your daily hopes, desires, 
and ambitions. You hate me because 
I reflect your own hidden weak- 
nesses. You resent me because my 
voice echoes back your inhibited de- 
sires. You believe me ridiculous be- 
cause I blazon forth your image as 
it really is, clothed in the arti- 
ficialities of your civilization. Any 
time that you wish to change me, 
you have only to reform your own 
characters and codes of living. Any 
time that you consumers wish to re- 
lieve yourselves of paying my mi- 
nute fee, you have only to cease buy- 
ing my advertised goods, you may 
make your own necessaries of life 
and do without the luxuries I dis- 
play. Any time you producers feel 
you can no longer bear the weight 
of my expense you are at perfect 


liberty to cease using me and go 
back to small scale production and 
distribution. 

“But you don’t want to do that! 
You want progress! You want more 
luxuries and good things of life for 
more people. You want to be able 
to sell an automobile for every ga- 
rage and double the number of ga. 
rages. You want to start more busi- 
nesses, put more people to work and 
raise the standard of living. To do 
so you must employ me. You must 
use me to keep the consumer in- 
formed and converted to progress 
and the producer on his toes care. 
fully attuned to giving the purchase) 
just what he wants for a price wel] 
within his means to pay. This much 
I can do.”—REINHARY W. KNUDSEN, 


Dorothy Greig Joins 
“The New York Woman” 


Miss Dorothy Greig has been ap- 
pointed home service editor of The 
New York Woman. She leaves Bat- 
ten, Barton, Durstine & Osborn, New 
York, where she has been a copy- 
writer and account executive for 10 
years. 

Paul Senft, also of Batten, Barton, 
Durstine & Osborn, will join the na- 
tional advertising department of the 
same publication. He has been with 
the agency for 15 years. 


Two for deGarmo 


Wolfsheim & Sachs, jewelry box 
and display manufacturers, New 
York, have appointed The deGarmo 
Corporation, New York. The same 
agency has also been appointed by 
Pedersen Manufacturing Company, 
also of New York, for Limbershaft 
golf clubs. 


Hall Changes Work 


Harry B. Hull has joined Gross- 
man & Spiegel, coat manufacturers, 
New York, to supervise a campaign 
on Stroock camel hair coats. He has 
been account executive with Ster)- 
ing Advertising Agency, New York, 
which handles the account. 


Goldberg Offers Cup 


Frank Goldberg, Sydney, Australia, 
advertising agent, has offered a gold 
cup to the member of Association of 
Advertising Men, New York, who 
does “the most outstanding job” for 
the association in the next year. 


McLaughlin Returns 


W. F. McLaughlin & Co., Chicago, 
producers of McLaughlin’s Manor 
House coffee, have returned to Earle 
Ludgin, Inc., Chicago, the agency 
which formerly handled their adver- 
tising. 


Represents Meredith 


Willis Osborn, Blanchard-Nichols- 
Osborn, Atlanta, has been appointed 
to represent Successful Farming and 
Better Homes & Gardens in South- 
ern territory. 


Seiberling Gets Patent 


Frank A. Seiberling, president of 
Seiberling Rubber Co., Akron, O., 
has been issued a basic patent on the 
Seiberling vapor cure process of tire 
vulcanizing. 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


C] “Baking Industry Facts and 
Figures,” a market data 
folder. 


T “Selling Leads,” an every 
LJ week service. 


TC Sample pages from the “Bak- 
ing Industry Blue Book.” 


Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 
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“ 


Member of ABC-ABP 


880 South Wells Street 
Chicago 
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FORTUNE started on the optimistic assumption that 30,000 
people might be found willing to pay $10 a year for a new 
kind of magazine. 

That was in 1930. Recently FORTUNE’s guaranteed cir- 
culation reached 130,000. 

This steady onward march of subscriptions was unforced 
and natural. No mushroom structure of high pressure pro- 
motion and special inducements speeded the growth of 
FORTUNE’s circulation, FORTUNE’s market. 

FORTUNE grew" because there are, in this industrial world 
we live in, at least 130,000 people able and willing to pay 
over a million dollars a year for a provocative, soundly- 
documented journalism about that world. 

They read FORTUNE because from the first, it has struck 
a new path through the field of business-reporting, sticks 
to that new path without detours. They read it because it 
is accurate and unafraid, striking down old taboos, naming 
names, toting up figures. Because FORTUNE’s appeal 
uniquely fits their special interests. 


Who are these people? Why willing to pay? What have 


they to do with an advertiser? 

FORTUNE’s 130,000 includes a large percentage of the 
key men in all branches of business and industry —the top 
executives, the master technicians and engineers, the major 
purchasing agents. It includes as well, their subordinates 
and assistants in all the layers of business below them. 

Flung to the corners of the land by these interests, they 
have been gathered together by their readership of FORTUNE 
into one of the most potent of U.S. markets for advertisers 
who sell to industry. It is a market extraordinarilysensitive and 
receptive to advertising; 89% of FORTUNE’s readers testify that 
they read its advertising before turning to editorial contents. 

Four hundred firms now advertise to that market. Last 
year, one hundred and twenty one companies joined the 
ranks of FORTUNE advertisers. This year, so far, the number 
is proportionately higher. This increase, too, is natural, 


“un-mushroomed”’ growth. 


*And today FORTUNE is adding new subscribers faster than ever before. 


Fo RTUNE 135 East 42nd Street, New York City 
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Fiundreds o if mullions 


of pictures a year 
of people on the way up 


N 1879, a young bank clerk named George 

Eastman completed the first mechanical 
means of manufacturing photographic dry 
plates in this country. His laboratory was 
the kitchen sink. 

Plenty of other young men, here and 
abroad, were busy with the technical prob- 
lem of making pictures. But George Eastman 
realized that if photography could ever 
be made fool-proof, it could also be made 
universal. 

He foresaw—just as a weekly magazine 
called The Saturday Evening Post foresaw 
—that there was a vast army of alert and 
responsive people in this country who were 
hungry for new ideas. He knew that if he 
could reach enough of these people he could 
sell more cameras than anyone had ever 
sold before—and at lower prices than anyone 
dreamed possible. 

First, in 1888, came the Kodak that had to 
be returned to the factory for development 
of the pictures. Next came the early fore- 
runner of the present-day Brownie. And 
then the Eastman Kodak 
Company began its forty- 
six years of continuous 
advertising to “‘people on 
the way up.” Anyone who 


has ever pressed the button of an early Kodak 
knows the progress that has been made. 

There are a thousand times more amateur 
photographers today than there were a gen- 
eration ago. The old $50 Kodak is now ex- 
celled by a finer Kodak at $17.50. The old 
box camera at $8 has become an improved 
Brownie at $1. The roll of film is far better 
and costs far less. The fun of photography 
has spread from the few to the many. 

Unceasing research has contributed much 
to this thousand-fold progress of photogra- 
phy. Yet its cost could not have gone down 
so much—nor its pleasure have spread to so 
many—if it had not been for advertising’s 
part in making people want to take more 
pictures. 

It is advertising to “people on the way 
up” that has given vitality to this idea of 
great value at a small price—an idea that 
is the very mainspring of a progressive and 
prosperous America. 

The Saturday Evening Post has taken the 
leading part in the development of such 
advertising. For no other 
periodical has ever ad- 
dressed itself so success- 
fully to so many “‘people 
on the way up.” 


“PEOPLE ON THE WAY UP” 


THE SATURDAY EVENING POST 


‘*AN AMERICAN 
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ADVERTISING AGE 


June 22, 1936 


Set Outdoor Dates 
Outdoor Advertising Association of 
Pennsylvania will hold its summer 
convention at Buckwood Inn, Shaw- 
nee-on-the-Delaware, Pa., July 20-21. 


Ce in Outdoor 


H. R. Fletcher has left Barron G. 
Collier Company, to join Bromiley- 
Ross, Inc., New York, outdoor adver- 
tising, as vice-president. 


Sawyer to Ayer 
H. M. Sawyer & Son Co., East 
Cambridge, Mass., manufacturer of 
oiled clothing, has appointed N. W. 
Ayer & Son, Philadelphia. 


McElhone Advanced 


H. C. McElhone has been ap- 
pointed assistant to vice-president of 
Westinghouse Electric and Manu- 
facturing Co., Pittsburgh. 


Joins AudiVision 
Earle E. Seielstad has joined the 


scenario staff of AudiVision, Inc., 
and will be located at the Detroit 
office. 


FRANKLIN — 


spells “GOOD 
PHOTOSTATS QUICK” 


& ATLAService Stations in downtown Chicago 


TELEVISION SET 
COSTLY AS AUTO, 
EXPERTS ASSERT 


Washington, D. C., June 16.— 
Through recent improvements in 
equipment television has now be- 
come a practical form of transmis- 
sion and should be allowed to take 
its place along with radio, experts 
declared at the fact-finding investi- 
gation conducted by the Federal 
Communications Commission today. 
They asked that sufficient space in 
the air waves be “staked out” to per- 
mit initiation of this new form of 
transmission. 

Equipment capable of sending 
newspapers through the air to be 
reproduced on the screen of a re- 
ceiving set was declared to be al- 
ready in operation. Still pictures 
are also being broadcast. Perfec- 
tion of high-frequency, short-wave 
channels to enable millions to oper- 
ate their own private broadcasting 
stations was pictured as a _ possi- 


bility. 
Cost of Receiver 
The retail price of a television 
set at the outset will probably be 


less than that of the average auto- 
mobile, James M. Skinner, a repre- 
sentative of the Radio Manufactur- 
ers Association, declared. 

Spokesmen for the radio and tele- 
vision industries submitted data 
which, it was said, may form a back- 
ground for opening up licensing in 
a broad field of radio not now 
touched except for experimental pur- 
poses. 

In opening the hearing, Anning S. 
Prall, FCC chairman, said it was 
“practicable from a technical stand- 
point to print the newspaper in the 
home today” by facsimile’ trans- 
mission. 

Because speed always has been a 
controlling factor in news, he added, 
“newspapers might desire to make 
use of this system” and hence FCC 


WOW is "tops" in showmanship 
and merchandising ability. Every 
minute of every day the Program 
and the Production Departments 
of WOW pull together to obtain 
merchandising results. Recently 
WOW initiated the first series 
of "Electric Kitchen of the Air" 
programs, in this territory. Your 
voice of the air’ should be 
WOW in Omaha and its trade 


territory. 


ON THE JOB! 


ON THE N.B.C. RED NETWORK 


590 Kilocycles 5,000 Watts 


“COVERS THE NATION'S 
BREADBASKET" 


WOW 


OMAHA, NEBRASKA 
JOHN BLAIR COMPANY 
Representatives 


New York, Chicago, Detroit, 


San Francisco 


MACHINE ADDS ZEST TO CONVENTION 


F. B. Willis, vice-president, Bendix Products Corporation, and the 


"Go-Getter," which wrought all kinds of miracles at the sales con- 
vention at South Bend. 


should plan ahead for the demand. 

David Sarnoff, president of the 
Radio Corporation of America, said 
that “technically television is an ac- 
complished fact, although it is not 
yet ready commercially.” 

He announced that RCA would be- 
gin experimental television § trans- 
mission from New York City within 
two weeks, and that only last Thurs- 
day a public demonstration of “fac- 
simile transmission between New 
York and Philadelphia had been suc- 
cessful.” 

It is a mistake, he added, to be- 
lieve that television will make pres- 
ent sound broadcasting obsolete. In- 
stead, he said, television will add 
“new functions, new entertainment, 
and new programs.” 


| 
Requires Concentration | 
| 


Television ‘must be born full 
grown,” Mr. Skinner said. He also 
held that “television in too large 


doses would be tiring to the public.” 

The radio, he explained, can be en- 
joyed while reading, resting or play- 
ing bridge, while in contrast “tele- 
vision requires concentration.” He 
suggested that only a few hours of 


programs should be offered during 
any one day. 
William S. Paley, president of 


Columbia Broadcasting System, Inc., 
urged caution by FCC in allowing 
television to step from its present 
experiment stage into public use. 

He said the new field must “be 
alive enough to pay its own way” 
and noted that a single television 
station today, operated on an experi- 
mental basis, costs $500,000. 

“Columbia is getting ready for tele- 
vision and is exploring every other | 
possible broadcast development all | 
over the world,” Mr. Paley said. “I 
am against waste motion. I am 
against any leap into the dark just 
for the sake of leaping.” 


Horne Joins Wamsutta 


D. F. Horne has been 
advertising manager of 
Mills, New Bedford, Mass. 


Ferry-Hanly Expands 
Ferry-Hanly Company has __in-| 


creased its space by 40 per cent at its | 
New York office, 500 Fifth Avenue. 


Swiss Rejoins U. S. 


S. Robert Swiss has rejoined United 


‘ 


appointed | 
Wamsutta 


States Advertising Corporation, De- 
troit. He was formerly vice-presi- 
dent in the Toledo office. 


Philco to Use 
200 Newspapers 
for New Models 


Philadelphia, Pa., June 17.—Bring- 
ing its expenditures for the year 
close to $4,000,000, Philco Radio & 
Television Corporation has_ an- 
nounced plans for the largest news- 
paper campaign in its history. The 
company claims to have done more 
advertising in 1935 than all other 


radio manufacturers combined. 
The advertising, announcing the 
new 1937 line, will break in each 


TO DISTRIBUTE 
20 MILLION 10 
COTTON GROWERS 


Washington, D. C., June 18.—Cot- 
ton price adjustment payments to- 
taling more than $20,000,000 are to 
be made to growers in 18 States 
within the next few weeks, the AAA 
announces. These payments are be- 
ing made under the adjustment plan 
intended to insure higher return to 
producers on their 1935 cotton crop 
by payments to them based on the 
difference between the daily aver- 
age price paid for middling % inch 
cotton on the ten designated spot 
markets and 12 cents per pound, and 
to facilitate the movement of cot- 
ton into channels of trade. 

Payments to farmers in the vari- 
ous States are to be made as fol- 
lows: 


Total 

State Payment 
SE a ane or . $2,783,793 
OS Sree eee ee ee 262,855 
Arkansas ..... 263,970 
EPUUNOR 6 hk4 Ses caves eres 350,492 
Fe Oe ee oe te eee 119,026 
ETE TER eC CEUTA ET ORE 3,404,305 
NS feed igre hah oe she oan 66 
MM hod score ia bx t ak elk 22,211 


Louisiana 1,919,868 


NP EET Tee 4,424,951 
CME ov 6 otek ss oe 64 8 oe 164,498 
MOwW BMEORICO 1.602.565 55,344 
OPER CEPOUE. 26 ccs ncn cvess 447,098 
Sb  eeeer rere 178,346 
BOUCh COPOMMR 2c cc cicecccees 1,352,066 
I, Cory ck it sk dw eek ac a 651.737 
oo eS ee are ee 3,555,113 
TOPO 6 ches tee ba os sae 46,842 


city as the products are made avail- 
able to dealers. Magazine and other 
promotion will pick up the story of 
the 1937 models as deadlines permit. 

About 200 newspapers are sched- 
uled for insertions in the newspaper 
phase. While space will be reduced 
somewhat after the introductory an- 
nouncement, this number will be 
used consistently until the end of 
the year, according to E. B. Love- 
man, advertising manager. 


Hughes with Agency 


Philip H. Hughes has left the Ga- 
zette, Emporia, Kans., to join Frank 
E. Whalen Advertising Co., Kansas 
City. He will specialize in small 
town markets. 


National Hote! 
Management 
Co., Inc. 
Ralph Hitz, Pres 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
rooms from $3 a day. 


HOTEL LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - NEW YORK 
Charles E. Rochester, Manager 
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Come to Boston 
for the 32nd Annual Convention 


A." "A. 


June 28 to July 2, [nclusive 
Hotel Statler 


If you haven’t already sent in your reservation, plan now to be with us next 


week during the Advertising Federation of America’s 32nd Annual Con- 
vention. General sessions and departmental meetings of real value to all 
engaged in manufacturing, selling and advertising ... entertainment and 
sightseeing aplenty . . . and programs of special interest celebrating the 
silver anniversary of the Truth-in-Advertising movement! 


See New England the Donnelly Way 


Take back with you also a greater first-hand knowledge of this home of 
8,000,000 resident consumers (and resort of 4,000,000 more non-residents 


annually) and the complete Outdoor Advertising Service rendered THE 
DONNELLY WAY. 


John Donnelly & Sons, Boston 


Outdoor Advertising Throughout New England Since 1848 
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JOINT CATALOG 
OF PREMIUMS IS 
NEW SALES PLAN 


Coffee Men Also 0. K. Group 
Demonstrations 


Chicago, June 18.—Expansion of 
association activities, in order to 
help members adapt sales tactics to 
a consuming public vastly more 
“educated” than in the past, was 
announced at the National Retail 
Tea and Coffee Merchants Associa- 
tion convention here Tuesday. 

Frank E. Sandell, Benner Tea 
Company, Burlington, Ia., and presi- 
dent of the organization of direct 
selling companies, attributed to ad- 
vertising the consumer’s increased 
knowledge of quality and other mer- 
chandise factors. Time-worn prac- 
tices must be revised to conform 
to new sales conditions, he asserted. 


To Pre-Test Premiums 


The four-day convention, which 
will close tomorrow, was crowded 
with addresses by business leaders. 
A keynote of optimism was struck 
the opening day by Arthur H. Bray- 
ton, Marshall Field & Co., retail, 
Chicago, in describing “The Ro- 
mance of Retail Selling.” He de- 
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Club Managument’s Swwey- 
wilt tw 5 S.Wabash-Chicago 
LAR IE | SERGE I 6 TTR ARTES 


“FLYING FOOL" HEADLINER AT NEW YORK TOY FAIR 


The hum of propellors has a universal appeal, the success of this itinerant display indicates. It was designed by Modern Art 
Studios in co-operation with C. E. Rickerd Advertising Agency for Emmert-Hammes, Inc., Detroit manufacturer of aviation oul 


clared that the buying trend is;sumer why it is to = a advantage 
toward quality goods. to buy better merchandise.” 

The association will extend its Mr. Brayton defined selling as the 
present work of pre-testing pre- art of selling goods that won’t come 
miums, and supplying employe train- back to customers that will, and 
ing helps for members, Mr. Sandell|@rew attention to proved appeals at 
said, in announcing the new pro- command of retail salesmen. 
gram of activity. The party dem- Brayton on Display 
onstration plan, under which sales- 
men present coffee and tea demon- 
strations before groups of women in 


“The proper use of touch in han- 
dling merchandise has revolutionized 


their homes, has proven successful, retail display,” he asserted. “The 


and will be given further association | 'etailer gets his goods out on count- 
ers and tables where customers can 


| Caer. ‘handle them. He knows that ten 
Laboratories Needed ‘seconds of demonstration are bet- 
Showings of motion pictures be-| ter than ten minutes of argument.” 
|fore salesmen and consumers are | Another proved appeal in selling is 
|being considered. Another project courtesy and kindness, Mr. Brayton 
involves “syndicated advertising and | said. 
| publicity which will tell a controlled | “We're all interested in ourselves 
story of our industry,” Mr. Sandell|_siye a woman a calendar, and 
‘said. The proposed “syndicated ad-| shel] look for her birth date; give 
|vertising” will consist of a catalog! man a map of the world, and he'll 
of premiums for placement in homes.!jo99k for his home town. Tell the 
| Calling for establishment of stand-| customer how the product will bene- 
jards of quality, Mr. Sandell declared | fit him.” 
that laboratory and testing facilities) My, Brayton described a_ study 
‘should be provided for members at} made among 15,000 women to dis- 
|a reasonable cost. The laboratory|coyver what they want when they 
|would enable the sales companies| enter a retail store. 
to test the coffees and teas of manu-| Customers want to be shown “just | 
facturers before placing them on the | enough” merchandise, it was found. | 


market. They want it displayed and shown 


cation of the “Home Service’ label|the merchandise is brought out. 
to manufacturers’ products is prac-| They like the salesman to maintain | 
tical and desirable, Mr. Sandell re-|interest in the transaction at hand 
ported. throughout. 


riods of extremes, first in a whoopee!|sent facts, not glittering generali-| 
era, then in a period of gloom, Mr.|ties. And last, they want service 
Brayton told the home service mer-| with a smile. 
chants. Retailers want a happy med- 
ium, he said. 

“The customer today is in a re-| Brayton said. 
ceptive frame of mind for better|more information on hand about! 


the ‘silk shirt’ stage yet,” he said.}cinating ways in which to sell 
“The salesman must tell the con-! goods.” 


PREDICT RECORD 
ATTENDANCE AT 
PACA CONCLAVE 


Meetings Open in Seattle 
July 5 


Seattle, June 18.—A galaxy of na- 
tionally-prominent speakers will ad- 
dress the Pacific Advertising Clubs 
Association convention to be held 
here July 5-9. 

With a record-breaking attendance 
anticipated, E. J. Murphy, president, 
announced the _ tentative program 
teaturing two speakers of national 
reputation at each of the general] 
convention sessions. In addition, a 
number of departmental round tables 


Experience has shown that appli-| effectively, so that every quality of | (: re 


a They want retailers to|t, Fit Women.” 
Americans have been living in pe-| know their merchandise, and to pre- | 


“Modern salesmanship has to be | 
coupled with showmanship,” Mr. 


and clinical sessions are planned. 
Included among the speakers will 


lbe Lachlan Macleay, St. Louis, ex- 


;}ecutive vice-president of the Mis- 
sissippi Valley Association, who will 
|discuss ‘‘Advertising as a Power in 
ating National Policy’; Mrs. 
|Blanche Green, president, The 
|Spencer Corset Company, New 
Haven, Conn., “Buying Advertising 
and James W. 
Young, professor of Marketing, Uni- 


| versity of Chicago, “A Technique for 
| Producing Ideas.” 


Agencies Plan Session 


At the advertising agency sessions, 


“There was never Prof. Young, Joseph R. Gerber, presi- 
) dent, Gerber & Crossley, Inc., Port- | 
merchandise, but business is not in|merchandise, or dramatic and fas-|land, and a third speaker not yet 


selected will launch discussions. 
The newspaper advertising session 


(Modern Screens Radio Stars * Modern Romances) 


oer a Rae ueca 


FOR THE FIRST SIX MONTHS 0 


ae) ae Ra acer coh hi Be ee ieee eee es ie 


*First five months’ figures from Printers’ Ink Weekly... June figures from our own records 


F 1936" 


will consist of an informal round 
table discussion of local and na- 
tional advertising, newspaper pro- 
motion, merchandising service and 
agency contacts. 

Flashing electric lights, silver 
screen and mechanical animation 
will feature the outdoor advertising 
sessions. Other departmentals will be 
held on direct advertising, public 
utility advertising, sales manage- 
ment, and classified advertising. 


Student Prince Cigars 
at Ohio Exposition 


A miniature cigar factory showing 
the manufacturing process of Stu 
dent Prince cigars has been erected 
by M & N Cigar Co., Cleveland, on 
the Great Lakes Exposition grounds. 

The company is offering free Ex- 
position tickets to those sending in 
100 bands. Posters, radio and dis. 
plays are being used. Ohio Adver- 
tising Service, Cleveland, is in 
charge. 


Get Injunction in 
Milk Holder Fight 


Dairy Sealed, Inc., New York, has 
been granted a temporary injunc- 
tion against the New York State Di- 
vision of Milk Control by State Su- 
preme Court Justice Cotillo, prevent- 
ing the State from enforcing its 
order that milk sold in paper con- 
tainers be sold for one cent more a 
‘| quart than that sold in bottles. 


Linge with Eddy 
Arthur C. Linge has joined Chas. 
H. Eddy Co., New York, publishers’ 
representatives. He was formerly 
space buyer for the H. E. Lesan Ad- 
vertising Agency, New York, and 
previously with the New York Mirror. 


McCall to Agency 


Chester H. McCall, special assist- 
ant to the United States Secretary 
of Commerce, will become executive 


vice-president of United States Ad- 
vertising Corporation, New York, 
| July 1. 


Norfolk Paper Builds 


Approximately $250,000 will be 
spent for a new building for Ledger- 
Dispatch and Virginian-Pilot, Norfolk, 
Va. Finley Ferguson is the archi- 
tect and William Ginsberg, New 
York, consultant. 


Boucheron Promoted 
Pierre Boucheron has been ap- 
pointed general merchandising man- 
ager, Remington Arms Company, 
Bridgeport, Conn. He has been as- 
sistant sales manager of the cutlery 
division since Feb. 1. 


Miss Wilcox Moves 
Kathryn Wilcox, formerly with 
Marshall Field & Co., Chicago, manu- 
facturing division, has joined T. R. 


cago, to handle fashion accounts. 


Jack Frost in Drinks 


National Sugar Refining Company 
of New Jersey will feature advan- 
tages of Jack Frost powdered sugar 


papers. 


New “Guide” Starts 


Shopping Guide has been started 


|}as a weekly at Terre Haute, Ind. 


| Headquarters are at 9 N. Sixth St. 


Bauerle Advertising Agency, Chi- 


for use in summer drinks, in news- 
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ADVERTISING AGE 


Sale of Space 
Is Found Easy 


by Democrats 


Washington, D. C., June 18.—Of 
the $302,550 received by the Demo- 
cratic party from sale of advertising 
space in its “Souvenir Handbook,” 
about $73,000 came from distillers 
and brewers, according to the re- 
port filed with the House clerk. 
Manufacturers of automobiles and 
parts contributed $27,500 and oil 
companies, $15,500. 

The report shows that $337,000 
was received from “national conven- 
tion” activities, all but the $302,550 
for advertising space coming from 
sale of the handbooks at $2.50 each. 
The difference of $34,500 apparently 
indicated a “circulation” of 13,800 
copies. 

Chrysler Big Buyer 

Walter P. Chrysler was one of the 
largest buyers of space, with $7,500. 
Schenley Products Company con- 
tributed the same amount, while As- 


sociated Distillers, Inc., spent 
$10,000. 
Lever Brothers Company took 


2,500 of space, while the American 


Locomotive Company, never know- 
ing when a delegate would require 
a streamliner, handed over the same 
amount. Elizabeth Arden Sales Cor- 
poration, New York, signed a $2,500 


contract, while Phillips Petroleum 
Company, New York, made it the 
same. 


American Tobacco Company, New 
York, took space valued at $2,500; 
Loose-Wiles Biscuit Co., Long Island 


City, N. Y., $1,250; Royal Type- 
writer Co., New York, $2,000; Ethyl 
Gasoline Corporation, New York, 
$2,500; Calvert-Maryland Distilling 


Co., New York, $2,500; Hoover Com- 
pany, North Canton, O., $2,000. 


Gets Whisky Account 


Dorland International, Inc., New 
York, has been appointed by Conti- 
nental Distilling Corporation, Phila- 
delphia, for all export territories out- 


side the United States, including 
Porto Rico, Hawaii and Philippine 
Islands. Old Hickory rye whisky 


and Dixie Belle Gin will be featured. 
A. Rojas Villalba is account execu- 
tive. 


Pattern Book 
Key to Sales 
of Oil Cloth 


Columbus, O., June 18.—A new 32- 
page pattern book, issued by Co- 
lumbua Coated Fabrics Corporation 
for re-sale by dealers, reveals that 
the homely oil cloth of other years 
has been given a modern beauty 
treatment, the reverse side being 
manufactured in colors which blend 
with the dominant color of the pat- 
tern itself. 

The new pattern book, printed in 
color to present the merchandise 
faithfully, is sold to dealers at $3 
for a carton of 50, the price to the 


consumer being ten cents. The book 
is regarded as an important key to 
oil cloth sales, since its possession is 
almost sure to interest the house- 
wife in beautifying her home. Hence 
special attention has been centered 
on the carton, which becomes a 
handy and handsome display con- 
tainer when opened. 

The company encourages dealers 
to use the pattern book as a manual 
for retail salesmen, in order that 
they may answer any questions asked 
by any prospect. The salesmen, in 
turn, encourage the casual patron to 
browse through the book for ideas 
which may be translated into a sale 
of the book, oil cloth, or both. Sev- 
enty-two patterns are given, ranging 
from the oil cloth curtains of yester- 


year to such modern accessories as 
match holders and decorative oil 
cloth butterflies. 
Mumm-Romer-Robbins 
handle the account. 


& Pearson 


Winans Joins Agency 


J. H. Winans, formerly advertising 
manager of Packard Motors Export 
Corporation, has joined Dameron- 
Reynes, Inc., New York, as account 
executive. He was formerly adver- 
tising manager of World Peaceways, 
Inc. 


————— 
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ADVERTISING AGE 


Choc-Lade in Test | 


Siren Mills Corporation, Chicago, | 
maker of Choc-Lade, chocolate fila-| 
vored milk, will run a campaign in | 
Ann Arbor, Detroit, Flint, Grand | 
Rapids, Lansing, Pontiac and Toledo. | 
Newspapers will be used, supported | 
by stations WJR and WWJ. 


$1,000 for Ethics | 

A cash prize of $1,000 for the best | 
manuscript of an unpublished book | 
on business ethics will be awarded | 
by the School of Commerce of North- | 
western University, Evanston, Il. | 


Agency for Sitroux 
Sitroux Co., Brooklyn, Sitroux 
facial tissues, has appointed Frank- 
lin Bruck Advertising Corporation, 
New York. General publications and 
trade papers will be used. 
—_—— 
Promotes State Fair 
Bass-Luckoff, Inc., Detroit, has 
been appointed to handle advertising 
and publicity for the 1936 Mich- 
igan State Fair. Newspapers, radio 
and outdoor posters will be used. 


Miss Wall Changes 


Marion Wall, secretary to Eugene | 
Thomas, assistant sales manager of 
WOR, New York, is leaving to join 
the personnel division of the World’s 
Fair, Inc. 


Agency for Brewery | 
Koppitz-Melchers, Ine., Detroit 
brewery, has appointed McCann- 
Erickson, Inc. Don Ephlin, of the 
Detroit staff, will be account execu- 
tive. 


SEED INDUSTRY PROSPERS 


Reader survey shows Seed World 
offers advertisers an annual 


HUNDRED MILLION DOLLAR MARKET 


through its coverage of wholesalers and re- 
tailers who sell seed and other horticultura) 
and agricultural items to 41,000,000 farmer 
and suburbanite customers. 

We will gladly give you an analysis of this 
field as it applies to your business. 


SEED WORLD 


Published every other Friday 
223 W. Jackson Blvd. Chicago, Ill 


June 22, 1936 


CHRYSLER PUPPETS FASCINATE VISITORS TO TEXAS CENTENNIAL 


direction 


Control Board 


Issues Warning 
in Pennsylvania 


Harrisburg, Pa., June 16.— The 
Pennsylvania Liquor Control Board 
has sent bulletins to licensees in 
Pennsylvania warning them of “ob 
jectionable advertisements” of alco. 
holic beverages and reminding th: 
license holders that their principa! 
business is the operation of eating 
places and that the sale of liquo 
and beer is only incidental. 

The board warned against the fol 
lowing practices: 

“Display of liquor or malt or 
brewed beverages or both, whic): 
can be seen from the outside of the 
licensed premises. 

“Advertisement of either the size 
of drinks sold or the price at which 
liquor or malt or brewer beverages. 
or both, are sold, when such adver- 
tisements can be seen from the 
outside of the licensed premises. 

“Outside advertising of alcoholic 
beverages by banners, posters, 01 
any method indicating the price or 
size of drinks or beverages sold by 
licensees.” 

The board said its action was 
taken after receiving numerous com- 
vlaints and warned licensees that 
failure to comply with the above 
rulings may result in cancellation of 
licenses. 


Enacting roles of celebrities in the news, these —s ladies are holding forth at Chrysler Motors Hall, under Warner Adds $500,000 


of Sue Hastings, former associate of Tony Sarg. 


to Advertising Budget 


Cleveland haiieatetale 
Elect Ott President 


Louis J. Ott, advertising manager, 
The Ohio Brass Company, Mansfield, 
O., has been elected president of the 
Industrial Marketers of Cleveland, 
succeeding E. B. Bossart, advertising 
manager, Bailey Meter Company. 

Other new officers of the organiza- 
tion are: Vice-president, H. E. Van 
Petten, advertising manager, Me- 
chanical Division, B. F. Goodrich 
Company, Akron; secretary - treas- 
urer, Paul Teas, president, Paul Teas, 
Inc., Cleveland agency. 


=- with Streamline Boards in the daytime 
am a plus new type animation at night 


Painted Bulletins New 


We are prepared to build and maintain for 
you, attention-compelling highway and rail- 
road outdoor boards, within a 50 mile radius 
of New York City. © New type animation, 
with no moving parts, adapted to all high- 
way and railroad boards will make a “spec- 
tacular” at only a slight increase in cost. ¢ 
Let us demonstrate your copy on our animated 
model streamline board. Phone Plaza 3-0260. 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 


York 3-sheet posters 


-|headquarters in the 


Sales Man agers 
Broaden Terms 


of 1936 Award 


Philadelphia, Pa., June 18.—Broad- 
ening of the original concept of its 
annual award for marketers’ has 
been announced by the Sales Man- 
agers’ Association of Philadelphia. 
The stipulation that eligible plans 
must originate from companies with 
Philadelphia 
area has been modified by announce- 
ment that “any local branch office 
which develops and executes a plan 
in the Philadelphia area will be eli- 
gible for the award.” The material 
must be submitted by the sales man- 
agement of the company, however. 

In honor of his 18 years’ service 
as secretary, the award will be 
known as the Howard G. Ford 
trophy. For a plan to be considered 
in the competition, any one or all of 
the following factors must be pres- 
ent: 

1. Increased sales. 

2. Reduction in selling ¢Gosts. 

3. Higher standards in the field 
of sales management in relation to 
finance, production, marketing and 
merchandising, research and adver- 
tising. 

All plans covering 1936 activities 
must be submitted before Feb. 1, 
1937. The award will be made at 
the April meeting of the association, 
which has headquarters at 212 W. 
Washington Square. 

The merchandising department of 
Wharton School, University of Penn- 
sylvania, is co-operating with the as- 
sociation. 


Gets Vintages Account 


Albert Frank-Guenther Law, Inc., 
New York, has been appointed by 
Foreign Vintages, Inc., manufacturer 
of Heather Dew Scotch, Greer’s 
O.V.H. Seotch, Rene Briand Cognac, 
Carpano Vermouth, Coruba Rum and 
Ruinart Pere et Fils Champagne. 
Newspapers and magazines will be 
used. 


Fowler to Hens 


Benjamin F. Fowler, sales promo- 
tion manager of E. W. Edwards & 
Son, Buffalo department store, has 
been appointed to the same _ posi- 
tion at the Hens & Kelly Co., depart- 
ment store. 


Miss O’Brien Resigns 

Louise O’Brien has resigned as 
publicity director of Flint & Kent 
department store, Buffalo, N. Y. 


— Warner Brothers-First National 
Pictures organization has added 
$500,000 to its advertising budget 
for 1936-37, S. Charles Einfeld, vice- 
president and director of advertising, 
announced. 

Ninety per cent of their advertis- 
ing expenditures will go to daily 
newspapers. 


Kendall Moves 


Fred Kendall, Buffalo, N. Y., has 
moved his agency to 2089 Main St. 


BREWERY LETS 
FANS ‘EXPERT’ 
JOE-MAX FIGHT 


Cincinnati, O., June 18.—Conclud- 
ing that boxing is a science and not 
just a test of “brute strength” or 
ability to take it on the chin, the 
Burger Brewing Company, Cincin- 
nati,, in a $500 prize contest, sought 
from beer drinkers the answer to 
who would win the battle between 
Joe Louis and Max Schmeling. 

The contest closed last night on 
the eve of the Yankee stadium fight. 

With sports-writing experts before 
the battle, almost unanimously 
agreed, “he can’t,’ the brewing com- 
pany captioned its newspaper copy 
with the question, “Can Schmeling 
Lick Louis?” 

Reasons for the contestant’s choice 
were to be “based on scientific box- 


HOW TO MEET 
Oe eis Hie LAST-MINUTE 
CLOSING DATES 


The contest also asks answers to: 

“In what fight was Dempsey 
knocked from the ring? In what 
two cities did Tunney fight Dempsey? 
Who did Braddock defeat for the 
heavyweight championship?” 

Contestants were to send _ in 
answers with two Burger’ Beer 
bottle labels or facsimiles and prizes 
were to be awarded on the neatest, 
correct answers. Competent sports 


writers, the announcement said, will offers immediate pick-up service 
be judges. Twenty-three cash prizes 


‘| any hour of the day or night, in- 
were offered with a top prize of , : 
$200 cluding Sundays and holidays — 


without extra charge. 


General Air Express solves that 
problem. When a deadline de- 
mands utmost delivery speed, call 
Postal Telegraph, say ‘‘General 
Air Express,” and stop worrying. 

General Air Express —through 
Postal Telegraph messengers — 


Electros for simultaneous na- 
tional newspaper publication can 
be sent to media direct from 
electrotype plants. Overnight 
Coast to Coast. Air-rail-bus con- 
nections extend air express speed 
to 20,000 destinations. Rates are 
low. Ship prepaid, collect, or 
C.O.D. Complete insurance pro- 
tection. For all details, phone 
General Air Express or any Postal 
Telegraph Office. 


GENERAL AIR EXPRESS 


THE INDEPENDENT SYSTEM 
60 East 42nd Street, New York, N. Y. 


Farm Papers Appeal 


to Supreme Court 


Midwest Farm Unit has appealed 
to the Supreme Court against a $37,- 
000 judgment secured by Indiana 
Farmer’s Guide Publishing Co., Hunt- 
ington. 

The Indiana Company contended 
that the Midwest Farm Paper Unit 
had obtained a monopoly by offering 
low combination rates. 


WABY Has Classified 


Station WABY, Albany, N. Y., has 
launched a classified advertising sec- 
tion. With a noise simulating the 
roll of presses as identification, ad- 
vertisements in various classifica- 
tions are read, and the station offers 
to give by telephone information 
not clearly heard. 
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DIRECT CONTROL 
TO BE STRESSED 
IN CBS STRATEGY 


West Coast Headquarters 
Scheduled for Hollywood 


Chicago, June 18.—Exhibiting a 


trend toward ownership or direct | 


control of affiliate stations, Colum- 


bia Broadcasting System today is} 


preparing to establish administra- 
tive offices on the West Coast. 

Announcement of plans to estab- 
lish the West Coast unit comes as the 
Federal Communications Commis- 
sion is nearing action on applica- 
tions by CBS to purchase station 
KNX, Los Angeles, and lease sta- 
tion KSFO, San Francisco. 

KNX, on granting of the applica- 
tion, will be the ninth directly- 
owned CBS station. It is understood 
that the network will also have di- 
rect control of management of 
KSFO. 


Thornburgh in Charge 


Plans to establish the West Coast 
office were crystalized last week 
with appointment of Donald W. 
Thornburgh, assistant manager of 
the Chicago office, as vice-president 
in charge of West Coast operations. 

While there has been no formal 
statement about broad plans for ex- 
panding ownership of stations by 
the chain, officials have expressed 
dissatisfaction with certain opera- 
tions and policies of affiliates in 
subordinating chain accounts. 

This lament to a certain extent 
has been mutual, with  privately- 
owned affiliates protesting chain ac- 
counts which interfere with possible 


D. W. Thornburgh, new vice-president of 
CBS. 


local programs saleable at a bigger 
profit to the individual stations. 

Directly-controlled CBS West Coast 
operations will go into full play, 
under present plans, with expiration 
of the contract with the Don Lee 
Broadcasting System at the end of 
the year. 


End Two Contracts 


At the same time, the CBS con- 
tract with the Yankee network in 
New England will end. CBS is leas- 
ing WEEI, Boston, now a National 
Broadcasting Company blue network 
affiliate. NBC will take over Sta- 
tion WNAC, Boston, formerly affili- 
ated with CBS. 


While action on the West Coast 
plans are being held in abeyance by 
CBS pending Washington approval 
of the station changes, it is under- 
stood that administrative offices will 
be centered in Los Angeles. 

Mr. Thornburgh 
week with 


conferred this 
CBS executives in New 


York and expects to leave for the 
coast early next month. Definite 
plans anent operations and estab- 
lishment of headquarters will await 
his tour of this area, it was said. 

Tentatively, however, it is under- 
stood plans are to centralize sales, 
sales promotion, program and tech- 
nical headquarters in Los Angeles, a 
talent center rather than in San 
Francisco, where larger accounts 
and agencies have headquarters. 

Coincidentally with the appoint- 
ment of Mr. Thornburgh was the 
naming to similar office of Herbert 
V. Akerberg to head station rela- 
tions. Mr. Akerberg has been with 
CBS in executive work seven years. 
He takes over the post held by Sam 
Pickard but Mr. Pickard remains as 
vice-president in a consultant capac- 
ity on station relations. 

Mr. Thornburgh, former vice presi- 
dent in charge of sales and adver- 
tising for Wasmuth Endicott Co., 
Andrews, Ind., kitchen equipment 
manufacturers, spent ten years as a 
broker in building specialties in Chi- 
cago. Before joining CBS as assist- 
ant manager of the Chicago office in 
March of last year, he was western 
representative of the former Cosmos 
Broadcasting Company. 


Newell in New Post 


Barclay W. Newell, formerly adver- 
tising manager of J. N. Adam & Co., 
Buffalo department store, has been 
appointed to the newly created posi- 
tion of promotion manager of Flint 
& Kent store. He is a director of 
the National Retail Dry Goods As- 
sociation, 


Joins Elks Magazine 
Donald Milliken has joined the 
Chicago staff of Elks Magazine, New 
York. He has been with Hearst 
Newspapers. 


“Elks” Names Fairfax 


Elks Magazine, New York, has ap- 
pointed H. W. Fairfax, also of New 
York, for a campaign in trade papers. 
M. A. Barnard is account executive. 


Designer and 


Editor Make 
Select List 


St. Louis, Mo., June 18.—A de- 
signer and an editor were among 
those selected as “First Women of 
Achievement” in St. Louis by the 
Women’s Advertising Club of ts 
city. 

The 


designer is Grace Ashley, 
whose “Shirt Stud” frock swept the 
country almost automatically after 
being introduced by Marshall Field & 
Co. in Chicago. 

The editor is Mrs. Katherine 
Darst, who presided over’ the 
women’s pages of the St. Louis 
Globe-Democrat, The advertising club | 
presented Mrs. Darst with its jour- 
nalism award. 

Another named in the select list 
was Mrs. Joseph Bauer, who acted 
as reader-editor of the Woman's 
Home Companion for two weeks. 
She has just redecorated her home 
and will make the results known in| 
the August issue of that magazine. 


Film Planned for 


Deere Centennial 

A motion picture, depicting the 
history of Deere & Co., Moline, IIL, 
manufacturers of agricultural imple- 


ments, will be made for the com- 
pany’s centennial celebration next 
year. 


Monte Blue, screen actor, will play 
the role of John Deere, inventor of 
the steel plow. H. M. Railsbach, ad- 
vertising director, and R. E. Swart- 
ley, his assistant, are in Hollywood 
to aid in direction of the picture. 


Uphold Ban on Sales 
on Chicago Streets 


The Illinois Supreme Court has 
upheld a Chicago ordinance banning 
sale of any article on major busi- 
ness streets except newspapers. 

The decision reversed the Chicago 


Goes President of 
Industrial Advertisers 


E. J. Goes, Koehring Company, 
was elected president of the Mil- 
waukee Association of Industrial Ad- 
vertisers at the annual meeting June 
11, succeeding Arnold Andrews, 
Bucyrus-Erie Company. Delbert Kay 
Nordberg Manufacturing Co., was 
named vice-president; Van B. Hooper, 
Louis Allis Co., secretary-treasurer, 
and Wood Sanford, Harnischfeger 
Co., director. 
ee and billings prove this 
busi- 
‘ness is climbing, James O. Peck, of 
|the McGraw-Hill Co., New York, told 
the association. 


Promote Van Volkenburg 


J. L. Van Volkenburg, commercial 
manager of Station KMOX, St. Louis, 
has been named executive assistant 
to H. Milton Atlass, Chicago vice- 
president of Columbia Broadcasting 
System. Mr. Van Volkenburg suc- 
ceeds D. W. Thornburgh, newly- 
named vice-president in charge of 
West Coast operations. 


Glass Company 


to Run Campaign 


Duncan & Miller Glass Co., Wash- 
ington, Pa., has appointed Ketchum, 
MacLeod & Grove, Pittsburgh, to 
place its first consumer campaign in 
The New Yorker, with American 
Home to be added in the fall. 

Consumer copy will be supported 
by a trade paper schedule. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Municipal Court. 


MICHIGANS 
OTHER 
DETROIT 


ALL ROADS LEAD 10 IT! 


Booth Newspapers 
Pave the Way to A Bigger 
Michigan Market 


adding millions of dollars in extra buying power. 


The Booth Newspapers’ Michigan Market is served by thousands of miles of won- 
derful roads. Each of the eight Booth Newspapers is the buying guide of a large, pros- 
perous, able-to-buy market .. . 


to which thousands of summer vacationists are now 


Total circulation now 288,763 


You must use Booth Newspapers to cover your Michigan Market outside of Detroit. 
There is no substitute for Booth coverage. 
in a year. Ask nearest oftice for marketing facts pertaining to your product. 


. up 17,237 


In Saginaw It's the News 


For over 20 years the Saginaw Daily News has been among the first ten newspapers in the United 
States in local coverage. Saginaw industrial employment now tops 1929. 


A.B. C. Circulation—28,276 


BOOTH NEWSPAPERS, INC. 


NEW YORK 


I. A. Klein, 50 East 42nd Street 


CHICAGO 


John E. Lutz, 180 N. Michigan Avenue 


THE GRAND RAPIDS PRESS” ° THE FLINT JOURNAL . THE SAGINAW DAILY NEWS + THE KALAMAZOO GAZETTE 


JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES + THE MUSKEGON CHRONICLE + THE ANN ARBOR DAILY NEWS © 
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FRIGIDAIRE’S 
SCIENCE HALL 
GOES ON ROAD 


Centennial Display Duplicated 
for Retailers 


Dallas, Texas, June 18.—The sci- 
ence of food preservation by means 
of modern refrigeration has been 
interpreted for the layman by Frigi- 
daire Corporation in a spectacular 
Hall of Science at the Texas Cen- 
tennial Exposition, which opened 
here last week and runs until Nov. 
29. Several duplicates of the Hall 
of Science are being put on the road 
for store displays. 

Occupying a major section of the 
General Motors building at the Cen- 
tennial, the Hall of Science is an in- 
triguing array of research laboratory 
demonstrations which unfold the 
secrets of refrigeration so that per- 
sons without scientific training may 
understand them. The exhibit 
covers refrigeration both in the 
home, and commercial food estab- 
lishments. 


The Hall of Science was formally 
dedicated by Dr. J. W. Bass, director 
of public health for the City of 
Dallas, and accepted by him for the 
Texas Centennial from P. M. Bratten, 
Texas manager for Frigidaire Cor- 
poration, and Gardner Cobb, resi- 
dent manager of General Motors ex- 
hibit. 


Supplemented by Movie 


In a completely air conditioned 
setting, the exhibit is a progressive 
demonstration of major points of 
food preservation climaxed with a 
motion picture showing the dropping 
of a stock model Frigidaire from a 
blimp into Biscayne Bay between 
Miami and Miami Beach, Fla. 

The central part of the Hall of 
Science portrays the importance of 
refrigeration with  miscroscopes 
which reveal living bacteria in actual 
food. Medical students lecture on 


the hazards to health and life of 


Fick 


Pind 


In contrast with the 20-ton Frigidaire air conditioning compressor at the Texas Centennial are these daugh- 


TEXAS RANGERETTES ADDED ATTRACTION AT FRIGIDAIRE EXHIBIT 


ters of the plains. 


~ (ORPORATI( 
<RLSPITZLEY WEATI 


en 


poorly preserved foods and beverages 
intended for human consumption. 

The Frigidaire household product 
display consists of representative 
models from both the Super and 
Master lines, with attractive set-ups 
giving the “proof” story which has 
been the theme of Frigidaire adver- 
tising thus far this year. 

Precision manufacturing methods 
in the great Frigidaire plants at 
Dayton are shown with a _ highly 
sensitive electro-limit gauge similar 
to the more than 50 used in test 
rooms in the factories to hold toler- 
ances of parts of the “meter-miser” 
within one-ten-millionth of an inch. 
The measurement of the expansion 
ot metal caused by the heat from a 
flashlight beam demonstrates the ac- 
curacy with which Frigidaire prod- 
ucts are built. 

An oscillograph permits visitors to 


PEAKS— Mountain and Sales 


Just as the Rockies send their peaks into the 
clouds so have advertisers over KOA sent 
their sales charts to new peaks. In the Rocky 


Mountain region this 


powerful station tells 


them—and sells them in large numbers. 


KO 


50,000 WATTS 


DENVER 


Completely programmed by NBC 


| 


the Hall of Science to see their 
voices. This demonstration, it is ex- 
plained, portrays the type of test 
given Frigidaire compressors to de- 
termine their silence factor and to 
register the degree of quietness with 
which “meter-misers” operate. 


Voices Are “Seen” 


A sensitive vibration indicator 
registering a ten-thousandth of an 
inch is attached to the side of a 
stock model household unit to dem- 
onstrate the balanced construction. 
The gauge runs smoothly when the 
unit is in operation, reacts violently 
at the touch of a finger on the 
cabinet. 

The famous Frigidaire lamp - bulb 
test is used to prove the low operat- 
ing cost of household models. Parked 
between a lamp bulb and one meter 
registering its current consumption 
and another registering the current 


——~| consumption of the “meter-miser” is 


a household model. The lamp burns 
steadily. The lamp bulb is pictured 
in first place in wattage consump- 
tion. 

An extraordinarily large thermo- 
gauge proves the fast freezing abil- 
ity of a Frigidaire household model 
and shows the below-zero tempera- 
tures in the super freezer. 

Texas officials of Frigidaire esti- 
mate that 2,500,000 of the estimated 
10,000,000 visitors to the Centennial 
will inspect the Hall of Science, 
which was conceived by the house- 
hold division of Frigidaire Corpora- 
tion and designed and built under 
the supervision of A. D. Farrell, 
manager of exhibits and displays. 


Prize-Winning Soap 
Sculptures on Exhibit 

Prize-winning soap sculptures from 
the annual Procter & Gamble contest 
will be on exhibition at The Frank- 
lin Institute, Philadelphia, until 
July 3. 

“Lynx” by Beonne Boronda, New 
York, won $250, first in the profes- 
‘ional class. “Fish” by Lucienne 
Block, New York, was second, win- 
ning $150. 


Martin Joins Agency 
Charles Martin has been appointed 
radio production head of the Biow 
Company, New York, where he will 


| write and direct programs as well as 


run the department. He will replace 
Phillips Lord on the Philip Morris 
program. Mr. Martin’s new connec- 
tion follows his resignation from 
Time, where he assisted on March of 
Time. 


Heads Stoker Makers 
R. C. Goddard, vice-president of 
Steel Products Qngineering Co., 
Springfield, O., was elected president 
of the National Association of Stoker 
Manufacturers at its convention at 
White Sulphur Springs, W. Va. 


Industrial Materials 
to Be Shown Oct. 5-10 


Fourth annual Industrial Ma- 
terials Exhibit, a co-operative project 
by several industrial materials manu- 
facturers, is scheduled for Oct. 5-10, 
at Hotel Roosevelt, New York. 

F. D. Bowman, advertising man- 
ager, Carborundum Company, Ni- 
agara Falls, is chairman of the ex- 
hibit committee. Allan Brown, Bake- 
lite Corporation, New York, is in 
charge of publicity. 


Death Test Used 
to Promote Spray 


A new “cedar bouquet” is featured 
in advertising for Sinclair P. D. In- 
sect Spray now being released by 
Sinclair Refining Co., New York, in 
more than 200 newspapers. 

Copy states that every batch of the 
spray is death-tested on live insects 
at the Sinclair “Fly Farm” at East 
Chicago, Ind. Federal Advertising 
Agency, New York, is in charge. 


Eisfeld with Sterling 


E. M. Eisfeld has joined Sterling 
Advertising Agency, New York, to 
head a men’s wear advertising and 
promotion department. He was pre- 
viously with Dittman-Hisfeld, New 
York, advertising agency. 


Nipps to Deere 
Merrill V. Nipps has joined the 
advertising department of Deere & 
Co., Moline, Ill., coming from Colum- 


NATIONAL COPY 
IN NEWSPAPERS 
AT 1931 LEVEL 


New York, June 18.—May lineage 
in the national classification in 
newspapers of 52 cities measured by 
Media Records, Inc., showed an in 
crease of 2,994,172 lines, or 14.6 per 
cent, over May, 1935. 

Gains were registered in all classi- 
fications except automotive advertis- 
ing. This classification trailed 1935 
in the first three months this year, 
but picked up in April to register a 
gain of 4.6 per cent over April, 1935. 
Automotive advertising totaled 8,493.- 
445 lines in May, against 8,977,874 a 
year ago, a loss of 5.4 per cent. 
National advertising aggregated 
23,497,922 lines, compared with 20,- 
503,750 in May, 1935. The May fig- 
ure was the highest for any month 
since October, 1931, and the highest 
for May since 1931. 


Lineage at Peak 


Total newspaper advertising in 
the 52 cities amounted to 127,182,374 
lines, a gain of 11,328,113 lines, or 
9.8 per cent over May, 1935. The 
May total reached a peak for this 
year. 

The largest May gain was made 
by classified, with 24,172,381 lines, 
against 20,173,907 lines, an increase 
of 19.8 per cent. This gain was al- 
most matched by financial advertis- 
ing, which totaled 1,933,051 lines, a 
gain of 318,698 lines, or 19.7 per cent, 
over May of 1935. 

Retail advertising totaled 69,085,- 
575 lines, an increase of 4,501,198 
lines, or 7 per cent, over May otf 
1935. 

In total display advertising, line- 
age in May amounted to 103,009,993 
lines, an increase of 7,329,639 lines 
or 7.7 per cent, over 95,680,354 lines 
carried in May, 1935. 

Department store advertising rose 
to 28,219,070 lines in May, compared 
with 26,718,135 lines in May, 1935, 
for a gain of 1,500,935 lines, or 5.6 
per cent. 


Yeager to “Review” 


C. E. Yeager has become sales pro- 
motion manager of Review of Re- 
views, New York. He has been with 
the New York World-Telegram. 


Gets Graduate Group 


The Graduate Group, representing 
several hundred alumni publications, 
has appointed Albert Frank-Guenther 
Law, Inc., New York, to handle sales 
promotion. 


“Shelby Sentinel” Best 


Shelby Sentinel, published at Shel- 
byville, was awarded first prize by 
Kentucky Press Association at Dan- 
ville, Ky., June 12 as “best all around 


bian Steel Tank Co., Kansas City. 


\ weekly newspaper.” 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS fam 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 


Industrial and 
Commercial 
Air Conditioning 


Residential 
Air Conditioning 


new... timely 


\ STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Hlustra- 

s tions” submitted 10 days approval 

by mail from world’s largest file. 

Cost only 810 each. Model releases 
protect you 


” UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO DETROIT 
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TWO IMPORTANT 
BILLS DIE AS 
CONGRESS QUITS 


Washington, D. C., June 18.— 
Caught in the last-minute legislative 
jam, both the Food, Drugs and Cos- 
metics bill and the Wheeler-Rayburn 
bill extending the regulatory powers 
of the Federal Trade Commission 
failed of passage in this session of 
Congress. The fate of the Guffey 
coal bill and the Wagner housing 
bill hangs in the balance as this is 
written. 

Although a strong effort was made 
to force action on the Food, Drugs 
and Cosmetics act through complete 
revision by the House Interstate 
Commerce committee, it languished 
before the Rules Committee and was 
never permitted to come up for 
action in the House. Organized op- 
position to certain provisions of the 
measure, particularly the _ section 
vesting enforcement of the advertis- 
ing regulations in the Federal Trade 
Commission instead of the Food and 
Drug administration had much to do 
with the failure to get action. 

Committee Divided 

There was a division of sentiment 
in the Interstate Commerce commit- 
tee itself on this provision, and a 
minority statement opposing this 
transfer was contained in the com- 
mittee report on the bill. The 
duality of enforcement of the law 
was the principal ground for the 
minority opposition. The subcom- 
mittee which redrafted the measure 
had vested entire enforcement of the 
measure in the Food and Drug ad- 
ministration. 

Fight FTC Grant 

The Wheeler-Rayburn bill giving 
the FTC power to curb trade unfair 
practices without showing unfair 
competition was vigorously opposed 
by publishers’ representatives before 
both the Senate and House commit- 
tees. Although the measure was 
passed by the Senate and hearings 
were held by the House committee, 
it never reached the House. The 
hearings were obviously held merely 
to relieve the House Interstate Com- 
merce committee from entire respon- 
sibility for killing the measure. 

Failure of the House to act on the 
Food, Drugs and Cosmetics bill came 
as a surprise, since the sudden re- 
vival and rewriting of the Copeland 
bill, which was a modified version 
of the old Tugwell bili of the last 
session, was reported to have been 
prompted by pressure from the 
White House. 


Pontiac Sends 
Style Series 
to Socialites 


Detroit, Mich., June 18.—Pontiac 
Motor Company this week distrib- 
uted to women whose names appear 
in Detroit’s Social Register a large 
brochure containing reprints of the 
“fashion” series of advertisements 
Which the company has been run- 
hing since the first of the year. 

The advertisements, which were 
handled in part by stylists of 
Harper’s Bazaar, with copy and lay- 
out by MacManus, John & Adams, 
Inc., were presented with the idea 
of obtaining reactions on the series 
aS a whole from the recipients of 
the brochure. They are asked to 
Write their impression of the adver- 
usements to C. P. Simpson, vice- 
president and general sales manager. 

The innovation may be extended 
to other cities later. 


Poppele Promoted 
J. R. Poppele, chief engineer of 
WOR, Newark, N. J., has been 
elected a director and secretary of 
Bamberger Broadcasting Service. 


Joins Midwest Unit 


W. Marshall Shepperd has joined 
Midwest Farm Unit, Chicago. He has 
been with several research organiza- 


Lowen Lists Articles 


Walter A. Lowen, New York, place- 
ment specialist, has prepared a bibli- 
ography, “Advertising as a Voca- 
tion,” listing articles of interest to 
those who wish to make advertising 
their career. 


Set Show Dates 


National Business Show’s 33rd an- 
nual exposition will be held in the 
Port Authority building, New York, 
Oct. 19-24. Frank E. Tupper is man- 
aging director. 


New CBS Rates 


Columbia Broadcasting System an- 
nounces new rates for WNAC, Bos- 
ton and KLZ, Denver, effective 


July 8. 


Hearst Interests Buy 
_ Building Near “Mirror” 


American Newspapers, Inc., New 
| York, has acquired 227-233 East 45th 
'St., New York, adjoining the Daily 
Mirror at 235-247 on the same street. 

The consideration indicated is 
$627,000. William Randolph Hearst 
is president of American News- 
papers. 


All New York offices of Underwood 
Elliott Fisher have been moved to 
1 Park Avenue, where headquarters 
will be located henceforth. 


_ Directs Wood Publicity 


Gilbert U. Radoye has been ap- 
pointed publicity director of Gar 
Wood Industries, Inc., Detroit. 


Promotion for 


1936 Auto Show 
Told at Meeting mobile 


New York, June 


bile show here, with a 
rather than the customary week-end 
were laid at a| Week opening. 
luncheon held at the Recess Club 
Automobile 
Manufacturers Association. 

The show will be held 
Central Palace November 11-18. At- 
tending the round table conference} papers issue their 
were advertising managers of auto- 
mobile manufacturing 


opening scheduled, 


here yesterday by 


companies, | Saturday. 


agency executives and representa- 
tives of various newspapers. 


Several Small Sections 


Use of several small special auto- 
newspapers 
rather than a single large section as 
17.—Plans to| im the past was projected at the con- 
widen promotion of the 1936 automo-|ference. It is also planned to use 
mid-week | 'adio, poster and car card advertis- 
ing to stress the change to the mid- 


sections 


Under the special sections outline, 
it was recommended that morning 
papers use the Sunday 
at Grand/the opening, the opening day and 
the mid-show Sunday, while evening 


preceding 


special sections 
Tuesday before the show opens and 


tions. 


“ 


To the Advertising Men and Women of America: 


woman who has an interest i 
the Annual Convention of t 
~- which begins on June 28 


sincere manner because we really want you toc 


just 


June 20, 1936 


We of the Advertising Club of Boston want every man and 


ton for 
n advertising to come to Bos 
he Advertising Federation of America 


th and runs through July 2nd. 


We extend this invitation to you in the most cordial and 


going through the motions of asking you. 


appointed if you don't accept it. 


S2nd 


of the Federation. 


brought mich of good to 


nation. You know, we New Englanders take our ce 


The Annual Convention of 
But, it's more than that. 
twenty-fifth Anniversary of the Truth- 


nm right here in Boston at 
prac ih “i The TRUTH child has now 


niversaries very seriously. 


Charles M. Smith, 


Curley join me in bidd convention. 
for this great conv 
eo lirecatar sited strate Boston, your host club, has been 


The six New England Governors, Louis Brann, 
Wilbur L. Cross, Th 
ing you a cordial welcome 


4 a tising Clud of 
s ber of the Advertis 
working for months to make you want to come 


ome. We're not 
We mean it. Our 


invitation comes right from the heart and we'll be very much dis- 


the Federation this year is the 
It's the Silver Jubilee, the 
jn-Advertising movement, 
the great 1911 Convention 
grown to maturity = 
children of this grea 
bor ear ay Fe Lebrations and an- 


to New England 


Very cordially yours, 
ADVERTISING CLUB OF BOSTON. 


Vee 


All . McIntire 


President. 


Styles Bridges, 
eodore Green, and James M. 


Every men- 
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Meyer Succeeds Gardner 
on Drug Copy Committee 


Karle A. Meyer has been appointed 
executive secretary, Advisory Com- 
mittee on Advertising of the Pro- 
prietary Association, New York, suc- 
ceeding Edward H. Gardner who has 
resigned to become vice-president of 
Morse International, Inc., New York, 
where he will work chiefly on the 
Vick Chemical Company account. 

Mr. Meyer has served two years as 
director of trade, press and public 
relations for the Proprietary Associa- 
tion, and will retain his connection 
with Thompson-Koch Company, Cin- 
cinnati advertising agency, where he 
did advertising and publicity work 
previously. 


Postpone Ceremony 

Dedication ceremonies for a new 
mural by Dean Cornwall in the De- 
troit Athletic Club were postponed 
last week when Mr. Cornwall was 
suddenly called to New York by ill- 
ness in his family. 

Ramsey Advanced 

John R. Ramsey, who has been in 
the sales department of S. C. John- 
son & Son, Racine, Wis., has been 
appointed general manager of the 
company. 


Distributors to Meet 
Exclusive Distributors Association 
will hold its annual convention at 
Hotel LaSalle, Chicago, July 13-15. 


, ENGRAVING 


wesl TYPOGRAPHY 
PRUN:T TRG 


usé ONE 61 ALL 
just as YOU desire 


.-» but all are here ready to 


serve you. Speed, economy 
and satisfaction always assured 
when you use FAITHORN 3-in-l 
Service. No job is ever put 
through the Faithorn plant as 
a mere matter of type, ink or 
presswork ...To us, every bit 
of engraving, printing or type- 
setting represents a message 
for your prospective purchaser 
..-This is why so many of our 
customers feel that they can 
entrust the entire job to us with 
full confidence in our ability. 
There is no charge for this 
extra interest. It is part of our 
creed. The payment for it comes 
through the enthusiasm of cus- 
tomers who know they have 
found a concern that under- 
stands the real meaning of 
SERVICE. We are here to help 


you... Let’s get together! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


Thisreduced 
advertisement 
was prepared 
bythe Faithorn 
Corporation. 


wanes ® pant Cues 


Write or Phone for 
One of Our Representatives 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


How Advertising 
Helps Consumer 


Cited by Girl 


(Continued from Page 14) 
brought them within the reach of 
almost everyone. Examples are foods, 
such as citrus fruits; the wash- 
ing machine; the vacuum cleaner; 
and all household appliances which 
are now almost everyday necessities 
and which shorten the work of the 
housewife and bring greater com 
fort and more leisure to the family. 


Stream of Suggestions 


Since advertising develops the art 
of living, better homes result from 
it. The modern housewife has only 
to open a current magazine to find 
more artistic arrangements for her 
furniture, more harmonious color 
schemes for her rooms, proper meth- 
ods of table setting, or attractive 
ways of preparing and serving food. 
Indeed advertising might almost 
supply a course in the fundamentals 
of home management; for it not 
merely presents the product, but as- 
sociates it to the best advantage 
with its proper background of at- 
mosphere. 

Competition, which advertising has 
created, has raised the quality of 
goods, and helped in the standardiza. 
tion of products. Today, trade | 
marks and brand names signify uni- 
form quantities and qualities in the 
mind of the public. Besides, adver- 
tising gives protection to the con- 
sumer. Many magazines, “Good 
Housekeeping” for example, protect 
the consumer by a definite guaran- 
tee that products are what they are 
advertised to be. Standard packages 
facilitate retailing, and make pos- 
sible a more hygienic handling of 
goods. 

Increase in Security 


Advertising has increased the se- 
curity of the consumer and his fam- 
ily. It has made a dependable in- 
come, the first requisite of security, 
possible for many by increasing em- 
ployment. Positions are now of- 
fered both to those actually inter- 
ested in the advertising profession 
and to manufacturers and salesmen 
of products which owe their exis- 
tence to advertising. Furthermore, 
the advertising section of every 
newspaper has an employment guide. 
Another factor for security is a 
home. Better -housing campaigns 
have enabled many to modernize or 
refurnish their home or to buy a new 
one, Because advertising makes the 
public think by constantly placing 
before them the idea of old age with 
its lack of earning capacity or the 
danger of sickness or accident, peo- 
ple make profitable investments or 
take out insurance policies, thereby 
increasing their security and happi- 
ness. 

Advertising has become a power- 
ful factor in the education of the pub- 
lic. It helps one to keep in touch 
with all the new scientific advance- 
ments and developments, and _ in- 
creases one’s knowledge of modern 
achievements. A desire for personal 
improvement is created by advertise- 
ments for camps, clubs, books, etc. 
Hence, people become interested in 
educating themselves further. They 
do more reading; and during the 
leisure time, which advertising has 
helped to bring them, they develop 
an interest in nature, art, poetry, or 
music. So by increasing personal 
knowledge and by broadening the 
viewpoint, advertising is helping to 
draw people out of themselves and 
to bring them an appreciation of the 
finer, more beautiful things of life. 


More for the Money 


Advertising is a guide to better 
buying, and an index to good values.’ 
Certainly this is a great advantage 
to the consumer. A housewife can 
read the advertisements in the news- 
paper, and know where she can buy 
an article of the best quality at the 
lowest price. Doesn’t her money go 
farther in buying an advertised ar- 
ticle when she gets a quantity and 
a quality which she would not get 
if she asked for the same article 
without a brand name? Therefore, 


it is more economical to buy adver- 


GOLF CALENDAR 


GOLF 


| €VENT DATE 


ISSUED BY PABST 


en 


CALENDAR 


wee one 
ate ee Com Rome 


Dates of leading tournaments, with pictures of leading participants, 
have given this Pabst promotion piece wide favor among golf clubs. 


Charles F. Keebaugh Co., Chicago, devised it. 


tised products. Advertising is also 
an index to the places where one 
can satisfy any want or need: quickly 
and economically. 

As a result of advertising there 
is an increased interest in travel 
both at home and abroad. The 
world becomes more closely knit to- 
gether, and life is more pleasant for 
the joy of traveling. By increasing 
interest in travel, advertising gives 
the consumer pleasure, and also edu- 
cates him in the natural grandeur 
of the world. 

The modern public is extremely 
conscious of personal faults.  Lis- 
terine and Lifebuoy advertisements, 
together with others of their kind, 
are largely responsible for this. 
They have made people take pride in 
personal cleanliness and health, and 
consequently people are happier and 
more successful socially. 

Radio programs and newspaper 
articles give public questions pub- 
licity and influence public opinion. 


Advertising, then, interests people 
in political campaigns and _ public 
questions, and gains support for 
them. 


Reducing Death Toll 


Over the radio comes a startling 
program, ‘Death Rides the High: | 
way.” Instantly the public realizes | 
the danger of careless driving, and 
takes greater care to obey traffic 
regulations. Pictures of flood dis- 
aster appear in the newspaper: peo- | 
ple are moved to sympathy and give | 
generously for the relief of flood vic- | 
tims. This illustrates the power of | 
advertising in swaying people’s emo- | 
tions and in compelling immediate | 
action for the relief or betterment 
of a deplorable situation. It is 
through advertising that co-operation | 
is secured in a traffic campaign or 
campaign for sanitation; it is ad- 
vertising that develops to a certain | 
extent civic responsibility and makes 
better, more alert citizens. 

Advertising is probably the most 
powerful force in the world today, 
and the one that exerts the greatest 
influence on the minds and lives of 


the general public. 
ing untold advantages for the pro- 
ducer, advertising has proved 


Besides provid. | 


ad- | 


vantageous to the consumer by ef- 
fecting advances in the general level 
of living, in public taste, in personal 
and domestic convenience, in the 
generaLuse of cultural agencies, and 
in civic responsibility. — KATHERINE 
ELIZABETIL HOWARD. 

“Encyclopedia Brittanica’: Volume 
1, page 202. 

“Spokane Shopper. 


Egg Campaign 
Tells Use of 
Electric Eye 


Detroit, Mich., June 17.—Taking 
a cue from the “electric eye” of radic 
advertising, Flossmoor Butter Com- 
pany has broken the initial adver- 
tisement of a series promoting Floss- 
moor Magic Test eggs, proved good, 
so copy says, by an all-seeing Photo 
Electric Eye. 


The electric eye of the food indus- 
try, officials of the company told 
ADVERTISING AGE, is exactly as it is 
declared to be in the advertising 
copy—a ray machine which registers 
the true condition of whites and 
yolks on a_ sensitized plate. Only 
tresh eggs, kept cool until delivered, 
can pass the “electric eye inspec- 
tion.” 

Steps in Process 


The inspection itself, copy points 
out, is done in three steps. First, 
eggs are examined for exterior qual- 
itv. Second they are passed under 
the ray machine, where only eggs 
ot firm upstanding yoke and thick 
white pass through. Third, a checker 
examines eggs over a_ battery of 
strong lights. 

Magic Test eggs, as they are called, 
are merchandised through grocers by 
Flossmoor in sealed cartons. The 
original advertisement of the series 
featured a five-cent-a-dozen reduction 
on Magic Test eggs, granted by the 
grocer on presentation of a coupon 
carried in the advertisement. 

The agency is Needham, Louis and 
Brorby, Ine., of Chicago. 


Goodman to Walsh 


C. F. Goodman has joined Wals}; 
Advertising Co., Ltd., Windsor, Ont. 
as account executive. He will handle 
advertising of Empire Foods Cor. 
poration, Ltd. He has had wide ex. 
perience in the food field. 


Izzard for Apples 


Izzard Company, Seattle, has been 
appointed to handle the fall adver- 
tising campaign of Pacific Northwest 
Fruits, Inc., North Yakima, Wash. 
Newspapers will be the principa! 
medium. 


Katz in St. Louis 


Katz Drug Co., Kansas City retai! 
chain, will invade St. Louis in the 
fall. The company advertises 
“world’s lowest prices.” It operates 
also in Des Moines, Sioux City and 
St. Joseph. 


Ad Women Shift 


Mrs. P. H. Hughes has become 
advertising manager of Adler’s, wo- 
men’s wear store of Kansas City, 
succeeding Mabel Rust, who has 
joined the advertising department of 
Peck’s. 


Issues Scenic Edition 


Salt Lake Tribune, Salt Lake City, 
issued its ninth annual Intermoun- 
tain Scenic edition June 14. A 32. 
page rotogravure section was a fea. 
ture. 


Blumenstock Opens 


Louis M. Blumenstock plans to 
open an agency in Cincinnati. As- 
sociated with him will be George W. 
Rosenthal and William E. Bowman. 


‘PORTS 


Mlustrated 


_ spends an average 
| of $308.00 per year 
on Clothes alone!* 


*One of many pertinent 
marketing facts in our 
new booklet—“Sport- 
lovers are Spenders.” 
Write for a free copy to 


432 Fourth Ave., | 
New York City | 


= fa 


re sales=more spending- 
get the facts onthe rising club field 
from Club Management. Write 
to 5 S.Wabash Avenue, Chicago 
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ADVERTISING AGE 


Conference Report on 
Robinson-Patman Bill 


Washington, D. C., June 18.—Fol- 
lowing is the full text of the confer- 
ence report on the Robinson-Patman 
bill: 


Be it enacted by the Senate and 
House of Representatives of the 
United States of America in Congress 
assembled, That section 2 of the Act 
entitled “An Act to supplement ex- 
isting laws against unlawful re- 
straints and monopolies, and for other 
purposes,” approved October 15, 1914, 
as amended (U. S. C., title 15, sec. 13), 
is amended to read as follows: 


“Section 2. (a) That it shall be un- 
lawful for any person engaged in 
commerce, in the course of such com- 
merce, either directly or indirectly, to 
discriminate in price between differ- 
ent purchasers of commodities of like 
grade and quality, where either or any 
of the purchases involved in such dis- 
crimination are in commerce, where 
such commodities are sold for use, 
consumption, or resale within the 
United States or any Territory thereof 
or the District of Columbia or any 
insular possession or other place 
under the jurisdiction of the United 
States, and where the effect of such 
discrimination may be substantially 
to lessen competition or tend to 
create a monopoly in any line of com- 
merce, or to injure, destroy or pre- 
vent competition with any person who 
either grants or knowingly receives 
the benefit of such discrimination, or 
with customers of either of them: 
Provided, That nothing herein con- 
tained shall prevent’ differentials 
which make only due allowance for 
differences in the cost of manufacture, 
sale, or delivery resulting from the 
differing methods or quantities in 
which such commodities are to such 
purchasers sold or delivered: Pro- 
vided, however, That the Federal 
Trade Commission may, after due in- 
vestigation and hearing to all inter- 
ested parties, fix and establish quan- 
tity limits, and revise the same as it 
finds necessary, as to particular com- 
modities or classes of commodities, 
where it finds that available pur- 
chasers in greater quantities are so 
few as to render differentials on ac- 
count thereof unjustly discriminatory 
or promotive of monopoly in any line 
of commerce; and the foregoing shall 
then not be construed to permit dif- 
ferentials based on differences in 
quantities greater than those so fixed 
and established: And provided fur- 
ther, That nothing herein contained 
shall prevent persons engaged in sell- 
ing goods, wares, or merchandise in 
commerce from selecting their own 
customers in bona fide transactions 
and not in restraint of trade: And 
provided further, That nothing herein 
contained shall prevent price changes 
from time to time where in response 
to changing conditions affecting the 
market for or the marketability of 
the goods concerned, such as but not 
limited to actual or imminent deteri- 
oration of perishable goods, obsoles- 
cence of seasonal goods, distress sales 
under court process, or sales in good 
faith in discontinuance of business in 
the goods concerned. 


“(b) Upon proof being made, at any 
hearing on a complaint under this 
section, that there has been discrimi- 
nation in price or services or facili- 
ties furnished, the burden of rebut- 
ting the prima-facie case thus made 
by showing justification shall be upon 
the person charged with a violation 
of this section, and unless justifica- 
tion shall be affirmatively shown, the 
Commission is authorized to issue an 
order terminating the discrimination: 
Provided, however, That nothing here- 
in contained shall prevent a seller re- 
butting the prima-facie case thus 
made by showing that his lower price 
or the furnishing of services or facili- 
ties to any purchaser or purchasers 
was made in good faith to meet an 
equally low price of a competitor, or 
the services or facilities furnished by 
a competitor. 


“(c) That it shall be unlawful for 
any person engaged in commerce, in 
the course of such commerce, to pay 
or grant, or to receive or accept, any- 
thing of value as a commisSion, 
brokerage, or other compensation, or 
any allowance or discount in lieu 
thereof, except for services rendered 
in connection with the sale or pur- 
chase of goods, wares, or merchandise, 
either to the other party to such 
transaction or to an agent, represen- 
tative, or other intermediary therein 
where such intermediary is acting in 
fact for or in behalf, or is subject to 
the direct or indirect control, of any 
party to such transaction other than 
the person by whom such compensa- 
tion is so granted or paid. 


“(d) That it shall be unlawful for 
any person engaged in commerce to 
pay or contract for the payment of 
anything of value to or for the bene- 
fit of a customer of such person in the 
course of such commerce as compen- 
sation or in consideration for any 
services or facilities furnished by or 
through such customer in connection 
with the processing, handling, sale, 
or offering for sale of any products or 
commodities manufactured, sold, or 
offered for sale by such person, un- 
less such payment or consideration is 
available on proportionally equal 
terms to all other customers compet- 


ing in the distribution of such prod- 
ucts or commodities. 


“(e) That it shall be unlawful for 
any person to discriminate in favor 
of one purchaser against another pur- 
chaser or purchasers of a commodity 
bought for resale, with or without 
processing, by contracting to furnish 
or furnishing, or by contributing to 
the furnishing of, any services or 
facilities connected with the process- 
ing, handling, sale, or offering fur 
sale of such commodity so purchased 
upon terms not accorded to all pur- 
chasers on proportionally equal terms. 


“(f) That it shall be unlawful for 
any person engaged in commerce, in 
the course of such commerce, know- 
ingly to induce or receive a discrimi- 
nation in price which is prohibited by 
this section. 


“Sec. 2. That nothing herein con- 
tained shall affect rights of action 
arising, or litigation pending, or 
orders of the Federal Trade Commis- 
sion issued and in effect or pending 
on review, based on section 2 of said 
Act of October 15, 1914, prior to the 
effective date of this amendatory Act: 
Provided, That where, prior to the 
effective date of this amendatory Act, 
the Federal Trade Commission has is- 
sued an order requiring any person to 
cease and desist from a violation of 
section 2 of said Act of October 15, 
1914, and such order is pending on re- 
view or is in effect, either as issued or 
as affirmed or modified by a court of 
competent jurisdiction, and the Com- 
mission shall have reason to believe 
that such person has committed, used 
or carried on, since the effective date 
of this amendatory Act, or is commit- 
ting, using or carrying on, any act, 
practice or method in violation of any 
of the provisions of said section 2 as 
amended by this Act, it may reopen 
such original proceeding and may is- 
sue and serve upon such person its 
complaint, supplementary to the origi- 
nal complaint, stating its charges in 
that respect. Thereupon the same 
proceeding shall be had upon such 
supplementary complaint as provided 
in section 11 of said Act of October 
15, 1914. If upon such hearing the 
Commission shall be of the opinion 
that any act, practice, or method 
charged in said supplementary com- 
Plaint has been committed, used, or 
carried on since the effective date of 
this amendatory Act, or is being com- 
mitted, used or carried on, in viola- 
tion of said section 2 as amended by 
this Act, it shall make a report in 
writing in which it shall state its 
findings as to the facts and shall is- 
sue and serve upon such person its 
order modifying or amending its orig- 
inal order to include any additional 
violations of law so found. There- 
after the provisions of section 11 of 
said Act of October 15, 1914, as to re- 
view and enforcement of orders of the 
Commission shall in all things apply 
to such modified or amended order, If 
upon review as provided in sald sec- 
tion 11 the court shall set aside such 
modified or amended order, the origi- 
nal order shall not be affected 
thereby, but it shall be and remain in 
force and effect as fully and to the 
same extent as if such supplementary 
proceedings had not been taken. 


“Sec. 3. It shall be unlawful for any 
person engaged in commerce, in the 
course of such commerce, to be a 
party to, or assist in, any transaction 
of sale, or contract to sell, which dis- 
criminates to his knowledge against 
competitors of the purchaser, in that, 
any discount, rebate, allowance, or ad- 
vertising service charge is granted to 
the purchaser over and above any dis- 
count rebate, allowance or advertising 
service charge available at the time 
of such transaction to said competi- 
tors in respect of a sale of goods of 
like grade, quality, and quantity; to 
sell, or contract to sell, goods in any 
part of the United States at prices 
lower than those exacted by said per- 
son elsewhere in the United States 
for the purpose of destroying compe- 
tition, or eliminating a competitor in 
such part of the United States; or, to 
sell, or contract to sell, goods at un- 
reasonably low prices for the purpose 
of destroying competition or eliminat- 
ing a competitor. 


“Any person violating any of the 
provisions of this section shall, upon 
conviction thereof, be fined not more 
than $5,000 or imprisoned not more 
than one year, or both. 

“Sec. 4. Nothing in this act shall 
prevent a co-operative association 
from returning to its members, pro- 
ducers or consumers, the whole, or 
any part of, the net earnings or sur- 
plus resulting from its trading opera- 
tions in proportion to their purchases 
or sales from, to or through the as- 
sociation.” 


Lebrecht to “Exporter” 


William M. Lebrecht, executive 
| vice-president, Boot & Shoe Recorder, 
New York, has resigned effective 
July 1 to join the Johnston Export 
Publishing Company, publisher of 
The American Exporter, in an ex- 
ecutive capacity. Mr. Lebrecht has 
been with the shoe journal for 20 
years. . ”y 


TWO CHARACTERS IN S. O. GOOFY SERIES 


‘GOOFY’ SERIES 
AIDS STANDARD 
IN ROAD TESTS 


Attention Value at New High, 
Survey Shows 


Chicago, June 17.-—-Tests of atten- 
tion power and readability of the 
“Goofy Series” of advertisements 
used by Standard Oil Company of 
Indiana in connection with its mile- 
age road test campaign mark the 
copy the most effective employed by 
the company in recent years, officials 
reported today. 

Meantime, on the crest of a wave 
of response that dwarfed original 
expectation, the test today had an 
entry list of 800,000 motorists, with 
half as many more expected before 
the entries close, July 1. 

The test, turning over all gasoline 
claims to the motorist to judge, 
opened May 1. It was originally in- 
tended to enroll 300,000 motorists in 
the area on a “selective” basis and 
that number of “Research Test Car” 
entry kits were made available. 

These were exhausted in the early 
weeks and the number was hurriedly 
quadrupled. The last 400,000 kits 
were distributed this week to deal- 
ers, bringing the total to 1,200,000. 


‘Goofy’ Copy Helps 


The supporting advertising cam- 
paign carried on consistently in 
newspapers throughout the territory 
was labeled the “Goofy Series” with- 
in the organization. The series fea- 
tures photographs of characters be- 
longing to the fictional “Tall Stories 
Club” and the copy relates their 
“Tall Stories” about gasoline usage. 

According to readership surveys, 
the copy has been read by a greater 
percentage of persons than any used 
by the company in recent years. 

McCann - Erickson, Ine., Chicago 
handling the campaign, went to 
Hollywood to recruit the characters 
for the effective illustrations used 
in the series. The idea was to pro- 
cure “expert” goofs but the use of 
generally - known character actors 
was avoided. 

Paul Holder, art director for the 
agency, interviewed more than 100 
character actors on Hollywood lots 
before making the selections. One 
of the women characters used came 
in with a special set of teeth, an- 
other had special ears and several 
used special wigs. 


Mr. Barnacle’s Recital 


The latest leading role in the “Tall 
Stories Club” series is taken by 
“Barclay B. Barnacle.” His opening 
line is “Already this Red Crown’s 
saved me more than I paid for it— 
and I’ve still got it.” 

To prevent the reader from _ tak- 
ing Mr. Barnacle too seriously, the 
company injects its own comment: 

“Mr. Barnacle, known throughout 
the state for his prominence in Tall 


Stories Club circles, was glad to tell 
us how he solved the problem of 
gasoline costs. We pass it on for 
what it’s worth, which doesn’t seem 
to be much.” 

Mr. Barnacle’s recital continued as 
follows: 

“T use our car all day and my son, 
Barclay B. Jr. uses it all night. That 
used to take a lot of gas—until we 
switched to Red Crown, yesterday. 

“Seems like right then our for- 
tunes looked up. Why, only 15 min- 
utes after I’d bought the first tank- 
ful I stopped in the bank and found 
I had 85 cents more in my account. 
That’s about five gallons saved. Be- 
fore the day was over, it’s a cinch 
I'd rolled up enough mileage to save 
me more than I paid for the gaso- 
line! 

“And this morning, after Junior 
had driven his girl 50 miles over 
to Lenoxville and 50 miles back to 
attend a lecture on Crop Rotation, 
there was still ten gallons left in 
the tank! 

“’Course some would say Junior 
might just ’o parked down the road 
a piece and never gone to Lenoxville 
—but anyhow I'll be buying Red 
Crown if I ever have to buy any gas 
again.” 


Slightly Exaggerated 


Standard Oil commented: “Of 
course no motorist really has any 
such exaggerated belief as this about 
gasoline mileage. That’s why Stand- 
ard is conducting the most extensive 
road test ever attempted, this sum- 
mer for motorists to find out 
the real facts about gasoline mile- 
age for themselves.” 

Mr. Barnacle was preceded on the 
stand by Mrs. Sarah Sashweight, 
whose testimonial was no less forth- 
right: “1,000 miles is all I ever try 
to get from a tankful of Red Crown.” 

Lester Longbow was another con- 
tributor with “252 miles to the gal- 
lon is how I figure it with Red 
Crown.” 

In each instance, the halftone 
took about half of the available 
space. 

The research test calls for record- 
ing detailed experience with gasoline 
during 65 days’ driving. Five thou- 
sand dollars in cash prizes are 
offered, with a capital prize of $1,000. 


Harry L. Adams Joins 
Baer-Bigler-Van De Mark 


The name of The Baer-Bigler-Van 
De Mark Co., Cincinnati, has been 
changed to Baer-Bigler-Van De Mark 
& Adams, Ine. In conjunction with 
a stock interest in the company, 
Harry L. Adams has been elected a 
director and vice-president. 

Mr. Adams was temporarily as- 
sociated with The Chester C. More- 
land Co. from February through 
May. For eight vears he was a vice- 
president of the Procter & Collier Co. 
The accounts formerly handled by 
Mr. Adams at Procter & Collier are 
now clients of Baer-Bigler-Van De 
Mark & Adams. 


Petrasch to New York 


Carl Schurz Petrasch, Jr., vice- 
president in charge of advertising, 
Rural Progress, Chicago, will direct 
the magazine’s easterm advertising 
division. New York offices have been 
moved to 250 Park Ave. 


Squibb Breaks 
Rule Against 
Prices in Copy 


New York, June 18.—During an in- 
tensive introductory campaign in 
July and August on its new tooth 
powder, E. R. Squibb & Sons, Inc., 
will deviate temporarily from the 
policy established a year ago not to 
advertise retail prices on any of its 
products. 

The decision to eliminate prices 
from copy followed several years of 
experiment with full prices and sug- 
gested minimum prices. At one 
time the price advertising was in- 
tended chiefly to show the public 
that the Squibb line was not high 
priced, and at other times the pri- 
mary purpose was to bring about 
price stabilization. 

The company was the second to 
adopt the Delcredere plan of price 
control, based on the manufacturer 
retaining ownership of wholesalers’ 
stocks and thereby being in position 
to enforce the status of agent on the 
wholesalers, In this way, the manu- 
facturer can refuse to allow his 
wholesaler-agents to ship retailers 
who “demoralize the market and 
create ill-will for the product.” The 
price advertising was dropped when 
this plan was found to work. 


Special Trial Offer 


The deviation for the period of 
the introductory campaign results 
from the wish to feature a money- 
back trial offer, consisting of a 40- 
cent standard can and a 25-cent can 
for 33 cents. The advertising will 
ask purchasers to use the small can 
first and to return the large size for 
a refund of the full purchase price 
if they find the product unsatisfac- 
tory. 

The two cans will be packed in 
one carton. The small one has been 
made up only for the introductory 
deal and bears the notice that it is 
a free sample and is not to be sold. 
The price put on it in the advertis- 
ing indicates its size relative to the 
regular package. 

At the conclusion of the introduc- 
tory campaign the company’s tooth 
powder and dental cream will be ad- 
vertised together and no mention 
will be made of prices. 


Schedule for Campaign 


Magazines, newspapers, radio and 
point-of-purchase advertising will be 
used to merchandise the introduc- 
tory deal. The campaign is under 
the direction of Geyer, Cornell & 
Newell, Inc. 

The magazine list includes The 
American Weekly, American Maga- 
zine, Collier’s, Country Gentleman, 
Cosmopolitan, Good Housekeeping, 
Hygeia, Ladies’ Home Journal, Mc- 
Call’s, Parents’, Saturday Evening 
Post, Time and Woman’s Home 
Companion. All advertisements will 
be a page in size,and some will be 
in color. The monthlies have re- 
ceived one insertion order and two 
of the weeklies will carry four ad- 
vertisements each. 

The same copy will be published 
in pages and large space units in 64 
newspapers. Advertisements for 
magazine sections will be in color. 
There will also be a number of roto- 
gravure advertisements, in addition 
to black and white. 


Stress Tooth Preservation 


The radio campaign, on 30 sta- 
tions, will consist of two spot an- 
nouncements a day, one in the day- 
time and one at night, five days a 
week for six weeks. 

The point-of-purchase material in- 
cludes a complete window and 
counter cards, both stressing the 
trial offer. 

Publication copy presents “the 
new purpose” in the care of teeth, 
asserting in headlines that most 
tooth decay can be prevented. 

The text states the new purpose 
in using a dentrifice is not merely 


‘to make teeth look well and to 


sweeten the breath but to prevent 
tooth decay. An important part of 
the Squibb plan for care of the 
teeth is the use of a scientific den- 
tifrice, such as Squibb dental cream 


and tooth powder.’ 


hs Wek Sn Oe St SO ag a ae SOP ar ee UN Ree ae of rie ad RE cM i le BR I eee TS a Se oie ee Se ie Sr he en ae gg ee, eo Rs ey de ™ A fi 5 ; - Ves * ‘ ul - Nie a gid 
eS a ae Se ee bgt, ee * Ba SY Ser ns A iy i stl Sey oe Aue ne we) ae 3 i}: Bae eas Se ce Nuala ye. ¥ a Sig ? mets es = Se ae eae! ge if : eH ut ay eS ge 5s iy. aaa Sate y ae a * Z ‘“ Fat 2 as at ee - 
ak eee rae? cee oes ~a ae ae. ran E ie 2 ene ee weit ie ke z OHS hes Meee sgt F age ae ivy ae ae . * EF i A SE ing fern by 4 . 3 Bas. 2 rt ae FURS es rs = pirainy hei, 
* . " - 5 sin 
eee ** oa 
mye % vt ite 
ate he os 
; pe 29 ee 
SSS ee SSS SSS SSS see 
Ties 
sh = 
i og 
ow” i : a ae ae 
" | oe ve 
yr —; ae eo : oe 
“dhs * - >. 7 = 
*X- ed P ¥ a es » as, 
a ee & - : i 
ea . £ i a ee mies), i ar 
. 4 i Meee ie er os Sy ig oe ae ae Sa 
B un . ae gee a 
} ® — r ae : . om sik: Sr pe “ . bs : 
en Dae ee eee nO. ae 
py. ~ ihe: i Sean 5 es. ial ‘ : . ? d i 
st ) in se 
. 2 ~ + an te es ; ; 
? . ee : ae 5 er 
h. | ; zs “Sa. e = ae a <5 , 
yal j ‘ ~— ae 4 ° b . : 
al le <2 d fren ; 
‘ ifr _—s, 4. ‘pi ee ‘ 3 
ee Syn . ee hep 3 eee sles 
| _ on om? mye me 
er * x ia af i ‘OP oe 
| _ ame be 
rae — . a. a A Pf } ; 
; } LP aT: : 5 : 5 : ~ ; : 
lS ai oth ay 5 4 q sii 3 
j \. ge: as 3% q ek: al de a ; 
Ag E %, er ree a! a aa Ba 2 i pt zs 
eS | 5 : .. ae pee , Fae if ae ee is 
> af Soe “ * ee iS <= On Bat sn ‘ iets : 
Les . ee m3 . i Ey 5 i : ie Se Lf 
a % oe ; ¥ Beare d “ : Se Sie PTs 
3 ; ih ae " : he \. — See re, 
nd un » - > Se * Reet, oN ee aE "7 Ca 
é ‘ ee te % eg oP cae Pai eee : ; . a Y iets 
a os eo ~ i ae ak ‘3 — Spee ; 
ex pi > Bat aes Mere s a 
. i Fes ee He ee. 3 os ater , ccc: Re 
ee r -- eee Layenny 
.. 4 ac Soames ie 
— sand A Sk» « " on - es < 
me ce 
V0- ae coe ° 
ty ee eee Cee 
Ar) ee eee ri 
| ———occceE=EEE=E=S=5qnmnm~»EeeEeEeEee ment ae 
las | ae ee 
of ae 
ae 
ieee: °° 
“ mo 
cy, oe 
J : sf a 
un- : BG 
99 Be ; 
oa ee pen. 
ea- i 
ae et “S H : 
} ae ; 
to | PS — 
oe eal “ ~s 
an. PAS wn en 
se 
A ae | 
— | ; Be Pick 
ciiaipandnte : ae 
+ on 
se) lags 
* ie a 
- ae Nee 
ee? 
ee 
) i, 
a ee Sar 
Rady. fe a2 
ei: 2 Nees 
rr Ag, 
™. 
a a 
oe ets 
, Lo ae 
a nae 
7 ig Vee 
a ae 
one 
sv 
[> aie ~ 
ae ae 2 
eee er 
ss a € 
oe ea 
eo 
as ss 
| es = aes 
| | . oa Mes 
as i 
a 
SEeOx: 
— 
| Meat ae 
| ee 2 
| “ j 
| .3 | 
% | ; 
——— 2 : ; 
<2 ase iv 
\S ; sie: ska 
a 
Mi = 8 on 4 
i > ee eid 
= ope 
3 e+ 
4 0 SS ee 
g ine 
_ ee Bi 
5 Beet 
| i Dea: 
4 ee. 
4 oa . Bi a 
2 i 
: { iL eae : 
a \ eR, 
. ee ie - 
q | > id 
x | —_——_—— - ks Be 
| # 
: | ae 
: Bik: 
J el 
p - as 
eas 
sd 
: nae. 
R ea 
s ie eee 
4 eet 
. x 
ain 
eon 
4 . Fi gt 
F } 4 ‘ 
7 ome 
| 
| } cre ' 
bee aa 
4] 4 g 2 OY a 
eld 
i } 
ril€ | f 
ke 
eh es 
ago § - 
. Tere till c 
eu ae oy 
a Bee oe . 
Bi Bet he 
oS ea i 
, ee Se. 
% ~ ee yk me cs g 7 7 , 2 weet . be 72 ¥ ot saz ¥ ©. hae ae ty put “ a Prone a. Ai oh Dra a RS Wi “ys b Ee n' adap 10% id » = a " A, ” Sa ey av ee re ia 3 ae sigs? al a ae < ae 4 A er Se, 4 es = Ain, See IT Sie er Oe 
ee Bee Behe ae Rem i he as See taht fe J Se OL igre ae ee ere ne | ie end , Ria Bethe at Go a) ee baat Wi fate fad See aac, Pe ah % rs ee ie Yah as - Pee i J ‘ BY eh si ne Capea 3 YR oa ei Tae ree ee ea! we % pie a We ot eg tnaigaae magia td Os. ¥ 
ES Pe a con eae Re SAMIR ss, Cheat ge Sa NMR a tee Sey Prin me pn aoe aad he ti aes ak ah Bg 9 ak Nae aN NS Pa my eee nel GRO NR : Vd tae Re fc sah es SOT AA ea as : Soe Pid 13) : es? ee te ee ies 
Rat kn Nes Denes eu: Be ON ae Rea tee GY kaa ar. if, J AND i ee A ee eee EM aa lat MANN: 2 SORES Area am tase Beata caer at cine ar Cape ap Cs ce EY che nea cao at aL 34 Bek ve ES «oe aaa Anaad ea nae ees: 2 £ Ree eee re 
ids 7 os biceps Mas REE 9 8 lt RU a a RN Margit cree Rs ee RANE ND or yy wate MS sere tn ie NMC yea eer nes Ag mae I. kage Nips eam MN NE oe Tem Nanas ia br WG Aaa RE Tie do tae RM aR Meer Ty oy gee RG LTE NY ts rey ON Mgt eee eee en ae ane ee ee ind aire Yee 
ae aes a Bis 8 i ae peas Pop ORI RIS eee RE Oe CRE Oe Se Tes 2a. 2 ee Pets Scape Pen ews ae Ceaner oe na Rt Mee ee POS ee 4 Pe it, 3 Bahay eek ae Pee oh ae ‘ge Mie Bie od PE hs ee Mae + . 
. . “iy . Ra : : ” é yeoe aE Wy : t py ee a} aes Died eee ens ae egy aL OY “ae 


a eo 
, 


30 


TES ire RS 


ADVERTISING AGE 


June 22, 1936 


COFFEE INDUSTRY 
YEARNS TO MAKE 
SPLASH LIKE TEA 


Chicago, June 18.—The Tea Mar- 
ket Expansion Bureau, Cleveland, 
has opened a summer campaign for 
iced tea in $2 newspapers of the 
Great Lakes region and in Good 
Housekeeping. 

Meanwhile, the Associated Coffee 
Industries of America are marking 
time in regard to their million-dol- 
lar-a-year co-operative advertising 
project, pending acceptance of pro- 
cedure by the National Federation of 
Coffee Growers of Colombia. Thé 
coffee campaign will be financed by 
a tax of ten cents per bag on coffee 
imported into the United States, the. 
money to be collected with co-opera- 
tion of producing countries and re- 
ceiving ports. 

The Colombia growers recently: 
notified the Associated Coffee Indus- 


| Womens CLoTHING 
STORE ADVERTISING 
THAN ANY OTHER 
CHICAGO DAILY 


head 


NEWSPAPER 


& 


THE, 


tries that they approve the plan in 
principle, but that a definite commit- 
ment cannot as yet be made. Co-op- 
eration has already been secured 
from the National Coffee Department 
of Brazil. 

Starts in Fall 


rand-McNeil-Horner Company, Chi- 
cago, and chairman of Associated 
Coffee Industries said that the in- 
dustry hopes to get the campaign 
under way by September. When 
Colombia pledges her co-operation, 
the association will be able to order 
full speed ahead. 

The industry has spent $100,000 in 
| coffee research at leading American 
| universities, seeking data on health 
benefits of the beverage. A mass of 
information awaits advertising treat- 
ment. 


Emphasizes Quenching Quality 


recognized as a thirst-quenching and 
cooling beverage in some of the hoit- 
test spots of the world. “Tea is the 
|universal drink in Bombay, used by 
| the white population to combat both 
|heat and humidity,’ typical copy 
states. 

The Tea Market Expansion Bureau 
will run a full, four-color page adver- 
tisement in the July issue of Good 
Housekeeping. 


Truth ~ Air 
Conditioning 
Will Be Told 


Columbus, O., June 18—A cam- 
paign designed to “clear up in the 
minds of present and potential users 
confusing statements and claims” 
will be launched next week by warm 
air heating and air conditioning 
equipment manufacturers. 


Plan Air Heating Week 


The movement, to culminate with 
National Warm Air Heating and Air 


'/ Conditioning Week, August 17-22, 


will be participated in by 15,000 
dealers and contractors. Twenty- 
four manufacturers and National 


Sheet Metal Contractor are sponsor- 
ing the movement. Plans for the 
campaign were approved at the na- 


‘Itional convention here today. 


OHIO SALES MAGNET 


Sales just naturally gravitate to WTAM 
advertisers. For it is the only high-power, 


clear channel radio 


Ohio —and the only 


station in Northern 
medium to reach and 


influence the buyers of the entire Cleve- 


land Chamber of Commerce trading area. . 


WTAM 


Completely programmed by NBC 


50,000 WATTS 


NBC Red Network 


CLEVELAND 


Herbert Delafield, treasurer of Du- | 


The iced tea campaign in newspa- | 
pers emphasizes the fact that tea is |. 


Getting Personal 


Appropriately enough, the most popular week-end hobby of Gen- 
eral Foods advertising executives is raising foodstuffs on their farms 
and suburban estates. Bob Bennett, however, objects to the statement 
that he putters about his garden at Ridgewood, N. J. He insists he 
attacks it... 


NEW HAT — Frank R. Pierce, manager of household refrigeration division, 
Frigidaire Corporation, Dayton, O., being inducted into service as a Texas ranger 
by Gov. Allred, of the Lone Star State. 


Verne Burnett has just shifted his farming operations to a new 
farm near Danbury, Conn. Before putting in his potatoes, he is re- 
modeling the picturesque, 160-year old farmhouse. . . Harold Mortimer, 
who has a farm in New Jersey, offers to match carrots and radishes 
with anyone in the General Foods organization at the drop of a hat. 

. Ella Myers, who looks after Certo advertising, also strives for a 
fair share of the horticultural honors for her sex. . . 


To complete the picture, Clarence Eldridge, Young & Rubicam 
v.p. who heads the GF contact group, occupies himself industriously 
with his huge farm near Pawling, N. Y. He grows everything from 
grains to lettuce and breeds a variety of stock. There is a rumor 
that it pays financially. . . 


The discordant note is struck by Ralph Butler. He not only 
doesn’t garden, but he swore off golf three or four years ago because 
it interfered with sailing. He spends his week-ends flying about the 
Sound on a small boat weighted down with canvas. . . 


Al Buckingham, Cluett, Peabody, spends his week-ends at Aykagil, 
which is another way of spelling golf. He shoots in the medium high 
eighties and is usually included in the list of tournament winners... 


Gordon Cole, Cannon Mills, has taken a cottage for the summer 
on the Jersey shore near Sea Girt. He's fond of the beach and of 
demonstrating Cannon beach towels to an admiring throng... 


Harold Thomas, Centaur Company, is well satisfied with a week-end 
which includes a long motor trip and a good golf course at the desti- 
nation. .. When Bill Wolff, Western Electric, isn’t busy on week-ends 
with community chest work for Woodmere, L. I., his year-round home, 
he goes to ball games and follows his hobby of landscape photography. . . 


Fred Dieterich, Mennen Company, divides his week-end custom 
impartially between the Jersey shore points. He likes to swim and 
golf, and doesn’t like tennis and fishing. . . Jim DeCesare, Health Prod- 
ucts Corporation, takes a cottage for the summer at Mantolokin on 
the Jersey shore. He loathes golf, but goes in enthusiastically for 
swimming, fishing and tennis. . 


Dave Davies, Seagram's, spends his week-ends in the saddle in the 
Saddle River country, where he lives year-round because the riding is 
perfect. He keeps three fine saddle horses and can always produce 
as many more as necessary to give every guest a mount... John Cole, 
National Distillers, and R. J. (Dusty) Dustman, Kudner a.e. on National 
Distillers, usually spend their week-ends with a sailing party aboard 
Dusty’s fast sloop, which hails from Westport. . . 


Huntington (Tack) Hardwick, account executive for Doremus & 
Co., Boston, has been selected as one of the judges for the Soap Box 
Derby to be staged by the Boston Herald-Traveler. .. Charles A. Adams, 
export manager, Dennison Mfg. Co., has been elected president of the 
export club of the Boston Chamber of Commerce. . . Orie Wernecke, 
who represents The American Weekly in Cleveland and thereabouts, 
is feeling pretty high these days over the arrival of a new daughter, 
Mary Lois. . . 


Winthrop L. Carter, president of the New England Council, has 
been making a research into reasons why people travel to where they 
do. Being a practical fellow, he went to the Southwestern United States, 
Mexico and Hawaii for the answers. . . General Edward J. Stackpole, 
who publishes the Telegraph Newspapers at Harrisburg, Pa., is the 
same fellow who runs the book publishing firm in New York... 


Bill Gallatly, of WOR, New York, issued a certificate looking sus- 
piciously like those given by the Government to veterans, and reading, 
“A Veteran Station Pays Bonus Coverage.” That’s something. . . John 
H. Kunsky, vice-president and treasurer of Kunsky-Trendle Broadcast- 
ing Corporation, Detroit, has changed his name to John H. King. The 
corporation has shifted to King-Trendle. Edward King Gaylord, edi- 
tor and publisher of the Oklahoma City Oklahoman and Times, may now 
write LL.D. after his name, that degree having been conferred on him 
by the University of Colorado last week. . . 


Farm Population 
Reaches New Peak 


Washington, D. C., June 18. 
-Farm population gained 1,- 
356,557 between April 1, 1930, 
and Jan. 1, 1935, the Bureau of 
the Census reported today. 
The total farm population is 
now 31,800,907, the largest ever 
recorded. Only 34 states re- 
corded gains in the five years, 
however. 


+ 

Tire Dealers 

Get Plaques 
from Goodrich 


+ 


Akron, O., June 18.—Every tire 
dealer in the United States who has 
sold Goodrich tires for five years or 
more will receive during 1936 an 
award from J. D. Tew, president of 
the B. F. Goodrich Company, in rec. 
ognition of the dealer’s years of as- 
sociation with the company. 

The award will be in the form of 
a wall plaque, 12 inches high, cre- 
ated by one of the country’s fore- 
most award designers. These will 
be presented for 5, 10, 15, 20 and 
longer five-year periods of selling 
the company’s products. 


Other Recognition Given 


Each dealer with the company five 
years or more will receive one of the 
plaques showing his length of con- 
tinuous association in five-year pe- 
riods. Upon completion of added 
five-year periods, other recognition 
will be given. 

The plan is also being followed 
with dealer representatives of the 
mechanical goods division of the 
company. 


Winans to Agency 


J. H. Winans has joined Dameron- 
Reynes, Inc., New York, as an ac- 
count executive. He was previously 
advertising manager of Packard 
Motors Export Corporation, and with 
J. Walter Thompson Company. 


MAGIC WINGS 
to Your 


SHIPMENTS 
2.500 Miles Overnight 


Your shipments by NATION- 
WIDE Air Express move from 
border-to-border and coast-to- 
coast — 2,500 miles overnight. 
The modern magic of Air Ex- 
press melts miles into minutes. 


ADVANTAGES OF 
NATION-WIDE AIR EXPRESS 


* Day and night service. 

* Prompt pick-up and special de- 
livery at no extra charge — 
door-to-door. 

* Fast co-ordinated service be- 
tween swift trains and planes. 

* Reaches 215 cities in the U. S. 
and Canada and 32 Latin Amer- 
ican countries. 

* One organization—one respon- 
sibility. 

* Low, economical rates. 

For prompt service or information 

telephone any Railway Express office. 


AIR EXPRESS 


DIVISION 
RariLtway ExprRESS AGENCY 
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|. L MAPES, OF 
BEAUMONT, DIES 
OF THROMBOSIS 


Beaumont, Tex., June 16.—James 
Lytton Mapes, president and owner 
of The Enterprise Company, pub- 
lisher of the Enterprise and Journal, 
died at his home here Friday, after 
a long siege of cardiac thrombosis. 
He was 56 years old. 

For nearly a quarter of a century, 
through a period of the most impor- 
tant growth of eastern Texas and 
southwest Louisiana, he had been 
executive head of the Enterprise, 
leading it to a prominent status in 
the Southwest. 

Mr. Mapes was a past president of 
both the Southern and Texas News- 
paper Publishers’ Associations. At 
the time of his death he was a direc- 
tor of the S. N. P. A. He was also 
a member of the Texas Press Asso- 
ciation. 

It was in the job of a subscription 
collector with the Montgomery Ad- 
vertiser that Mr. Mapes began his 
newspaper career. He was born on 
a farm near Highland Home, Ala. 

Mr. Mapes left the Advertiser to 
take a position on the Meridian, 
Miss., Dispatch. In 1908, a year later, 
he came to Beaumont to become cir- 
culation manager of the Enterprise. 
While he was in this position the 
paper’s circulation rose 50 per cent. 
In 1921, the Enterprise acquired the 
Journal, evening contemporary. 

In 1911 he was named business 
manager of The Enterprise Company 
and in 1919 became president and 
general manager. Since 1931 he had 
also held the title of publisher. 

Mr. Mapes had a marked ability 
to hold his friends’ affection. Each 
January 31, the anniversary of his 
arrival in Beaumont to become the 
Enterprise circulation manager, he 
received, among others, a telegram 
trom Joel Chandler Harris, Jr., of 
Atlanta Georgian. Mr. Harris, son 
of the famous Joel Chandler Harris, 
was in charge of the Beckwith Spe- 
cial Agency when that agency served 
the Enterprise in Beaumont. He 
was a close friend of Mr. Mapes. 

The publisher is survived by his 
widow. Funeral services were held 
here Monday. 


— 


W. J. Ferris, Buffalo 
Outdoor Expert, Dies 


Buffalo, N. Y., June 16.—William 
J. Ferris, 64, a pioneer and expert 


SAMCO PORCELAIN SIGNS 


ADD THAT EXTRA PUNCH 
AT “POINT OF PURCHASE” 


Real Values Assured 


SAMUEL STAMPING & ENAMELING CO. 
516 Charles St. 
Baltimore, Md. Chattanooga, Tenn. 


‘S228 SEND FOR THIS 
-FREEBOOK = 


—Informative 

—Profusely Illus- 
trated. Your request will bring 
only the book—no salesman. 


m 
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PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 


Name _-.-- 


in outdoor advertising, died at his 
home here Sunday. 

From 1893 to 1915 he was office 
manager of the Whitmier & Filbrick 
Advertising Company. In 1915 he 
interested others in purchasing the 
Filbrick interests with him, as Whit- 
mier & Ferris Company and served 
as president of that firm until his 
death. 


Eldred G. Bentley, of 


Seating Firm, Taken 
Grand Rapids, Mich., June 17.— 
Eldred G. Bentley, 62, advertising 
and promotion manager for the 
American Seating Company, Grand 
Rapids, died here yesterday after a 
week’s illness. 
Mr. Bentley had resided in Grand 


Rapids since 1931, when the execu- 
tive offices of the company were 
transferred here from Chicago. 


Funeral services will be held tomor- 
row at Wilmette, III. 


Samuel Champion Dies 

Lansing, Mich., June 17.—Samuel 
Champion, 66, former president of 
the Michigan Outdoor Advertising 
Association, died at his home in Cass 
City yesterday. 


H. A. Thompson Dies 


Greenwich, Conn., June 16.—Harry 
A. Thompson, 69, retired publisher, 
died Saturday at his home here. He 
was formerly art editor of The Sat- 
urday Evening Post and editor of 
Country Gentleman. 


Harry Smith Succumbs 

New York, June 17.—Harry L. 
Smith, 42, died yesterday in Phila- 
delphia, apparently of a heart attack. 
For the past eight years he repre- 
sented The American Magazine in 
New York and Philadelphia, follow- 
ing seven years in Chicago. 


Tyler Is Drowned 
Cleveland, O., June 16.—EKarle 
Tyler, 29, a National Broadcasting 
Company engineer, was drowned in 
Lake Erie June 14. He was in Cleve- 
land in connection with the Repub- 
lican convention. 


Walworth Succumbs 
Chicago, June 18.—James A. Wal- 
worth, of the sales staff of Oppor- 
tunity, died last night at Ravens- 
wood hospital following a major op- 

eration. He was 29 years old. 


QUEEN MARY 10 
BE FEATURED IN 
IHC TRUCK COPY 


New York, June 18.—Timed with 
the second arrival of the Queen Mary 
in New York early next week, news- 
paper advertising by the Interna- 
tional Harvester Company, will tell 
a story of century-old service by 
three large organizations. 

“As the super-liner Queen Mary 
is warped into her berth,” copy will 
relate, “International trucks owned 
by the Empire Laundry are on the 
pier to serve Cunard, oldest customer 
of New York’s oldest laundry. This 
Empire-Cunard association dates 
back nearly 100 years and in recent 
years products of another century- 
old organization have speeded up 
this steamship-laundry service.” 

Photographs will show the Queen 
Mary docking and Empire’s Interna- 
tional trucks ready to do their part 
in servicing a great liner. 

The practice of playing up clients’ 
businesses, as opportunities appear, 


has long been a part of International. 


truck advertising policy. Good-will 
and more timely copy are sought. 

Aubrey, Moore & Wallace, Inc., 
Chicago, is the agency. 


CANADIAN PACIFIC 
MAKES SUGGESTION 


New York, June 18.—The reaction 
to the Canadian Pacific Railways’ 
advertisement calling attention to an 
improvement in a rival’s service sug- 
gests that a new and unique tech- 
nique has been proved effective. 

The copy was in the form of a 
welcome from the Empress of Brit- 
ain, flagship of the Canadian Pacific 
Atlantic fleet, to the Queen Mary, 
the pride of the Cunard-White Star 
line. It was published as a 1,000- 
line advertisement in the June 1 edi- 
tions of New York Herald Tribune, 
New York Times and Chicago Tri- 
bune, and as a page in the June 8 
issue of Time. 

Despite the pleasant tone of the 
copy, it contained references which 
could be considered somewhat mis- 
leading. 

It called the Queen Mary “the 
newest mistress of the seas,” though 


Midwestern Special 
for Boston Meeting 


Chicago, June 18.— The New 
York Central and Michigan 
Central have collaborated to 
provide a “Midwestern Adver- 
tising Special” to the conven- 
tion of the Advertising Fed- 
eration of America at Boston. 
The special will leave the La- 


Salle Street station, Chicago, 
at 2 P. M., CDST, Saturday 
June 27. Homer J. Buckley, 


Buckley - Dement Company, is 
chairman of the committee. 


the huge British ship has not yet 
wrested the speed title from the Nor- 
mandie. More confusion on this point 
was added by the statement: 

“To the Queen Mary, the Empress 
of Britain surrenders the crown of 
speed—fastest liner under the Brit- 
ish flag.” 

Record of Ship 


The “crown of speed” handed over 
so graciously by the Empress of 
Britain is the distinction held by 
this ship of being the fastest boat 
between Southampton and Quebec. 
No analysis of the average hourly 
speed of the Empress on a crossing 
has been made. The Queen Mary 
plies between New York and South- 
ampton., 

The most unusual feature of the 
advertisement is the suggestion that 
trans-Atlantic travelers vary the mo- 
notony of the trip by crossing on 
the Queen Mary and returning on 
the Empress of Britain. Results 
from the suggestion will be watched, 
and if it appears that popularizing 
of the idea will increase traffic, it 
will be repeated. 


Cunard Executives Pleased 


Executives of the Cunard-White 
Star line were delighted with the 
salutation from the Empress of Brit- 
ain but see no appropriate occasion 
at present for acknowledging it in 
kind. It was inspired, they believe, 
not only by sportsmanship and a 
burst of national pride, but by the 
fact that Cunard has concentrated 
its advertising for some time on 
selling the safety and comfort of 
ships manned by British sailors and 
flying the British flag, a type of copy 
which helps other lines, as well as 
Cunard. 


Sales Group Celebrates 

The New York Sales Managers 
Club observed its 20th anniversary 
June 19, with a dinner and celebra- 
tion attended by past presidents. 
Speakers included Professor Paul H. 
Nystrom of Columbia University; 
Jack Jones, vice-president of Alex- 
ander Hamilton Institute; T. J. 
Reynolds, vice-president, Diamond 
Match Company; C. K. Woodbridge 
of Arbuckle Brothers, E. D. Gibbs 
and W. A. McDermid. 


Fisher Joins “Elks” 
Lloyd Fisher has joined Elks 
Magazine, New York. He was for- 
merly an account executive with 
Lawrence C. Gumbinner Advertising 
Agency, New York. 


Columbia Mills to AD & P 


Columbia Mills, Ine., New York, 
manufacturer of Venetian blinds and 
window shades, has appointed An- 
derson, Davis & Platte, New York. 


— 


Sorty~ but 
the manager 
Can't see you 
today 


You can get by this barrier to the 
great Club Market- present your 

product thru Club Management; 
5 S. Wabash Avenue, Chicago. 
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to produce a 


Graphicut accents the features of a display in bold, high relief. 


nee. US. PAT. OFF.” 


The ONLY technique 


Simple to send — (ships flat) . . . Simple to set up. 


Its merchandising scope is unlimited! 


Graphicut is fully protected by U. S. Letters Patent. 


Ingenious, impressive, compelling — lifts any display out of the rut of sameness. 


It’s so new, so different, so revolutionary, it has no competition for attention. 


For display creators and sales promoters it opens new fields of visualization. 


Write for representative showing of completed Graphicut samples. 


GRAPHICUT DISPLAYS, Inc., 480 Canal St.. New York 


For Examyale 


Consider the Gold Stripe display above 
. . » The Graphicut technique in the 
girl’s legs and dress gives them a 
moulded realism such as no other card- 
board treatment can. You actually see 
vy the sleek, smooth contour of the limbs 
and the graceful sweep of the frock. 
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ADVERTISING AGE 


June 22, 1936 


Introduce Vita Bake 


Vita Bake baking powder, made 
by Merchants Coffee Co. of New Or- 
leans, is being introduced in several 
southern states through co-operative 
dealer advertising. Home baking 
contests, with prizes awarded for 
best cakes baked with the powder, 
are being used. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


LOST: 


If you are looking for the key to 
the rich southern market, a letter 


to us will bring facts and figures on 
summer sales opportunities that will 


open your eyes. We think you'll agree 
that this station is the key you need 
to open new business. Make us 
prove it! 


Cleveland . . 610 kilocycies 


ACCOUNTS 


on WJAY 
now profiting by 


WIAY’S 


Merchandising Service 


Cardinal Laboratories 
Blackett-Sample-Hummert, Inc. 


Dixie Margarine, 
placed direct 


DRUMS Dry Cleaner, 
Cc. C. Winningham 


Gold Cross Milk 
Erwin-Wasey & Co. 


La Choy Products, 
placed direct 


Quick-Serve Beans, 
Martin, Incorporated 
Cleveland is a better market this 


ear than ever before—Send for 
JAY’s rate card. 


Edythe Fern Melrose, Mgr., 
Station WJAY 
new studios Carnegie Hall 
Cleveland CHerry 0464 


Rep. 
Aerial Publicizing, Inc. 
New York Chicago 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 
From $2580 Single 


From $400 Pouble 
Suites from $6.00 to $15.00 


AT RADIO CITY 


UPA AY AVVMSAUALAA ny 


ii} ii 


¢ WP ttt 
- at 51st ST. ad 
JOHN lL. HORGAN - MANAGING DIRECTOR 


COLGATE TRIO 
GOES TO WORK 
FOR FRIGIDAIRE 


New York, June 18.—Princess Pat, 
Ltd., will sponsor a new program 
over six stations of the NBC Blue 
network, June 21 at 6:30-7 p. m., 
EDST and Sundays thereafter. Title, 
“A Tale of Today”; agency, Mc- 
Junkin Advertising Company, Chi- 
cago. 

“The Nomination Sweepstakes,” a 
contest sponsored by General Mills, 
will be announced Monday, June 22, 
on the “Gold Medal Hour,” which is 
heard five times weekly over the Co- 
lumbia network, and will be publi- 
cized on that program for three 
weeks thereafter. The contest ends 
July 10, awarding 357 prizes. An ad- 
vertisement in The American Weekly 
will be the only other announcement. 

Members of the radio audience 
will be asked to submit names for 
the company’s program, and to indi- 
cate a preference among the fea- 
tures. Seven Graham sedans will be 
given as first prizes, and other 
awards include 50 Fairbanks-Morse 
refrigerators and 300 Fairbanks- 
Morse radios. Entry blanks will be 
available from grocers and must be 
accompanied by proof of purchase of 
one of the company’s products. 

Bing Crosby will take a _ three 
months’ vacation from the Kraft Mu- 
sic Hall program starting June 25, 
and Bob Burns will take his place 
for that period. 

Also on June 25, the Kellogg Com- 
pany begins its renewal of “Holly- 
wood Talent Parade” over eight 
NBC Pacific Red network stations 
from 9:15 to 9:45 p. m., PST, on 
Thursdays. The agency is N. W. 
Ayer & Son, New York. 


Chatterboxes Return 


The Frigidaire Corporation will 
feature Clara, Lu ’n’ Em, who were 
formerly soapsuds stars, in a new 
program, starting June 26, at 9:30 to 
10 p. m., EDST, over 59 coast-to- 
coast NBC Blue network stations, 
and Fridays thereafter. The new 
series, directed by Lord & Thomas, 
Chicago, is nameless. 

Don Wilson will take over the 
star-spot on the Jello-O show for 
General Foods, effective June 28, 
when Jack Benny leaves for the 
coast to make a picture. The agency 
is Young & Rubicam, Inc., the net- 
work, NBC Blue, the time, Sunday 
evenings. 

Beginning with the broadcast of 
June 17, Jerry Cooper, baritone, is 
featured on the Magic Mirror pro- 
gram for Pompeian. The show is 
heard Wednesdays on WABC. 

Ward Baking Company has re- 
newed its contract with Columbia for 
the “News of Youth,” children’s pro- 
gram. The renewal was effective 
with the broadcast of June 16. The 
program is for Ward’s bread and 
cake and is heard Tuesday, Thurs- 
day and Saturday from 6:15 to 6:30 
p. m., EDST. Fletcher & Ellis, Iac., 
is the agency. 


Toy, Bicycle Papers 
Are Consolidated 


Toys and Novelties, published by 
Porter-Spofford-Langtry Corporation, 
Chicago, and Toy World - Bicycle 
World, published by the Chilton Com- 
pany, Philadelphia, have been 
merged into Toys and Bicycles, ef- 
fective with the issue of July, 1936. 

The merged business paper will be 
published by Toys and Bicycles Pub- 
lishing Company, 307 N. Michigan 
Ave., Chicago, headed by H. J. Bligh. 
To the original staff of Toys and 
Novelties two additions have been 
made from the staff of Toy World. 
Corena Daugherty has been named 
business manager, and H. Lee Tread- 
well, eastern advertising manager. 


Manders in Chicago 


The Chicago headquarters of The 
Manders Company, New York, crea- 
tor and manufacturer of lithographed 
and printed display material are now 
located at 216 S. Jefferson St. Fred J. 
Benjamin, who has been servicing 
western clientele for the past year, 


is in charge. 


“Help Wanted” and “Situations 


charges $1. 


per in., $4.75; 
per in., $4.00: 13 to 15 in., per in., 
contracts. 


The rates for this department are as 
Wanted,” 


All other classifications (single jneegtion rates): % inch, $2.75; 1 to 3 in., 
4 to 6 in., per in., $4.50; 7 


follows: 


30 cents a line, minimum 


o 9 in., per in., $4. 25; 18 to 12 in., 


$3. "8. Write for discounts on term 


POSITION WANTED 


PUBLIC RELATIONS, PUBLICITY 
SPECIALIST, extensive background 
newspaper, related fields. Now em- 
ployed, corporation, record of achieve- 
ment. Can organize, administer de- 
partment. Line of “hooey,” petty poli- 
tics not characteristics. Just efficient, 
consistent, long-term result producer. 
Minimum $9, 000 annually, start. 

Box 787, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


PUBLICATIONS WANTED 

We can represent a few good news- 
papers and magazines, as eastern rep- 
resentatives. 

H. H. Myers, 1032 Filbert St., Phila., Pa. 
“PENNY” ADV. PHOTOGRAPHS 
Stimulate business with photo repro- 
ductions of your products—four sizes 
—gummed on back—use as inserts— 
tip on all your sales letters at low 
cost—send for samples, prices. 
MOSER, 404 N. Wells St., Chicago 
FAST! ACCURATE! ECONOMICAL! 
Newest process reproduces all sorts of 
illustrated advertising literature, sales 
letters, testimonials, price lists, etc., 
direct from your copy, eliminating 
typesetting or engravings. 

In New York, our representative 
will call on request; elsewhere, send 
for complete information. No obliga- 
tion, of course, 

LAUREL PROCESS, 480 Canal, N. Y. C. 


PHOTO POST CARDS 
Actual Reproductions of your 


Photos - $15.00 per 100 
8x10 Size for Salesmen’ s 
Samples $10.50 per 160 


Graphie Arts Photo Service, Box 365, 
Hamilton, Ohio. 


HELP WANTED 


SELLING AND SALES MANAGE- 
MENT OPPORTUNITY 


An organization of nineteen years fur- 
nishing a highly specialized national 
display advertising and merchandising 
service throughout the United States 
and Canada has a sales opportunity in 
Chicago for a successful salesman 
NOW getting business from leading 
national food and drug advertisers. 

If this man produces the sales results 
we are after, he will be offered an op- 
portunity to become sales manager of 
this branch. Write fully to 

Box 780, ADVERTISING AGE, Chicago 


SERVICES 


15% TO AGENCIES 

On all car card space orders. $50 per 

menth includes rich Honolulu in your 

campaign. Write to Adv. Dept. 

HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


FOR SALE 


Established local magazine (Chicago). 
Income maintains office, pays salaries 
and expenses. ews good profit. Un- 
usual opportunit 

Box 788 AOVERTISING AGE, Chicago 


BUYERS ARE AMBITIOUS 


We need more good mechanical and 
engineering trade papers either paid 
or controlled circulation. 


Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


INFORMALITY 10 
MARK MEET OF 
BROADCASTERS 


Chicago, June 18.—Plans for crea- 
tion of a Radio Research Bureau, 
recently spurred by the appointment 
of Paul F. Peter as secretary of the 
Joint Radio Research Committee, 
will be projected at the 14th annual 
convention of the National Associa- 
tion of Broadcasters to be held here 


July 6-8. Equally in the limelight 
will be the proposed copyright 
bureau. 


The bureau would authenticate 
station coverage data and audience 
surveys. James W. Baldwin; man- 
aging director of NAB, and Arthur B. 
Church, KMBC, Kansas City, chair- 
man of the Broadcasting Committee 
of five of the Joint Committee of 
Fifteen representing NAB, American 
Association of Advertising Agencies 
and the Association of National Ad- 
vertisers will present plans for crea- 
tion of the bureau at the sessions 
here. 

The Bureau of Copyrights is an 
outgrowth of the long patent fight 
between the NAB and ASCAP. 
Thus far it is in a somewhat nebu- 
lous state, but plans are likely to be 
crystallized at the Chicago meeting. 

The convention may also hear 
plans for setting up separate organ- 
izations within the NAB to represent 
clear channel stations, regional sta- 
tions and local stations. 

The program as outlined calls for 


only two invited speakers — Judge 
Eugene O. Sykes, chairman of the 
FCC Broadcasting Division, and 


C. H. Sandage, chief of the Trans- 
portation & Communications Di- 
vision of the U. S. Census Bureau. 
With the formal presentations 
limited, considerable time has been 
left in the program for floor dis- 
cussions. 


Lasky Adds Gutelius 


Donald L. Gutelius has become as- 
sociated with the Lasky Company, 
Newark, N. J. He was formerly in 
the air conditioning department, Gen- 


Lineage Booms 


As Dealers Bid 
for Bonus Cash 


(Continued from Page 4) 
Hurst Loan Company, invited atten- 
tion to a special offer to the matri- 
monially-inclined, a lady’s diamond 
engagement ring, worth $225, for 
$69.50. 

Rainen Furniture Company told 
veterans they could make their 
wives “doubly happy” by saving 
their bonus money and buying a 
Kelvinator refrigerator on easy 
terms. 

“You owe her an Alaskan fur 
coat,’ was the Alaskan Fur Com- 
pany’s admonition to the newly-rich. 
“Give her the surprise of her life. 
She deserves it.” 


Aid “Little Soldiers” 


Getting down to the next family 
classification, a Kimball piano dis- 
tributor urged a gift of “Something 
permanent for Little Soldiers.” An 
illustration showed a group of chil- 
dren playing with swords and 
drums. 

Pecks of Kansas City pictured a 
veteran who has just cashed his bo- 
nus check, in an amusing illustra- 
tion, and pointed out that this wise 
veteran bought his outfit at that 
store, and then let the “missus” get 
herself all spruced up too. 

A cartoon illustration was used by 
Rothschild’s to drive home its sales 
message. The drawing showed a 
veteran almost smothered by his 
bonus mail. “When I get out,” he 
tells his wife, “I’m going to cool off 
in one of those Society Brand Tropi- 
cal Worsted suits.” 

Stressing the theme of buying last- 
ing and worthwhile merchandise, 
the Board of Public Utilities of Kan- 
sas City called attention to electric 
refrigerators and other needed home 
equipment. “Have something of 
which you can say ten years from 
today: ‘I’m glad we bought that’,”’ 
was the utilities’ advice. 

A co-operative advertisement by 23 
realty companies urged veterans to 
“own a piece of the land you fought 
for!” 

A one-inch advertisement by the 
Premium Ice Cream Company told 


money, and featured a quart of ice 
cream for only 25 cents. 

United States Steel Corporation 
has launched a poster display cam- 
paign in its various mills and offices 
of subsidiaries for education of em- 
ployes. The posters made their 
debut just before distribution of the 
soldiers’ bonus. 

Questions on the posters inquire 
of employees whether they are pur- 
chasing automobiles, new kitchen 
utensils, etc., and give the advice: 
“Ask if any of these articles are 
made of United States Steel. Re- 
member, more steel means more 
work.” 


Advertising School Is 
Organized in St. Louis 


A school of advertising and mer- 
chandising, with a complete three- 
year course, will be opened by the 
City College of Law and Finance, St. 
Louis, in September, Prof. A. Eber- 
sole, president, has announced. 
Robert Emmett Kane, director of 
the creative department of Anfenger 
Advertising Agency, will be dean. 
Charles P. Michels, office manager 
and an executive of Gardiner Adver- 
tising Co., and Don Johnson, art di- 
rector of the same company, will be 
associated with Mr. Kane on the 
teaching staff. 


“Streamlined” Posters 


Shown in New Orleans 


The Orleans Outdoor Advertising 
Co., New Orleans, has developed a 
“streamlined” poster board design, 
which is employed on all new boards 
erected in the New Orleans area. 

The company has applied for a 
patent on the design, a departure 
from the traditional oblong shape. 


To sell to hotels, use 


Terotel Monthly 


Member A. B.C. and A.B. P. 


Published by JOHN WILLY, INC. 
Merchandise Mart, Chicago 


KICK 


for Old Stories 


“Big up" your charts, sales 
presentations, anything gra- 
phic. Big them up to jumbo 
size with Rapid Giant Prints 
—and see new meaning, new 
authority, new sales wallop 
flow into them! SIZE DOMI- 
NATES! Bigness sounds the 
dramatic modern calling notel 
Say it BIG and you make it 
stick! Let a Rapid Contact 
Man explain. (Reach for that 
phone now, while you're think- 
ing about it!) 


SIZE DOMINATES! 


RAPID 


COPY SERVICE CO. 


GIANT PRINTS 
*STATS 


6 BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, VAnderbiit 3-3680. 

CLEVELAND, Ninth — Chester Blidg., 

MAin 9335 @ CHICAGO, (10 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. The Cactus and the 
Giraffe. 

This booklet tells the story of The 
Des Moines Register and Tribune in 
relation to their trading area, how 
they fit their environment and fill 
the needs of their readers. With a 
coverage of more than 40 per cent 
of all Iowa families, the Register and 
Tribune change the state into a 
single sales city of 2,470,939, the 


booklet states. 


968. 


No. 970. The Postman Rings. 


In this brochure, House & Garden 
presents the story of its plan, initi- 
ated in January, to stimulate all-year 
interest in silver, china and other 
merchandise sold by jewelers. Edi- 
torial features of the plan are out- 
lined, as well as the supporting trade 
program. Numerous letters from 
jewelers all over the country are re- 
produced as evidence of the plan’s 
success. 


No. 971. Radio in 1936. 


With few exceptions, the figures 
in this book are from a nation-wide 
quarterly study of radio families con- 
ducted by Dr. Daniel Starch in 193! 
for Columbia Broadcasting System 
The study is based on 24,000 persona! 
interviews distributed among all in- 
come groups and geographical di 
visions of the country. Contents in 
clude sections devoted to radio 
ownership, radio distribution, listen- 
ing habits, and trends. 


No. 969. Santa Claus Comes tc 
Oklahoma City This Summer. 


Millions of dollars from wheat, oi) 
and the soldiers’ bonus will bring 
Christmas-time prosperity to the 
Oklahoma City market this summer, 
says this folder issued by The Daily 
Oklahoman and Oklahoma City 
Times. Figures on oil production 
and wheat acreage by counties in 
this trade area are shown. 


No. 858. The Income Factor in 
Relation to Commodity Use and 
Ownership. 


This analysis of the new series of 
Department of Commerce studies has 
been issued by Macfadden Publica 
tions “as a contribution to the chart- 
ing of the volume market.” Taking 
Government figures for Salt Lake 
City, the survey coordinates the data 
to give a picture of (1) The demon. 
strated ability of a Salt Lake City 
income class to absorb a given num- 
ber of units; (2) The saturation of 
the class so far reached, and (3) The 


undeveloped potential within the 
class. 
No. 923. The Redbook of Authors 


and Illustrators. 


Besides listing the authors and il- 
lustrators who have appeared in 
Redbook, and describing the publi- 
cation’s editorial policy, this brochure 
gives statistics on the average Red- 
book family, and circulation figures 


The R AY 
SCHOOLS 
Dept.S* 116 S.MICH.AVE..CHICAGO 


MOTORS ane 
MECHANISMS 


All types including New 10 ounce, 110-v., 
beck geared motor unit thet plugs into light circuit. 
No batteries. No radio intert Ne f 

Cool running. Provision for any 


ting—any positi 
$1.10 in thousand lots. 
FURNTASLES, TOO 


MANUFACTURING 
©. S2nd AVE 


co 
CICERO. tht 


showing Redbook’s value to the ad- 
vertiser from a quantitative, as well 
as qualitative standpoint. 


No. 924. Exact Measurement of the 
Spoken Word. 


This book issued by Columbia 
Broadcasting System, contains ab- 
stracts of 17 psychological investiga- 
tions on the relative value of visual 
and auditory suggestion, covering 
studies made from 1902-1936. In each 
instance brief notes have been in- 
cluded on the materials and methods 
of these experiments. 


No. 931. Habitual Travellers Read 
The Literary Digest. 

A folder issued by The Literary 
Digest, showing, through a discus- 
sion of its editorial contents, the 
value of The Digest’s appeal for 
travel-minded readers. 


MUTUAL SIGNS 
WITH DON LEE: 
WILL SPANU. S. 


Chicago, June 18.—Mutual Broad- 
casting System’s extension to the 
West Coast, completing cross-coun- 
try coverage, will take place the first 
of the year with affiliation of four 
Don Lee Broadcasting System sta- 
tions, it was learned today. 

The forthcoming move to the 
Coast, as reported in ADVERTISING 
AGE May 11, was crystallized with 
signing of a contract with the Don 
Lee organization to switch over to 
Mutual the day after their contract 
with Columbia Broadcasting System 
ends December 31. 

The California stations on the Mu- 
tual hook-up will be KHJ, Los An- 
geles; KFRC, San Francisco; KGB, 
San Diego, and KFBK, Sacramento. 


Seek Other Outlets 


At the same time, bulwarking the 
cross-country chain, negotiations, it 
was learned, are under way for Mu- 
tual outlets in Salt Lake City, Den- 
ver and Kansas City. 

Efforts also are being made for 
procuring outlets in the Northwest. 
Signing of the contract with the 
Don Lee chain ended Mutual’s nego- 
tiations with Warner Bros.’ Holly- 
wood station as key to the Pacific 
Coast extension. 

Plans for the intervening links 
between Chicago and the coast by 
Mutual include Station KFEL, Den- 
ver; WHB, Kansas City, and KSL, 
Salt Lake City, or possibly a new 
station in Salt Lake. 


Buckeye Chain Formed 
by WHK, WAIU, WKBN 


The Buckeye Network has been 
organized by WHK, Cleveland; 
WAIU, Columbus; and WKBN, 
Youngstown. Non-commercial pro- 
grams will be exchanged daily. Sta- 
tion WHK will continue to serve as 
a Columbia Broadcasting System out- 
let in that area. 

C. A. McLaughlin, sales manager 
of WHK, will be in charge of sales 
contacts for the network in Cleve- 
land. 


Continental Steel Names 
F. W. Tufts, J. A. DeLo 


Continental Steel Corporation, Ko- 
komo, Ind., has named Frank W. 
Tufts as sales promotion and adver- 
tising manager, and J. A. DeLo, for- 
merly with newspapers, as assistant 
advertising manager. 

Mr. Tufts was formerly with De- 
troit Steel Products Company, Er- 
win, Wasey & Co., and General Mo- 
tors Corporation, among other firms. 


Gets Dispo Account 


Lord & Thomas, Chicago, have 
been appointed by Kimberly-Clark 
Corporation to handle sales promo- 
tion and advertising of the Dispo di- 
vision. 


Brown Retires 


Maurice Brown, editor of “Libby 
Sales News,” publication of Libby, 
McNeill & Liibby, Chicago, and with 
that company for 30 years, has re. 
tired. 


Carrier Team 
of Birmingham 
News Triumphs 


Dallas, Tex., June 18.—More than 
500 members gathered at Dallas this 
week for the 38th annual convention 
of the International Circulation 
Managers’ Association. The Birming- 
ham News team, George Schoppert 
and Alfred Moore, won first place in 
the Sixth Newspaper Carriers’ Con- 
test, a feature of yesterday’s meet- 
ing. The team was entered by the 
Southern Circulation Managers’ As- 
sociation and coached by Don R. 
Davis, circulation manager of the 
News. 


Bingham Gives Statuette 


A bronze statuette, donated by 
Judge R. W. Bingham, United States 
ambassador to Great Britain and 
publisher of the Louisville Courier- 
Journal and Times, was awarded the 
Birmingham News team at a banquet 
in the Adolphus Hotel last night. 

Second place in the salesmanship 
demonstration was taken by Orval 
Haynes and Jack Reilly of the Tulsa 
Daily World, sponsored by the Mid- 
west Circulation Managers’ Associa- 


tion and coached by W. L. McFet- 
ridge. 

The third place award, a certificate 
of merit, went to Bob Shelton and 
E. S. Williams, Jr., of the Fort 
Worth Star-Telegram, entered by the 
Texas Circulation Managers’ Asso- 
ciation and coached by Harold 
Hough. Also entered in the contest 
was the Louisville Herald-Post team, 
sponsored by the Central States Cir- 
culation Managers’ Association, and 
groomed for the event by Clay Smith. 


List of Judges 


Judges were Morrelle K. Ratcliffe, 
Ratcliffe Advertising Agency, Dallas; 
David S. French, assistant to the 
president, Chrysler Corporation; Al- 
fonso Johnson, executive secretary, 
Southwestern Association of Adver- 
tising Agencies, Dallas; Mrs. Wil- 
liam Brown Meloney, editor, This 
Week, and Lorry Jacobs, director of 
public relations, Southland Life In- 
surance Company. 

The contest is a project of the I. C. 
M. A. Carriers’ Welfare Committee, 
composed of Howard W. Stodghill, 


Louisville Courier - Journal and 
Times; Robert W. Taylor, Flint, 
Mich., Journal; Clarence Lemon, 


Toledo News-Bee; and H. H. Kuntz, 
Lancaster Newspapers, Inc., Lancas- 
ter, Pa. Regional eliminations pre- 
ceded the finals. 


Hotel Suggests 
U.S.A. As Good 


Place to Tour 


Boston, Mass., June 18.—The move- 
ment for all organizations which 
profit directly from domestic vaca- 
tion travel to inaugurate a co-opera- 
tive, see-America-first campaign has 
gathered fresh impetus from _ pub- 
lication of a sample advertisement 
paid for by the Parker House, 
Boston. 

The copy appeared as a full page 
in the June issue of Fortune and 
occupied two full columns in the 


June 6 Literary Digest. It was 
placed by Albert Frank-Guenther 
Law, Ince. 


Lower Transportation Costs 


It was headlined, “All America 
is yours—see it—know it—enjoy it.” 
The text pointed out that lower trans- 
portation costs, better roads and bet- 
ter times all conspire to make travel 
in the United States more« enjoyable 
this year than ever before. 

Reprints of the advertisement were 
mailed to a number of hotel and 
transportation companies. 


——— — - 
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We've done our part to make the advertiser’s job easy by putting 
American Restaurant out in front on every basis of measurement. 
It’s a cinch to get the right answer in this field! 


American Restaurant is notably the oldest and most ably edited 
publication in the field, but it also 


The Space Buyer's Li 
would bea Bed of Roses 


if media in all fields were as easy to pick as in the big and growing 
restaurant market. 


—has the largest circulation 

—hbest coverage of the large operators - 
—highest total subscription renewal percentage 
—largest advertising volume 

—greatest number of advertising accounts 
—lowest rate per page per thousand 


If there’s any other way to measure leadership—we'll apply that 
to American Restaurant too. So with the space-buying job taken 
care of so easily, why not spend a little time analyzing the big mar- 
keting opportunities now presented by restaurant buyers—readers 
of American Restaurant? 


PATTERSON PUBLISHING COMPANY 
Incorporated 1906 
(Also Publishers of Club Management) 


551 Fifth Avenue, New York 5 S. Wabash Ave., Chicago 
Ohio Office: 1216 Manor Park, Cleveland, Ohio. Pacific Coast Representatives: Walter S. 


Reilly, Russ Bldg., San Francisco, Gordon Simpson, 586 S. Hill St., Los Angeles. 
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Miss Georgia Carroll, one of the Texas Centennial’s 


9 


attractive Rangerettes, turns “Newsie 


for the camera's 
sa ke, 


Pa \ 


The Centennial 
Souvenir Newspaper 


Throughout downtown Dallas and the Centennial 
grounds The Dallas News is sold daily from spe- 
cially built booths—each day’s issue supplemented 
by souvenir sections and the entire copy wrapped 
in a special wrapper for mailing “back home” 
if desired. 
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ONEY IS MOVING” IN DALLAS. 


For months now, everybody has had a job who can and will 


work. Twenty-five million dollars have been expended by the 
citizens, the state, the Federal government and the exhibitors. Most of it 
has of course been expended among the people and firms of Dallas. 


As the first-million milestone approaches in the 


attendance tabulation, money is pouring back into 


the Centennial from the purses of the people. Vis- 
itors and conventions are here from near and far. Yous 
Business is splendid in Dallas. sae 


The first day’s attendance figures matched those 
of the Century of Progress in Chicago. The half-million mark was passed 
in eight days, an average which forecasts a total attendance of nearly eleven 
millions by the end of November. 

Advertisers will find here a market that is ready and 
waiting to buy. In The News and The Journal they will 
find able media for reaching the buying-power. 


There is no more opportune advertising buy right now 


than-these newspapers of America’s favorite city of 1936. 


One Fourth of All 
The People in Texas 


live within less than a tenth of the 
State’s area—the black section shown 
on the map. The Southwest’s major 
market is the Dallas market—bound to- 
gether by mutual interest and by a com- 
mon allegiance to a single newspaper 
institution. This area, rich in agricul- 
ture and commerce, is the world’s great- 
est oil producing area as well. When 
you advertise in Texas—begin with the 
major market! 


THE DALLAS MORNING NEWS 
THE DALLAS JOURNAL “ivumo™ 


THE SEMI-WEEKLY FARM NEWS 


a THE TEXAS ALMANAC * RADIO STATION WFAA 


This + 
Come 
to ha 


Disreg 


: a ree eT PS ap a Pe a Pe A we eR A Ps Aa ot pe de a eRe: ieee 2 SPE ete” at ae , 5 a ae ee ir > ee Rat Wey 8 eg 2 Flee: as oe he 
« 4 eae rf s > 2 <% aan rs ki i * * < Be - r : ca ng An <> = A + WE tee a re! Ce ks ’ a ; 
iY pallens ary ee eae ape aie BS ; ere Beas oF ce: hice © Fite kieys Pua Mie Shes ee dats 1, Se Pie ae cn 
Ps 4.4 awe 6 iti . 7 ‘ * as oe bla ot 25 oes 5 re 2 Se ae ee age to} Se ie: ii on aN Fr Z it >. a, ve 
’ Ra was ry é - ve cma Mia , ~ (ren % ‘ ta ot me ig sa Te a ras ees ae ioe 
yer Ee, ae ee, 2 J ‘gogo i : 5 Agee am i me ig eee We Hig ee 
Pe en 2 ; é : : he a. , 
ees ; Ss PR oe hs viet ; wee Eh SA ee pee ee Sy ee ee 9 eee ; ie ye aa : ‘ f : TN Ree ’ ries Saw] r 
Fi ew Ae ? if 2 ae ; . y : F « \ 
P| une 22, 1936 June 7 
a June 22, 
: Lee —————eEeEee—_ees 
" « " a 
: Rigi ” q zi ; v Se : wor aes i 3 ‘i Cs Bee eg oe ee $ ; Ss ‘7 Oi by ; ee ‘ é a 
. | a Bey aaa oe ee Z + | se . 
os °, ah i et io eo iy * et = ; as as wo oh) an ee . 
oh a ne » ? a aca se Be gnod = OP rae Ee eee tg sae = se 2 
i a 5 : 1 Som 3 hi 3 ba 
4 ‘ a a 4 i 2 % F os we 
= Lr, “ie A ? 4 A aie “e = oi J : 3 1 
e. ¢ i ‘ ro on E ae - Saad ¢ A ty 2 ae Pee et 
= Pi “3 : es, : 4 s ae > . aia ee. << DAE he a Re i$ ware 
Sar 7 ‘ ; " i . q es 2 “2% 5 onto ial te tag a or ge A ee, A. . prs as 2 ee «Gilet 
: i) a, n 9 : : i ; SSS Lath ae ae i re cee pe Be Ee. es. By a ‘ * ; 5, meee pete eos $3. 
< . “ ee ss si fo Sets ‘ - 5 Pe, na - 2. es ’ a a »? 
o ae ie al i Ps 
ae { P = . F: 
. "i a 7 - be 7 Ai 
) = 2 : —- a 
‘ 2 4 7 a 
— se S , % is, 
Boe ee ns Rabe rapt a 4 4 
‘ ne x 
: Jt <= 
: , ; ss 8 
Pah. ” £ 
a 4 : e. . 
2 r : oo : eh 
< as A € re 
: 4, ae 734 
i he, F “e Sh ae Oia Mg e a 
ahs: ba ie he a [ee ‘ 1a eg oe ee a 
yh ee pe ae ‘i i re ; me : ee, EE ae $ 
eee ae ee hs x ‘ a - Ue ae hy 
at : eet oD bs ‘ "ee er. eS ee 
a SR a 8G Pee Ae %, a . f std &S 
ee alia hee ye ae ay Leet = g . be [ 2» > a iY ¥ - , 2 A os 4 Bag aie ae so Pe eas Jape Tere, 2 : ae. » aE 
uct 2 Se “ aa fee ee : a oe “a is ’ a obi a > . “ > W aw nf , ri 4 ; + 5 F a 
Boatman Las otis ics oe ae wae et ha " % “ otoy ae meee ates sae 
4 ae ‘ & a 7 5 gee ee ES. Sie aie ed af oe 8 
we Re oar ee AL Bi ae ie oes aie ppuetay a ie he te a : 58 : RS ga oats OOO Se eee gt 8 as ee Dey ac. Vaca ee ey te Esty 
OA Meg saa es Boe eee, aa , “a OTF eptats bo oS ie Deis. Sf esr ny Apo PE ie, PARR ra 2 ee SEA ale mR ae toh anes ve gen Ris Som Me de ate ere ‘Seele ie Bh . ¥ ae ee - aps He Alvar, hg ' . ee | 
: ae “¢o tee «, eet OO i ee ames 8 Qe Ee os EI Tee ote 2 Ome! or, Maa Meee No, Sea ONE rire cee ae Mm Ee Sore aie : oe 
# ee wea ae eS Ge : q 34 the y aa 
ae? Fe ae iia ee sve go cs | 
ie a Oh 5 vs : [ae let a . a led ck, “f 
ee ae Se P’ : ie Co 
ee ee eae as” J —— be ere. fon 
ae » ae Be — be se ee 
+ x ‘ i ieee ag ee ai 
Parle ee ee oe se fey — ‘ on fr, 
Pate: = eee ae - fz ° wo. 3 i a 
ae : gi 3 % eer : 7 : + * 6 ee 4 
Sea Dake a a arke Be a ot 
i Bi EP a ee % ree Te fig 
fant Nader ee eee ages i here BK Ge 
ae ; Sk ae. egy Une ms, * ‘ Diy 4 
ee Pa he ics gt * oo i /; 3 ie J, 
ety St 2 ie Uk Ae ae Ae + a4 ‘ FS - 
ae : ay rs nd, fee oe es F - - 2 i. 
pee ed net nas a a ae : 
meee het rea <p ate. he / G & He 
Sees . ret re aed y re Pe eo . a : 
ie ae. ee je . 
val sf ve % Li a ; 
Me ae A, ci) hn hey 2 a j ‘ en , 
Aaa gts See ee ee ee hk 
pecaer wern Bp le) A, he aaa. i 
5 ae Ag Be ie ieee ep eae aa “es es 4 ee ees 
a, opeaee ne gear wat 2 ie eat oS A ae pate? SF. 
Renee tei ee re oe Sa al Lue ees. 
Cll Magnan de iret pe es yoga a as he aie ? nA tie 
i ee en, Le Pace eee ok Apa Flac OH eke 2 om ’ foe Fe Sn ae Ke 
he le eS SSE ee ar i DIES Pe oe ae , ye ae Va cD eg; 4 Piece 2s “Se one 
EN Se RO Ee oe eet ae on. I eS gh ti i gle ac (phe even 
PE Tot Sate Cre ieee MSE ee ys oe ane ST SF rae ae te = 
ae eee SO Pe tag Ge ei amen Renae NO la pee fee : into 1 
= hoes eer Ce RE ae alan tzh” 20a ; ieee gt ee en 
eee ae as ae ee ener ee aoa waecee Jerse 
ge ga Et act ae eRe, oe ma Moee are et oe rye ee eek Sew 
oa aie eT eer A 57, ewe RPT SG: e : » Ce eee ee : te 
SS es A a ne a ae saa on 4 as Ce Be sone A ) Ca presi 
aes <% " oe: meee eg ee ae ss ow Bog See ee a. Fae’ i Barea: ve a yi a c ~f ' \ Ipe 4 ‘ y 
Sn ash ee re ez sree | &, 54. See ,% ae sare poe A if é ? } - ya. 
e biG es = 5 einige Re 2 dy AA: Tooth eg ee , Pe ees : 
: yy a Be ieee Pee & oe } Sn Sa a Fees: \ } e' y i 
Sr oe : ri : Me SE ee eee a i. : Wen, ani 3 
pe , 2 , a > ic 3 \ 
a * : re ’ 7 ig ny) x ( 
: a = rs, OE: a as en oh Sere | Get i ge “— th q a 
Bot i hae 2 i fe ed eat 5M “a ian boo. ty. Oe ee ° F 
i ee < Sr Weta ai Ses ad TOR i a gee ; F ‘ ri 
ee OE RCS Se Ra eae tes eg 2, ss sa ae, aoe x 7] 
Bae 74. 1 eyo. ee es Ear a | ae ,* <a 5 ade he : Yew ,* 
FAT eR st FF ie ey os od a ae tee SA “PY / 
te coer SN ae acne” poi tate tS dea : re eae ee Oh j — ae 
Set ee ae id 2 ee Bt kee 1 See + 5) ees Nm ge a -_-—- es 
AN a sae Bett oa) Came 2 ak gee a a et ree ss REI Noes AL ‘” vie 
Fed i ari ee ite fe 1k oe aa ne bg arene. Bali Wor tae a ae LC a irri 
Cait aay Ba eee Nae moe PP ergece  eT . an 
ae ohn eg Be ane De a Gg ee ee ee! ‘ ies eG : pee. 
ek A Gate. eee Yet at ee wate Tear AT % : ye ee Me 3, 
hat atin hate 3 Lis er, Sper ler Pay 9 Cae a g bees Ae 
‘ Pyaar. at eR EB ig Al Ra Meh ie ek ie po tas - Sa: 
ag ee tes aie Me. care nal 
ok elects ee ate se Bei mcg Bie a Sy N ai ne 
; bec ec geet r= Sa ee eg termes a)" Sa Rie atiek 2 ala ps Seer ae i ages 
% fe eee dinate 7 ee oi aoe Ree ee Coda ed ares ; AaNe:? 
haptic sa ! a as i ace a a OF Seas ee ae egy Re 5 oe reer ne “ae 
*e es oil oe oA oo a baeliay ears el aoe on 
bee = i mee a (east See ot ame See ee os 
oS eae Soma Sele A a bs So 3 a Men EN RS ae yea” eee a tee fos 
Rr Bogie ot mS : See de i eC ee a 3) Se Fe aay te grey = ae he ae ee , 
— 7 COE a a i 
Sn - cme Me? a Bore te pre oa ae re se 
es al ‘ A oe Ty ape Sea re ee oad > ae 
: *: ey tae fee pete : pea ao . ; 
z es 5 wath la’: ahs ‘ re a Zee 
Oe ae ok ee ju Sk yo, =e ae Pee eta j : i se eae on opti a 
ack a spe : i se ao Re: Ci aig oe eC EE ae Wie Meas WE a ges i: ae 
aes a a a : Sead 5 gaa Be aes hd Spe: lr a Re eek = on aa Rie Spee Pe, eet ae 
‘ 5 eet 
2a 
; as . ee 
ae por eae h 
PU ee 
Ral Spit ON YM BITE Oh Yo 
(, eRe D Wes i 
es a: Vy, 
CCE eee Yi YY i 
: = yy Z Ug ‘ 
a i] 
‘ ¢ be NY 4 4 % t Re 
oy it WHY “¢ Wig ‘ 
i 5 ; ' 
Stachel Gy. ¢hgp y Bie 
Py eg OM y d Yi 4 hs 
age M fy Hy. Z see 
ee gee . Z , a 
ee is me \, \ j tig 
le ‘ Ge f 3 
et Ne eee if wt t 
Rae ~ ae 1 Nd 
ee ae j j ty fe wy V4, w 
=i Mav 4 Vig Tr { by yy 
Ps ane g i; j E> \ Vy y WG 
7d are * - 4 (Y, YI Lie “ LE ‘hi Ne 4 WALVIB yy 
i LM, ty y A 
oe Ae, ke a ieee 
ee Sh thigh Li 4 Uys 
BO ge Ai fy iy ages 
2 ees er Ly Y hd, 
MAES ie Beis Yi Vsg> CLR itp Mies 
oping’ Pa) Z Yih > / GHIA y 
ae oid sacar “hy “hh dif At fj DOF. 
an ee Wy, 4 Ly Vy, igh iy, oy Z Z 
s ty G4 i f te ay 2 “ 
aL wy Le Dh EZ iy? YD Wa YE, 
= i de 4 OYYyey Si ig Ye? ‘ ips a 2 q 
ee s YZ Le ‘BUS ey, 
ee) Gy 4 Vj? if y Baggs i OW he 
ea WhaPOOE Wily Wik Tie ole a 
Fa Cas oie 4 
Ser og ie } 
eee Ses 
bie Sta 
1 eee d ; 
ge ee : mn 
Be ok ae 
: Sa i ae 
ee ee : 
DAS a eee ic re 4 
aan sl r ; 
el oe 
oe 2a 7 
or. ee ae 
ak tte 
= —_———  -_-ao-eevjFRERFEDEFRDPFO0O0_DFBF—>oF?7A--= a 
> 
us “id Be ———sseeeet ee LLL LLL LLL LLL LLL LLL LLL line. 
pa, ae 
ee Mee Be 
ag REL tae 
ko Panes, 
NRK heii 
Nan Sor, te a Be 4 
+24 ee rey 
a ee F . , Ms ; : 
ee a ee ees oe yn ome i i Wy Rae nae A am By ME ABE Poi re eae Scola ine 8 No) ROR Pe Sp tee oat a a Nee Aaah nae ied ea oe UR rah aR OE aa Goan Sea rg gs Rae Rh aM Se a te ae oN AR 6 ch Se eS tat) Saree Cog tality damian 7 eae Re ese ee Sara ae eta, ne game Coe RN Bis 
Ls, Se Sea ef. Pe: FF AR SAIN US eh HM Ae ee SR eR CUR Sa i ime aterm 5 LSA gle ha a eam an, SEU Ha rains em NMR OMIOR eatin OAT 0 ARMM eee elie RENE ich Dn ile, Sees ok SY AMS AG Bese ie, BE gp foe ke em eg ee > a ah ee ee ce Nand tg hee hg ee ” pe a Tea be OP a eel pen hg tige Sen pee ke A wt uc ee =. 
rene . RE a hy eh ake Pt Ee Te eatin PL ELS sg yt Se i os NRT ick De eae ee Witict OEMs ag i os 2 2: a eae | ARETE ERI pee Gk SEES VW SO Rug or DEM, 7) NW pega: Poe aid xc Petipa, ok Rape a es ay Oa eG, CL OTS) GO 5 AG tt Seem Sigs, eee seem Fe, Ee age 
BPE RAR EOE ES SOS Actes eet es teers 1) IRICEN hla 2 een me "°° SRMRT ARERR ye he RTE NDNA PARSER OUR <i SMa cn Ue kT aie eC, race SR a ee aan aE 
dy Bis s Z - ' ve ae me = a old iia oe aod Pa ee Jee bins, “ i aay "ye tee ent Va tt ee, he ee ne dee Rea LR Bes Sea SO 


June 22, 1936 ADVERTISING AGE 


PHOTOGRAPHIC REVIE 
OF THE WEEK 


SEVEN JUDGES IN ESSAY CONTEST START LONG EVENING 


a te ae ERS e: 


hy 
Ce 


gf Re 


Seven of the 16 judges in the essay contest sponsored by Advertising Age, as they met in New York last week to toil far 

into the night. Seated: P. L. Thomson, Western Electric Co.; Ken R. Dyke, Colgate-Palmolive-Peet Co.; R. Davison, New 

Jersey Zinc Co.; Frank Braucher, Crowell Publishing Co. Standing: Harold Monahan, Eastern editor, Kenneth C. Crain, vice- 

president, and George Crain, publisher, of Advertising Age; E. B. Terhune, Boot & Shoe Recorder; Edgar Kobak, Lord & 
Thomas; Messrs. Monahan and K. Crain are not members of the committee. (Story on Page |.) 


COMBINE NEON WITH 24-SHEET POSTERS PRIZE WINNER 


ro. 


GASOLINB 2 


This treatment is said to have been originated by Eagle Advertising 

Company, Boston. Used for the first time by Tydol, it is reported 

to have heightened attention value and given impetus to sales of Katherine Howard, of Spokane. 
that oil. (Story on Page |.) 


REPACKAGING JOB PUTS NEW APPETITE APPEAL IN MORRELL LINE 


Disregarding the past and making no effort to link with it, Join Morrell & Co., Ottumwa, la., have repackaged their entire 
line. Photographer Arthur Gerlach collaborated with Design2r Gustav Jensen in the new label, shown at the right. The 
agency is Henri, Hurst & McDonald. 


STORY WITHOUT WORDS 


Advertisement used by Chesterfield in many forms of outdoor 
advertising. 


CLUB OFFICERS TO WELCOME A. F. A. 


New staff of Advertising Club of Boston. Front, left to right: Frank A. Black, 
Wm. Filene’s Sons Co., treasurer; Norman A. Rose, Christian Science Monitor, 
first vice-president; P. J. McAteer, New England Electrotype Co., president; 

Edmund S. Whitten, second vice-president. Six directors are in the rear. 


TIES UP WITH "AGE" CONTEST 


The Atlanta Georgian ran its own sectional contest in conjunction with that 
sponsored by Advertising Age. Joel Harris (left), assistant to the publisher, 
is shown presenting checks to the winners. 
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ADVERTISING AGE June 22, 1936 


THE LOUDEST 

NOISE MAY NOT 

GET THE MOST 
ATTENTION 


Though bearing the classic name of the muse of poetry, the steam calliope 
screaming down Main Street suffers a glaring weakness as an advertising 
medium. It is a weakness shared by men on stilts, squadrons of hand- 
bill tossers. and many another advertising form designed strictly to gain 
attention. None of these media has an editorial policy. 

But a magazine 
has—in fact a magazine is an editorial policy—and that is the heart and 
strength of magazine advertising. 

As far as the editors of TIME are con- 
cerned, the editorial policy of Time has no relation to advertising. TIME is 
first of all a news service designed to get all the news of the week clearly and 
firmly into the readers’ heads. But TimMe’s policy has nevertheless resulted 
in something very important to U. S. advertisers, partly because TIME has 
attracted to itself a class of readers never before available to advertisers in 
large numbers. chiefly because Time has become important to these readers 


and commands not only their attention but their confidence and respect. 
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